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Advertise  to  Prospects 
IP  ho  Are  Interested, 

Receptive — 

TELL  It 

to  Sweeney.^ 

The  Stuyvesants 

don't  care! 


l  ^  DAlLV  jy  NEWS 

TURK  ULTIMATUM 


LARGEST 


T(  )0  many  advertisers  select  media 
with  the  idea  of  placing  their  sales 
message  before  the  prospects  who  have 
money,  rather  than  before  those  who 
want  and  need  the  articles  advertised. 

The  advertising  tries  to  call  on  the 
Stuyvesants  on  Exclusive  Avenue ; 
while  the  .salesmen  get  their  orders 
from  the  little  stores  that  sell  the 
Sweeneys,  on  Any  Street.  The  class 
market,  in  New  York  or  anywhere  else, 
is  not  only^p^r-solicited,  but 
frequently  too  little  inter¬ 
ested. 

*  4i  * 

TO  the  Sweeneys,  the 
price  cut  in  Overland 
cars  is  news,  and  an  inspira¬ 
tion;  to  the  Stuyvesants, 
who  already  have  a  higher 
priced  car  it  is  insignificant. 

Mr.  Sweeney  will  take  kindly 
to  the  suggestion  that  he  try 
a  Lucky  Strike  or  a  Chester¬ 
field  ;  Mr.  Stuyvesant  is  satis¬ 
fied  with  the  monogramed 
cigarettes  his  club  provides.  To  one, 
the  good  looks  and  good  values  that  are 
found  in  Monroe  clothes.  Stetson  hats 
or  Walk-Over  shoes  are  interesting;  to 
the  other,  with  his  own  tailor,  hatter, 
bootmaker,  they  are  of  no  consequence. 
Never  in  his  wildest  moment  would 
Mr.  Stuyvesant  think  of  approaching 
the  Morris  Plan  Bank  for  a  loan,  or  the 
Loyal  Order  of  Moose  for  companion¬ 
ship.  To  Mr.  Sweeney  the  resources  of 
these  institutions  have  ctinsiderable  ap¬ 
peal. 

Both  their  wives  are  interested  in¬ 
clothes,  but  one  buys  what  is  being 
worn  in  her  set  at  Certain  Shops,  while 
the  other  checks  the  local  store  adver¬ 
tising  beforehand.  To  Mrs.  Stuyvesant, 
as  long  as  the  cook  or  housekeeper  is 
on  the  job,  the  merits  of  Borden’s  milk, 
or  Sheffield  butter  spread  on  Ward’s 
bread,  the  cooking  qualities  of  Mazola, 
or  flavor  of  Eatmor  cranberries,  the 
health  elements  of  Fleischmann’s  yeast 
or  Sun  'Maid  raisins,  the  .suitability  of 
Lux  for  lingerie  or  Linit  for  tablecloths, 
are  not  pertinent.  To  Mrs.  Sweeney, 


who  is  faced  with  ever  present  jirob- 
lems  of  feeding  and  caring  fur  a  grow¬ 
ing  family  on  a  moderate  income,  they 
are  vital  is.sues.  She  must  think  about 
such  things. 

When  the  lady  in  the  big  house  wants 
to  keep  That  Schoolgirl  Comple.xion, 
she  visits  a  beauty  specialist;  Mrs. 
.Sweeney  is  more  apt  to  go  to  the  cor¬ 
ner  druggist  and  invest  in  Palmolive 
and  Pompeian ;  in  Wildroot.  Forhans, 
Colgate’s  preparations  and 
(lainsborough  hair  nets. 
Aeolian  player  piancis  and 
Columbia  graphophones  to 
one  family  are  something 
to  work  for;  to  the  other, 
they  are  taken  for  granted. 
And  although  one  family 
may  wonder  What’s  Wrong 
Here,  they  will  never  buy 
the  Book  of  Etiquette  to 
find  out ;  the  other  \vill  grate¬ 
fully  mail  the  coupon. 

The  vocabulary  of  the 
Stuyvesants  probably  does 
not  contain  the  words  Yankee  Roll, 
Chiclets,  Coca  Cola.  Oh  Henry,  or 
Wrigley’s ;  but  to  the  Sweeneys  these  are 
symbols  of  pleasure. 


DO  not  make  the  mistake  of  under¬ 
estimating  the  cajiacities  of  the 
mass  market,  the  Sweeneys  as  custo¬ 
mers.  Henry  Ford  turned  out  his  mil¬ 
lionth  vehicle  in  May,  1921.  Has  your 
firm  been  able  to  sell  a  million  units 
priced  from  $200  to  $1,000  in  the  last 
decade  and  a  half? 

When  you  advertise  in  New  York, 
Tell  It  To  Sweeney  in  The  News, 
bought  by'  one  of  every  three  buyers  of 
morning  papers  in  New  York  City.  Its 
more  than  half-million  copies  daily,  the 
largest  morning  circulation  in  New  York, 
will  carry  your  sales  message  to  about 
a  million  receptive  readers.  Will  carry 
it  effectively,  because  of  the  high  atten¬ 
tion  value  of  the  tabloid  page,  and  eco¬ 
nomically,  because  small  space  can  do 
a  good  job  in  a  small  paper.  Get  the 
details ! 


THE  B  NEW 


York's  Victure  Newspaper 

25  Park  Place,  New  York — Tribune  Building,  Chicago 
MORNING  CIRCULATION  IN  NEW  YORK 
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WHY  the  INTERTYPE  IS 
“The  Better  Machine” 


This  is  the  twelfth  of  a  series  of  practical  talks  on  Intertype  Features.  More  will  follow.  Watch  for  them  ! 


Small  fonts  of  matrix  faces,  especially 
the  larger  Intertype  sizes  up  to  full 
width  36-point  bold  and  60-point 
bold  condensed,  can  be  stored  in 
Intertype  Split  Magazines  and  used 
very  profitably  for  job  and  display 
ad  composition. 

The  cost  of  such  Intertype  equip¬ 
ment  is  moderate,  and  it  saves  many 
hours  of  expensive  hand  composition. 

Let  us  explain  in  detail  how  this  and 
other  Intertype  Features  will  cut 
your  composition  costs. 


General  Offices,  805  Terminal  Building,  Brooklyn,  N.  Y. 

548  Rand  McNally  Building,  Chicago  560-A  Howard  Street,  San  Francisco 

301  Glaslyn  Building,  Memphis  Canadian  Agents,  Toronto  Type  Foundry  Co.,  Ltd, 

British  Branch,  Intertype  Limited,  15  Britannia  Street,  Kings  Cross,  London,  W.  C.  1. 
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“No  Other  Picture  Page 
Compares  With  It” 


— Says  Atlanta  Constitution 

Three  months  ago  The  Central  Press  Associa¬ 
tion  began  issuing  a  daily  news  photo  page  in  mats. 
We  had  prepared  for  the  undertaking  by  arrang¬ 
ing  for  a  regular  supply  of  news  pictures  from  all 
available  sources,  and  by  enlarging  and  re-equip¬ 
ping  our  engraving  department. 

We  endeavor  to  make  the  page  newsy,  and  pleas¬ 
ing  to  the  eye.  We  handle  the  photos  rapidly,  but 
at  the  same  time  we  bestow  upon  the  work  in  the 
art  and  engraving  rooms  all  the  painstaking  care 
we  can  give  it.  The  newspapers  seem  to  like  the 
service. 

Mr.  F.  W.  Clarke,  managing  editor  of  the  At¬ 
lanta  Constitution,  recently  wrote  us: 

We  have  been  running  your  daily  picture  page 
for  a  week,  and  T  feel  that  it  is  only  due  you  that 
I  write  you  expressing  our  congratulations  at  the 
merit  of  the  page. 

Before  putting  on  this  page,  The  Constitution 
made  a  careful  examination  of  all  the  similar 
pages,  and  then  decided  on  yours. 

I  am  frank  to  say  that  I  know  of  no  other  pic¬ 
ture  page  now  being  published  in  .\merica.  that 
companies  with  it  either  in  news  value,  art  work, 
or  in  the  cuts  themselves. 

OTHER  CLIENT  PAPERS 

In  the  state  of  New  York  the  picture  page  is  used  by  • 
the  following  representative  papers;  Buffalo  Times, 
Rochester  Times-Union,  Syracuse  Journal,  Binghampton 
Press.  Utica  Observer-Dispatch,  Elmira  Star-Gazette, 
and  the  Albany  Times-Union. 

Some  of  the  other  papers  on  the  list  are  the  Pittsburgh 
Leader,  Erie  Times.  Harrisburg  Telegraph,  Wilmington 
Journal,  New  Haven  Union,  Canton  Repository,  Toledo 
Times,  Dayton  News.  Evansville  Journal.  South  Bend 
Tribune.  Fort  Worth  Record.  San  .-\ntonio  Express.  San 
Diego  Tribune.  Oakland  Post-Enquirer,  and  the  Tacoma 
Ledger. 

Let  us  send  you  this  good-looking  and  generally  satisfy¬ 
ing  picture  page  for  a  week.  It  prints  better  than  any 
other  mat  page  we  know  of.  Try  it,  and  see  if  we’re 
right. 

CANADIAN  BRANCH 

We  have  arranged  with  the  .^ndrew  Miller  Newspaper 
Service  of  Toronto  to  represent  us  in  Canada.  Dominion 
newspapers  interested  in  our  news  photo  page  or  in  our 
general  service  may  be  supplied  through  this  agency 
without  having  duty  to  pay. 

FOREIGN  SERVICE 

We  supply  each  day  a  special  illustrated  news  service 
designed  for  foreign  language  newspapers  in  America, 
and  for  papers  in  other  countries.  The  service  comprises 
cuts  ranging  in  width  from  one  to  three  columns,  and 
deals  with  news  events  of  international  interest. 

Further  information,  proofs,  and  quotations  will  be 
supplied  to  inquiring  publishers. 

Central  $tes>s;  iHsisioctatton 

Central  Press  Bldg.,  Cleveland 
V.  V.  McNITT,  Pre*.  H.  A.  McNITT,  Manager 


New  Sunday  Comic  Page 
By  Harry  H.  J.  Tuthill 

Ready  Soon 

The  “Home  Sweet  Home”  Strip  has  made 
H.  J.  Tuthill  one  of  our  best-liked  comic  ar¬ 
tists.  It  is  so  human,  and  the  situations  and 
talk  are  so  funny,  that  readers  everywhere 
are  amused  by  it. 

We  are  now  writing  contracts  with  the 
newspapers  to  supply  a  new  Sunday  comic 
page  by  Mr.  Tuthill,  to  be  done  in  four  col¬ 
ors.  Just  a  few'  of  the  papers  already  on  the 
list  are  the  Philadelphia  Inquirer,  Pittsburgh 
Gazette  Times,  Detroit  New  s,  Kansas  City 
Star,  Omaha  World-Herald,  St.  Louis  Star, 
and  the  Dallas  Journal. 

We  recommend  both  the  strip,  which 
deals  with  the  daily  doings  of  George  and 
Josie  Bungle,  and  the  Sunday  page  to  pub¬ 
lishers  in  territory  still  open.  We  have  in 
Mr.  Tuthill  an  excellent  entertainer,  who  is 
rising  rapidly  in  public  estimation. 

McINTYRE’S  SUNDAY  FEATURE 

We  have  recently  begun  releasing  a  new 
weekly  feature  by  O.  O.  McIntyre  with 
comic  illustrations  by  Nate  Collier.  Good 
stuff,  the  editors  say.  Mr.  McIntyre  has 
made  a  great  success  in  a  field  that  others 
have  found  barren:  He  has  produced  a  New 
York  letter  that  wins  people  to  him  for  his 
ability  to  discover  big  city  life  to  them  in  a 
human  way. 

Let  us  send  specimens  of  “New  York  Day 
by  Day”  and  of  the  new  weekly  feature. 

TO  REMIND  YOU 

Rube  Goldberg’s  cartoons,  Fontain  Fox’s 
comics,  and  Irvin  Cobb’s  daily  stories  are  now 
selling  to  nearly  a  hundred  papers  each.  These 
features  are  standard  goods  of  highest  quality. 

We  have  a  new  feature,  “Life  and  People,” 
written  for  us  by  a  letter  carrier  out  in  Oakland, 
Cal.,  by  name  Charles  Scoggins.  Very  appeal¬ 
ing,  human  stuff,  ably  WTitten  by  a  man  who  still 
carries  his  mail  sack  over  his  route.  We  wouldn’t 
have  picked  this  man  to  write  for  us  if  we  hadn’t 
regarded  his  work  as  far  out  of  the  ordinary. 

More  particulars  about  these  and  other  features 
will  be  gladly  supplied  to  those  who  ask. 

iRci^augljt  ^pitbicate,  3nc. 

Times  Bldg.,  New  York 

V.  V.  McNITT,  Pre..  C.  V.  McADAM,  Vice  Pre*. 
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420,000  Housewives 

Philadelphia 

Plan  and  Buy  3  Meals  Every  Day 


If  you  sell  foodstuffs  that  will  make  their  problem  easier — that 
will  solve  the  question  of  dainty  lunches,  appealing  dinners,  appetiz¬ 
ing  breakfasts,  or  “hurry  up”  repasts  when  guests  arrive — the  women 
who  buy  for  the  homes  in  the  third  largest  market  of  the  United  States 
belong  among  your  customers. 

You  can  get  the  housewives  in  Philadelphia  to  ask  by  name  for 
your  brand  of  foods,  canned  goods,  condiments  or  other  products,  by 
advertising  in  the  newspaper  which  enters  nearly  every  home  in  and 
around  Philadelphia. 

Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrating  in  the  news¬ 
paper  “nearly  everybody”  reads — 


“In 
Philadelphia 

nearly  everybody  reads 

JheBuUetin 


The  Bulletin 

The  circulation  of  The  Philadelphia  Bulletin  is 
larger  than  that  of  any  other  daily  or  Sunday  news¬ 
paper  published  in  Pennsylvania,  and  is  one  of  the 
largest  in  America. 

U.  S.  Post  Office  report  of  net  paid  daily  average 
circulation  for  six  months  ending  September  30,  1922 
— 485,145  copies  a  day. 


NEW  YORK  CHICAGO 


DETROIT 


SAN  FRANaSCO 


Dan  A.  Carroll, 
150  Nassan  Street. 


Verree  &  Conklin,  Inc. 
28  East  Jackson  Blvd. 


C.  L.  Weaver, 

Verree  &  Conklin,  Inc. 
117  Lafayette  Blvd. 


Allen  Hofmann, 

Verree  &  Conldin,  Inc. 
681  Market  Street. 


LONDON  PARIS 

M.  Bryans,  Ray  A.  Washburn 
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OH  MIN!  CALL  CHESTER  -  HERE  COMES  OUR  SID 

It’s  a  Rough  Road  to  the  Peak  Called  Success  and  to  Chart  It  for  Others  Playing  the  Game  Without 
That  Big  Factor  Called  Luck  Is  All  to  the  Bunk,  According  to  the  Brain  Father  of  the  Gumps 


pOLITICS  was  the  natural  conver- 
^  sation  of  Pullman  car  habitues 


By  BEN  MELLON 


during  the  last  few  weeks.  It  was  ex-  At  the  age  of  23  he  was  looking  for  a  discoveries  on  that  first  wandering  tour 


pected,  but  there  was  a  disconcerting  job. 


of  the  Middle  West.  Not  the  least  im- 


note.  It  was  usually  sounded  by  some  In  between  he  crowded  much  of  life  portant  was  that  pretty  country  maidens 
conservative  appearing  business  man  that  was  filled  with  laughs,  including  one  were  outnumbered  by  ferocious  dogs  and 


whom  you  visioned  as  a  careful  reader  of  month  at  Illinois  Wesleyan  College. 


rough  hired  men. 

It  was  while  on  that  trip  that  the  first 


the  financial  columns  and  as  a  high  tariff  .About  the  time  that  Hob  Smith  finished  It  was  while  on  that  trip  that  the  first 
protectionist.  his  apprenticeship  in  his  father’s  dental  .spark  of  the  stuff  that  has  since  made  Sid 

“Will  .Andy  Gump  win  for  congp'ess?’’  shop,  he  visioned  wealth  at  a  work  that  famous  flashed  in  the  full  light  of  day. 
was  the  usual  opening  wedge  inserted  would  permit  him  to  ever  gaze  into  the  Like  all  journeyman  dentists,  he  had 
with  a  devil-may-care  air.  .After  that  faces  of  pretty  country  maidens  while  cards  printed  to  broadcast  his  business 
they  were  off.  Some  bets  were  made  on  accumulating  wealth.  Hence  he  gathered  and  his  powers,  but  across  the  bottom  of 
the  result.  up  an  assortment  of  chisels,  files,  pliers  his  card  there  appeared  this  telltale  line : 


the  result.  up  an  assortment  of  chisels,  files,  pliers  his  card  there  appeared  this  telltale  line : 

A  very  studious  friend  of  ours  says  and  other  paraphernalia  that  had  fallen  “Teeth  Extracted  with  Great  Pains.” 

that  the  interest  in  the  Gump  comic  strip  into  disuse  around  his  father’s  place  of  Broke — not  in  spirit — Smith  returned 

campaign  is  significant  of  the  present  practice,  and.  packing  them  in  a  shoe  to  Bloomington  and  deckled  to  make  art 
political  temper  of  the  .American  people  box,  became  a  journeyman  dentist.  his  vocation.  Masterpieces  were  to  be 


and  contains  plenty  of  food  for  thought. 
He  may  be  right;  let’s  hope  so.  I 

Sid  Smith  says  that  he  thinks  his  new 
twenty-acre  wood  plot  out  on  Lake 
Michigan  is  going  to  be  a  great  place  for 
parties. 

Roth  of  which  opinions  are  high  testi¬ 
mony  to  the  present  popular  appeal  of  the 
Gump  family. 

The  glory  of  children  to  a  certain  de¬ 
gree  always  reflects  on  the  father,  and 
up  and  down  this  land  there  are  any 
number  of  people  whose  thoughts  are 
frequently  of  Sidney  Smith.  Hundreds 
of  people  write  him  letters  every  week — 
one  day  letters  received  by  him  reached 
a  total  of  more  than  900.  Some  consider 
the  mail  too  slow  and  send  him  prepaid 
telegrams. 

They  all  address  him  as  Mr.  Sidney 
Smith.  The  “mister”  never  takes  and  the 
Sidney  docs  not  fit  and  never  sticks  after 
the  first  three  minutes  of  personal  con¬ 
versation.  Then  it  is  just  plain  Sid 
Smith.  .And  he  is  not  so  old  that  there 
are  not  a  number  of  persons  down  in 
Bloomington,  Illinois,  who  still  remem¬ 
ber  him  as  “that  damn  Smith  boy.” 

We  hasten  to  add  that  Bloomington 
was  the  town  of  his  birth,  early  youth 
and  first  triumphs. 

It  is  not  recorded  in  the  family  history 
just  when  Sid  first  felt  the  artistic  urge, 
but  judging  from  the  later  years  of  his 
early  youth  it  is  safe  to  assume  that  his 
work  first  began  to  attract  attention  about 
the  time  that  he  reached  the  age  of  three. 

It  is  much  easier  to  establish  without 
much  doubt  the  exact  time  when  the 
humorous  strain  that  has  since  brought 
him  fame  first  became  pronounced. 
Constant  study  of  the  serious  faces  of 
the  individuals  who  reposed  at  regular 
intervals  in  the  chairs  of  his  father’s 
Bloomington  dental  emporium  was  proba¬ 
bly  responsible  for  the  desire  in  him  to 
want  to  make  this  a  more  pleasant  world 
to  live  in. 

Neither  Sidney  nor  Sid  had  any  place 
in  the  early  life  of  Smith.  Then  it  was 
Bob. 

At  the  age  of  10  little  Bob  Smith  re¬ 
ceived  a  letter  from  Charles  Dana  Gi^ 
son,  in  reply  to  a  request  for  advice,  in 
which  he  was  inform^  that  a  successful 
career  in  art  was  “a  matter  of  hard  work 
and  one’s  feelings.” 

At  the  age  of  IS  he  sold  his  first  work, 
a  front  cover  page  for  the  Bloomington 
Sunday  Eye. 

At  the  age  of  22  he  was  art  director  of 
the  Indianapolis  Press. 


3x,  became  a  journeyman  dentist.  his  vocation.  Masterpieces  were  to  be 

Not  that  he  had  given  up  art — it  was  his  forte.  Bed  sheets  became  his  can¬ 


to  have  been  his  avocation. 


vas — he  says  liecause  they  were  cheaper 


Smith  made  a  number  of  important  than  real  canvas  and  answered  the  pur- 


I 


Herd's  >  httlMr  who  boa  a  rixht  to  bo  proud  ol  his  manikin  child.  No  wondor,  Andy  Gump 
hoa  dona  a  lot  for  old  Sid  S^tb— if  you  don’t  boliovo  it  ask  tha  aafle-oye  that  chocks  up 
tha  incoana  tan  rsports. 


pose  when  properly  sized.  Some  of  the 
Bkximington  old-timers  who  remember 
that  “damn  Smith  boy”  add  “and  many 
of  our  best  families  allowed  their  Mon¬ 
day  washings  to  hang  out  in  the  back 
yard  until  long  after  dark.” 

Be  that  as  it  may,  it  is  a  fact  that  even 
to  this  day  when  you  lift  your  foot  to 
the  brass  rail  of  a  certain  Bloomington 
soft  drink  gathering  place  and  say,  “Let’s 
have  another  one,”  your  melancholy  gaze 
is  certain  to  settle  upon  a  great  painting — 
in  size. 

It  would  cover  comfortably  grand¬ 
father’s  bed. 

It’s  true  that  house  paint  will  fade,  but 
the  portrait  of  a  woman  clasping  a  baby 
in  her  arms  stands  as  the  dominant  thing 
in  the  room.  Then,  there  is  the  caption 
to  attract  the  eye— “Holding  Her  Own.” 

One  Saturday  night  more  than  a 
dozen  years  ago  all  Bloomington  flocked 
to  stx'  that  picture.  It  had  held  the  place 
of  honor  in  the  show  windows  of  one  of 
the  town’s  leading  stores  one  Saturday 
night.  It  was  proclaimed — on  a  placard — 
a  masterpiece  and  the  price  was  stated 
to  be  $i,(XX).  Those  Bloomingtonians 
who  chanced  to  glance  that  way  the  fol¬ 
lowing  Monday  morning  were  amazed 
when  they  read”  the  single  word  “SOLD” 
posted  over  the  previous  artistic  valua¬ 
tion  and  price. 

Bob  had  arranged  that  in  his  own  care¬ 
free  way.  The  price  was  $10. 

It  was  about  tliat  time  Bob  Smith  de¬ 
cided  that  the  masterpieces  had  all  been 
painted  and  began  storming  the  news- 
pajKT  offices  of  .America  for  a  job. 

He  was  handicaped  from  the  begin¬ 
ning,  never  having  studied  art  or  worked 
for  a  newspaper  art  department.  Need¬ 
ing  the  money,  however,  he  decided  to 
teach  art. 

We  do  not  mean  that  he  decided  to 
settle  down  in  Bloomington  and  wait  for 
students  to  come  knocking  at  his  door. 
Not  Sid.  He  carried  art  into  the  public 
schools  of  the  Middle  West. 

Teachers  of  elementary  art  sat  with 
their  pupils  and  gave  rapt  attention  the 
while  Smith  talked  and  demonstrated.  It 
was  while  on  that  lecture  tour  that  the 
first  change  was  made  in  his  name. 
When  he  started  his  cards  still  read  Bob 
Smith.  The  principal  of  a  school  proba¬ 
bly  in  Kansas,  was  the  first  to  suggest 
a  change.  He  said  that  Bob  was  not 
sufficiently  dignified  for  a  lecturer.  Out 
of  their  conversation  grew  a  new  name 
that  brought  into  use  a  dormant  middle 
“S.”  and  after  leaving  that  town  there 
blossomed  forth  R.  Sidney  Smith,  lec¬ 
turer. 

That  was  a  memorable  tour.  Hundreds 
of  school  children  stayed  after  four  at 
the  rate  of  ten  cents  a  head  to  hear  R. 
Sidney  Smith  and  watch  him  bring  fanci¬ 
ful  things  into  being  with  his  crayons. 
There  were  a  great  many  dimes  but 
they  were  not  always  sufficient  to  carry 
Smith  to  the  next  scheduled  stop  and 
even  to  this  day  there  are  scattered  over 
the  country  he  covered  those  who  shake 
their  white  heads  still  mystified  as  to 
how  their  reception  committee  missed  R. 
Sidney  Smith,  the  art  lecturer,  at  the 
one  and  only  12:15  train  years  and  years 
(Continued  on  page  33) 
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WIRELESS  FLASHED  ELECTION  NEWS 
WHEN  SLEET  KILLED  LAND  LINES 


doubt  Thursday  night,  as  the  election 
was  hotly  contested  in  several  Kansas 
districts  frcwn  which  returns  had  not 
been  received. 


Radio  Corporation  Aided  U.  P.  and  I.  N.  S.  to  Reach  Coast — Editors 
Swept  in  and  Out  of  Office  in  Democratic  Landslide — 
Advertising  a  Factor  in  Large  Cities 


M.  Clyde  Kelly,  editor  of  the  Brad- 
dock  (Pa.)  Herald,  was  re-elected  to 
Congress.  He  is  the  father  of  the  Kelly 
Bill  for  the  revision  of  postal  rates  on 
second  class  matter. 


p’OR  the  first  time  in  history,  radio 
telegraphy  was  utilized  Election  night 
to  transmit  a  full  press  association  news 
report  across  the  American  Continent. 
Owing  to  severe  sleet,  snow  and  wind 
storms  in  the  Rocky  Mountain  region 
and  the  crippled  service  on  land  lines, 
the  International  News  Servnce,  and  the 
United  Press  transmitted  a  full  election 
service  from  New  York  to  San  Fran¬ 
cisco  by  radio  through  the  cooperation 
of  the  Radio  Corporation  of  America. 
While  the  usages  of  radio  have  increased 
greatly  in  the  development  of  recent 
months,  never  before  has  trans-con¬ 
tinental  transmission  been  attempted  on 
such  a  scale.  Under  the  stress  of  a 
great  emergency,  the  International  News 
Service  report  was  transmitted  efficiently 
to  the  newspaper  offices  in  San  Francisco 
and  was  as  fast  as  that  obtained  over 
land  line  under  ordinary  conditions. 

In  this  connection  something  like  six 
thousand  words  on  the  election  returns 
were  exchanged  between  New  York  and 
San  Francisco.  The  Radio  Corporation 
diverted  one  of  its  high-powered  Trans- 
Atlantic  circuits  to  the  news  service. 
Some  use  also  was  made  of  wireless  by 
the  Universal  Service. 

The  managements  of  both  the  Interna¬ 
tional  News  Service  and  the  United 
Press  were  high  in  the  praise  of  the  way 
radio  helped  them  out  in  the  emergency. 
The  election  news  was  relayed  from  the 
news  service  offices  by  wire  to  the  Radio 
Corporation’s  sending  station  in  New 
York  as  fast  as  it  came  in.  It  was 
instantly  flashed  across  the  continent  to 
San  Francisco  and  thereupnn  relayed 
again  by  wire  to  the  newspapers  taking 
the  services.  It  was  handled  in  this 
way,  despite  the  more  numerous  relays, 
as  quickly  as  land  wires  would  have 
transmitted  it.  The  news  associations  re¬ 
ceived  constant  word  from  clients  that 
the  service  was  satisfactory  and  mes¬ 
sages  indicated  as  late  as  2  a.  m.  that 
crowds  were  still  around  newspaper  of¬ 
fices  and  extras  were  being  issued 
throughout  the  night,  based  on  the  com¬ 
bination  wire  and  wireless  reports. 

The  International  News  Service  this 
year  for  the  first  time  gathered  and 
handled  all  its  election  compilations  it¬ 
self,  instead  of  relying  on  telegraph 
companies  and  other  outside  means.  "It 
proved  more  than  satisfactory,”  said 
Marlen  E.  Pew,  editor  and  general  man¬ 
ager,  “for  it  eliminated  the  necessity  of 
checking  up  the  other  fellow  and  put  the 
responsibility  only  on  ourselves.  The 
plan  worked  so  well  that  we  had  only 
one  slight  error  to  account  for.”  The 
full  force  of  the  I.  N.  S.  kept  at  work 
incessantly  until  2  a.  m.  the  morning  after 
Election  Day. 

The  Associated  Press  and  the  United 
News  relied  on  land  wires  and  report^ 
no  trouble  in  transmission,  as  all  their 
usual  night  telegraph  facilities  were 
available. 

The  Associated  Press  gathered  all  re¬ 
turns  itself  by  means  of  its  member 
newspapers,  which  sent  men  to  all  elec¬ 
tion  districts  except  some  parts  of  the 
South.  The  A.  P.  estimates  that  it  had 
50,000  persons  engaged  in  election  work 
for  its  service. 

The  United  Press  sent  cable  dispatches 
which  would  expand  to  3.000  words  to 
both  South  America  and  Europe.  Full 
rate  cable  flashes  were  sent  to  foreign 
points  on  outstanding  news  such  as  the 
election  of  Governor  Smith  of  New 
York. 


TVUMEROUS  newspaper  and  advertis- 
’  ing  men  were  principals  in  state,  na¬ 
tional  and  local  campaigns.  Complete 
returns  had  not  reached  Editor  &  Pub¬ 
lisher  at  the  time  of  going  to  press  to 
indicate  how  many  of  them  fared. 

Gilbert  M.  Hitchcock,  proprietor  of 
the  Omaha  World-Herald,  was  defeated 


for  re-election  to  the  United  States 
Senate  from  Nebraska,  ending  a  long 
period  of  public  service  in  the  upper 
House  of  Congress.  His  passing  leaves 
Arthur  Capper  of  Kansas,  Walter  E. 
Edge  of  New  Jersey,  Carter  Glass  of 
Virginia  and  Robert  M.  LaFolIette  of 
Wisconsin  as  the  surviving  active  news¬ 
paper  men  in  the  Senate,  their  terms  of 
office  not  yet  having  expired. 

Ur.  Royal  S.  Copeland,  the  new  Demo¬ 
cratic  Senator  from  New  York,  is  a 
former  newspaper  man,  having  worked 
for  seven  years  as  a  reporter  in  Colorado 
before  taking  up  the  practice  of  medicine. 
He  is  now  Health  Commissioner  of  New 
York  City  and  a  qualified  associate  mem¬ 
ber  of  the  Newspaper  Club. 

Frank  Greene,  for  many  years  editor 
of  the  St.  Albans  (Vt.)  Messenger  and 
since  then  a  memlx;r  of  Congress  from 
Vermont,  was  elected  United  States 
Senator. 

Thomas  J.  Spellacy,  former  owner  of 
the  Hartford  Post,  was  defeated  for 
election  as  United  States  Senator  from 
Connecticut. 

Friend  W.  Richardson,  publisher  of  the 
Berkeley  Gazette  and  president  of  the 
California  Press  Association,  was  elected 
Governor  of  California  on  the  Republican 
ticket. 

W.  Y.  Morgan,  editor  of  the  Hutchin¬ 
son  (Kan.)  News,  Republican  candidate 
for  Governor  of  Kansas,  was  still  in 


Halvor  Steenerson  of  Minnesota  was 
defeated  for  re-election  to  the  House. 
He  had  served  as  chairman  of  the  House 
Post  Office  Committee  which  had  re¬ 
fused  to  relieve  newspapers  and  other 
publications  of  the  onerous  war-time 
postal  charges. 

VV'^illiam  T.  Ellis,  newspaper  correspon¬ 
dent,  was  unsuccessful  in  his  campaign 
for  election  to  Congress  from  the  Swarth- 
more  district  of  Pennsylvania. 

Guy  U.  Hardy,  editor  of  the  Canon 
City  (Colo.)  Record,  was  re-elected  to 
Congress. 

D.  R.  Anthony,  Jr.,  and  Homer  Hoch, 
proprietors  respectively  of  the  Leaven¬ 
worth  (Kan.)  Times,  and  the  Marion 
(Kan.)  Record,  were  re-elected  to  (Con¬ 
gress. 

I.  Bacharach,  formerly  an  Atlantic 
City  (N.  J.)  newspaper  man.  was  re¬ 
elected  to  the  New  Jersey  delegation  in 
Congress. 

S.  F.  Reed,  a  former  West  Virginia 
newspaper  owner,  was  re-elected  to  (Con¬ 
gress  from  the  third  district  of  that 
state. 

Victor  Berger,  editor  of  the  Milwaukee 
Leader,  was  again  sent  to  Congress  by 
the  fifth  Wisconsin  district. 

John  C.  Brimblecom,  editor  of  the 
Newton  Graphic  and  president  of  the 
National  Editorial  Association,  was 
easily  re-elected  legislative  representative 
to  the  Massachusetts  Assembly,  notwith¬ 
standing  the  Democratic  landslide.  He 


ADVERTISING  HITS  NEW  PEAK  IN  N.  Y.— 
PAPER  WASTE  IS  CHECKED 


^CTOBER  lineage  set  a  new  peak, 
over  500, (XX)  lines  above  previous 
records,  in  New  Y'ork  City,  according 
to  the  New  York  Evening  Post  Statis¬ 
tical  Department.  The  total  for  the  17 
New  York  papers  was  16.104.5(X)  lines, 
which  was  1.356.276  over  last  October’s 
total.  528..364  lines  better  than  October, 
1920.  and  648.477  lines  over  October, 
1919.  The  percentage  gains  for  the 
month  in  1922  over  previous  Octobers 
are — 1921,  9.2  per  cent;  1920,  3.3  per 
cent ;  1919,  6.2  per  cent.  The  month  had 
5  Sundays  in  1922  and  1921. 


Gains  were  made  by  all  but  five  of  the 
17  papers  listed,  1922  against  1921,  four 
evening  papers  and  one  morning  paper 
running  behind  last  year’s  record. 

Paper  consumption  increases  seem  to 
have  been  checked,  as  the  total  pages,  in 
the  face  of  a  9.2  per  cent  growth  in  ad¬ 
vertising,  increased  only  13  per  cent — 
from  13,480  in  October,  1921.  to  15.224 
in  last  month.  The  rate  of  increase  in 
total  pages  in  previous  months  has  been 
well  above  14  per  cent. 

Figures  comparing  the  month  in  1922 
and  1921  and  from  1922  to  1916  follow : 


, - Paces - , 

PercPtitage  of 

1922 

1921 

Total  Space 

1922 

1921 

Gain 

I,oss 

1,270 

1,042 

American  . 

6.8 

1,09.3,872 

1.056,762 

.37,110 

1,278 

1,172 

Brooklyn  Eagle  . 

9.3 

1,502,974 

1,409,590 

93,384 

570 

474 

Breokh-n  Times . 

2.0 

326,040 

336,808 

10,768 

338 

406 

•Commercial  . 

l.f 

233,538 

246.706 

13,168 

1,080 

782 

•Evening  Journal . 

7.4 

1,187,118 

1,081,276 

105,842 

5.36 

506 

•Evening  Mail  . 

.3.6 

579,432 

590,152 

10.720 

510 

542 

•Evening  Post  . 

2.2 

346,740 

411,884 

65,144 

704 

610 

•Sun  . 

6.0 

961,796 

789.506 

172,290 

606 

558 

Evening  Telegram  .... 

4.0 

639,008 

601,478 

37,530 

730 

.565 

•Evening  World  . 

5.2 

8.34,958 

854,040 

19,082 

60R 

5.56 

•C.lohe  . 

4.7 

753,.302 

718.454 

34,848 

1.154 

1,046 

Herald  . 

7.7 

1.240.4.34 

1,167,942 

72,492 

912 

864 

News  (Tabloid)  . 

2.0 

329,318 

324,884 

4,434 

714 

666 

Standard  tTnion  . 

4.9 

792,610 

657,726 

1.34.884 

1.708 

1.470 

Times  . 

15.5 

2,504,096 

2,154,542 

349,554 

1,040 

976 

Tribune  . 

5.9 

952,746 

940,708 

12,038 

1.416 

1.154 

World  . 

11.3 

1,826.518 

1,405,766 

420.752 

15,224 

13,480 

ToUU . 

16,104,500  14,748,224 

1,356,276 

_ _  - _ 

Net  Gain 

*  No  Sim^lay 

Editii  n 

1922  1921 

192(1 

1  1919 

1918 

1917 

1916 

.\merican 

_  1,093,872  1,056.762 

1,011.432  1,103,590 

810,446 

905.416 

914.256 

Brooklyn 

Eagle 

...  1,502,974  1.409,590 

1,277,986  1,166,432 

821,327 

875,997 

991,713 

Brooklvn 

Times 

. . .  326.040  .3.36.808 

382.  .'64  t . 

t . 

t . 

t . 

Commercial 

_  233.538  246.706 

285.238  288,872 

194.345 

197,678 

1 70,640 

Evening  Journal 
Evening  Mail  . . . . 
Evening  Post  . . . . 

Evening  Sun  . 

Evening  Telegram. 
Evening  World  . . 

Pdobe  . 

Herald  . 

New*  (TaWoid)  .. 
Standard  Union  . 

Sun  . 

Times  . 

Tribune  . 

World  . 


1,187,118 

579.432 

34fi,740 

961,796 

639,008 

834,958 

753,.102 

1,240,434 

329.318 

792,610 

t . 

2,504,096 

952.746 

1.826,518 


1,081,276 

590.152 

411.884 
789,506 
601.478 
854,040 
718.454 

1,167,942 

324.884 
657,726 

t 

2.\IXm2 

940,708 

1,405,766 


1,028,202 

607,106 

53.3.542 

870.724 

623.894 

947,318 

765.398 

1,285.416 

209.570 

787,566 

t . 

2.2.34,254 

1,033,188 

1,682,738 


1,085,464 

582,890 

432.783 

985.036 

852,996 

979,192 

981,850 

854,692 

t . 

741,550 

7.36.816 

2,084.150 

886,774 

1.692,9.36 


748,435 

377.208 

.362,248 

599,857 

726.670 

579,158 

624,960 

663,226 

t . 

591.545 

386,848 

1,289.726 

487,220 

1,445,486 


780,793 

524,798 

.340,848 

582.014 

738,322 

598,337 

581.227 

678,857 

t . 

556.887 

398,810 

1,254.096 

440,205 

1,337,110 


751,658 

557,397 

351.598 

564,556 

714,420 

471.165 

620,289 

871,673 

t . 

561,583 

457.875 

1,245,197 

484,809 

1,353,010 


T-4al»  . 16,104.500  1  4,748,224  1  5..S86,136  15,456,023  10,708,705  10,791, .395  11.081,844 


t  Figures  not  recorded. 

t  Sun  and  Herald  combinesl  into  Sun-Herald  Feb.  1,  1920;  name  changed  to  Herald  Oct.  1. 
1920. 


received  8,892  votes  to  4,402  for  his  op¬ 
ponent,  a  woman  Democrat. 

Major  George  K.  Shuler,  U.  S.  M.  C., 
w-ho  was  elected  State  Treasurer  of  New 
York  in  the  Democratic  sweep  of  Tues¬ 
day,  is  a  former  Washing;ton  newspaper 
man  and  commander  of  the  National 
Press  Club  Post  of  the  American  Le¬ 
gion.  He  worked  on  several  Washing¬ 
ton  new^apers  before  he  joined  the 
Marine  (Torps  ten  years  ago.  Major 
Shuler  with  the  rank  of  captain  of 
marines  went  overseas  with  the  Second 
Division  and  earned  his  majority  and  the 
croix  de  guerre  with  palms.  He  ran  for 
Congress  two  years  ago  in  New  York, 
where  he  has  maintained  a  residence 
despite  his  attachment  to  the  marine  bar¬ 
racks  at  Quantico.  He  was  defeated  for 
Congress. 


pOLITICAL  advertising  played  a 
large  part  in  electing  candidates  in 
rnany  states,  it  is  evident  from  examina¬ 
tion  of  the  newspapers  which  have  come 
to  the  office  of  Editor  &  Publisher  dur¬ 
ing  the  past  month,  and  there  are  some 
enlightening  conclusions  to  be  drawn 
from  the  statistics  on  Chicago  and  New 
York,  the  only  ckies  on  which  Editor  & 
Publisher  had  figures  when  its  forms 
closed. 

In  Chicago,  it  is  stated  by  the  Tribune 
that  the  winners  in  the  local  campaign 
spent  $30,926,  while  their  defeated  op¬ 
ponents  expended  in  newspaper  advertis¬ 
ing  only  $14,169. 

New  York  newspapers  had  a  very 
simll  lineage  from  state  and  local  can¬ 
didates,  but  the  greatest  space  was  taken 
by  the  Democrats,  whose  ticket  was 
elected  almost  in  entirety.  The  out¬ 
standing  advertisement  of  the  New  York 
campaign  was  a  full-page  advertisement 
for  Alfred  E.  Smith,  successful  Demo¬ 
cratic  candidate  for  governor.  It  was 
placed  by  an  agency  for  an  anonymous 
contributor  to  the  Smith  campaign  fund, 
who  is  said  to  have  been  Preston  P. 
Lj-nn,  general  manager  of  John  Wana- 
maker.  New  York.  Both  parties,  it  is 
stated,  had  large  amounts  available  for 
newspaper  publicity,  but  each  waited  for 
the  other  to  take  the  initiative  in  large- 
scale  spending. 

The  political  advertising  lineage  and 
revenue  in  New’  York  dailies  was  ap¬ 
proximately  as  follows: 


Lineage 

Revenue 

American  . 

. .  2,022 

$2,022.00 

Herald  . 

. .  1,678 

1,006.80 

News  . 

..  .3,118 

1,870.80 

Times  . 

. .  5,891 

4.418.25 

Tribune  . 

..  1,118 

670.80 

W.rld  . 

..  4,447 

2,668.20 

Kveninff  Tourn,'iI  . . 

..  1,996 

2,994.00 

Globe  . 

668 

334.00 

Mail  . 

. .  4,868 

2,920.80 

P-'St  . 

28 

21.00 

Sun  . 

..  4,148 

2,448.80 

Evening  World  . . . . 

668 

400.80 

Total  . 

. ..  .30.650 

$21,546.25 

The  Chicago  total  newspaper  adver¬ 
tising  revenue  was  $68,666.85,  according 
to  the  Tribune.  Of  this  amount,  $51,701 
was  spent  by  individual  candidates  for 
county  offices.  Four  of  the  five  winners 
in  these  contests  used  newspaper  adver¬ 
tising  more  extensively  than  their  op¬ 
ponents.  The  amounts  paid  to  the  news¬ 
papers  for  political  advertising  were: 

Tribune,  $14,639;  News,  $13,134;  Jour¬ 
nal,  $12,727;  Herald-Examiner,  $12,321; 
American,  $9,386,  and  Post,  6,459.  These 
totals  include  $8,6(K)  for  advertisements 
supporting  light  wdnes  and  beer. 

Newspaper  advertising  was  used  ex¬ 
tensively  by  Buffalo  Socialists  in  the 
campaign  which  just  closed.  They  de¬ 
parted  from  the  time  honored  street  cor¬ 
ner  meetings  because  of  a  trolley  strike, 
which  has  been  in  effect  since  July  1. 
The  Socialists  contended  they  could  not 
ask  their  followers  to  ride  to  meetings 
on  cars  operated  by  non-union  men  ami 
decided  to  use  the  press  to  present  their 
cau.se. 


Get*  $1,000  Verdict 

L.  A.  Taschereau,  prime  minister  of 
Quebec,  has  just  been  given  judgment 
in  his  favor  for  $1,000  damages  which 
he  claimed  against  the  Quebec  CIhronicle 
for  defamatory  libel.  If  defendant  re¬ 
tracts  within  eight  days  the  damages  will 
be  reduced  to  ^50. 
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S.  N.  P.  A.  REORGANIZATION  COMPLETED 
BY  PRESIDENT  STEWART 


Work  Now  Under  Way  as  Provided  by  Asheville  Convention 
Instructions — Better  Reporting  and  Creation  of  Southern 
Advertising  for  South  Among  Plans. 


“5.  To  rnlarge  the  activities  of  the  as¬ 
sociation  in  handling  traffic  matters  of  interest 
t<  its  membership. 

“6.  To  take  the  initial  step  towards  a  higher 
standard  of  repor- 
torial  writing  on 
southern  newspa¬ 
pers- 

"7.  To  continue 
the  Iteginning  nvade 
last  year  respecting 
more  efficient  ac¬ 
counting  methods  in 
newspaper  publica¬ 
tion. 

“8.  To  develcp 
information  concern¬ 
ing  methods  and 
practices  in  circula¬ 
tion  departments,  of 
value  to  the  associ¬ 
ation’s  membership.  Arthur  a  Newmyer 
*9.  To  continue  ■ 

the  legislative  activities,  using  the  state  suit- 
chairmen,  under  the  new  plan  of  organiza¬ 
tion.  to  co-operate  with  other  publishers’  or¬ 
ganization  in  creating  sentiment  favorable  to 
fair  postal  legislation. 

”10.  To  make  the  association's  bulletins  cf 
more  v.ilue  through  more  discussion  of  t(  pics 
of  current  and  practical  interest  to  the  mem¬ 
bership. 

”11.  To  perfect  an  organizatirn  for  each 
state  around  the  state  sub-chairman  on  labr.r 
with  a  view  to  securing  state  co-operati<  n  in 
h-andling  local  labor  matters.” 


President  Charles  I.  Stewart's  an¬ 
nouncement  says : 

"The  work  of  the  organizatim  is  divided 
into  two  departments,  each  in  charge  of  a 
general  chairman,  appointed  by  the  president. 

( )tte  of  these  departments  handles  everything 
Is-rtaining  to  the  news  and  editorial  side  of 
the  newspaper  and  all  legislative  matters  af¬ 
fecting  newspaper  publishing  interests;  the 
1  thcr  deals  directly  with  the  strictly  business 
phase  of  newspaper  publication. 

‘■The  function  of  the  president  is  to  ap- 
p  -int  the  general  chairman,  the  special  com¬ 
mittees,  approve  the  appointments  by  the  board 
of  directors  for  state  sub-chairmen  and  to  have 
general  supervision  over  the  asst  ciation’s  af¬ 
fairs. 

"The  Department  of  News  and  Legislation 
is  divided  into  two  general  committees,  one 
dealing  with  all  m-itters  pertaining  to  the  news 
and  editorial  department  of  the  newspaper,  and 
the  other  with  legislation.  The  general  chair¬ 
man  of  this  depiartment  has  immediate  super- 
visicn  over  the  work  of  the  organization  per- 
t.aining  to  these  matters.  Each  director  has 
named  a  state  sub-chairman  for  each  of  these 
committees  and  a  vice-chairman  has  been  se¬ 
lected  to  assist  the  general  chairman  in  the 
direction  of  their  work. 

"News  Committee. — The  functions  of  this 
committee  include  everything  pertaining  tot  the 
news  and  editorial  departments  of  the  news¬ 
paper  ceneerning  which  associate  n  action  may 
he  necessary  or  desirable.  The  duty  of  the 
vice-chairman  of  this  committee  is  to  assist 
the  general  chairman  in  the  direction  and  gen¬ 
eral  supervision  of  this  committee’s  work.  He 
is  expected  to  be  the  active  leader  of  this 
committtee.  Any  member  having  a  matter 
l'ert.aiiiing  to  news  service,  or  any  problem  cf 
the  news  and  editorial  departments  that  cannot 
lie  handled  by  the  news  sub-chairman  for  his 
state,  should  communicate  directly  with  the 
vice-chairman  of  this  committee.  The  duty  of 
the  news  sub-chairman  for  each  state  is  to 
handle  directly  for  the  members  in  his  state 
any  news  or  editorial  department  matter,  of 


a  b  cal  or  state  character  in  which  association 
acti>  n  is  necessary  or  desirable. 

‘■Co.MMiTrEE  ON  LEGISLATION. — ^The  duty  of 
the  vici*-chairman  of  this  committee  is  to  as¬ 
sist  the  general  chairman  in  the  direction  and 
supervision  of  the  committee’s  work  and  par¬ 
ticularly  that  part  of  the  work  related  to  na¬ 
tional  legisl.ition.  The  duties  of  the  state 
suh-chairinan  m  legislation  arc  to  support  the 
general  chairman  and  the  vice-chairman  in 
every  possible  way  in  all  activities  at  Wash¬ 
ington  and  to  secure  the  support  of  the  mem¬ 
bers  in  each  respective  state  for  such  activities. 
It  is  the  desire  of  the  officers  and  the  board 
of  directors  that  each  state  sub-chairman  oer 
legislation  take  up  as  early  as  practicable  the 
m.itter  of  securing  the  support  of  the  weekly 
I-iess  in  the  as.sociaticn’s  legislative  activities. 
The  state  subchairman  on  legislation  is  also 
charged  with  the  iluty  of  watching  state  legiv 
lation  affecting  newspaper  publishing  interests 
and  to  make  such  state  organization  as  may 
'ic  necessary  to  secure  fair  treatment  for  news 
paper  publishers. 

’TU’sine.ss  Department. — This  department  is 
divided  into  three  general  committees:  one  on 
husiness  department,  one  on  labor  and  one  on 
advertising,  under  the  general  supervision  of 
the  general  chairman,  with  a  vice-chairman  of 
each  committee  assisting  the  general  chairman 
in  the  direction  of  the  work  of  the  commit¬ 
tees. 

“Husiness  Office.— This  committee  is 
charged  with  handling  all  matters  pertaining 
to  the  husiness  office  of  a  newspaper,  except 
advertising  and  labor.  It  has  seemed  desirable 
to  make  special  assignments  from  this  com¬ 
mittee  for  looking  after  traffic,  newsprint,  me¬ 
chanical  problems  and  circulation  problems  and 
liractices.  The  duty  of  the  vice-chairman  of 
this  committee  is  to  assist  the  general  chair¬ 
man  in  the  direction  of  it.s  affairs  in  matters 
of  general  concern,  that  is  what  cannot  be 
handled  by  the  state  subchairman,  and  that 
do  net  come  within  the  jurisdiction  of  the 
special  assignment  should  be  referred  directly 
to  the  vice-chairman.  The  function  of  the 
state  sub-chairman  is  to  co-operate  with  the 
(CimtiHHcd  on  page  36) 


T^HE  Southern  Newspaper  Publish- 
^  ers’  .\ssociation’s  program  for  1922- 
23  has  just  been  completed  and  an¬ 
nounced  from 
the  headquarters 
of  Secretary- 
Treasurcr  Wal¬ 
ter  C.  Johnson  in 
Chattanooga.  It 
is  divided  into 
eleven  different 
and  distinct  pro¬ 
jects  as  follows: 

“1.  To  carry  out 
instructions  of  the 
.•\sheville  conven¬ 
tion,  under  the 
Braxtm  resolution, 
calling  for  a  study 
of  the  relationshio 
problems  existing  be¬ 
tween  S.  N.  P.  A. 
members  and  advertising  agencies. 

”2.  To  carry  out  instructions  of  the  conven¬ 
tion  resp-ecting  an  endowment  for  school  of 
ioumalism  of  Washington  and  Lee  University. 

”3.  To  arrange  for  an  advertising  campaign 
to  promote  the  sale  of  space  in  southern  news¬ 
papers. 

”4.  To  take  the  initial  steps  toward  seme 
defnite  plan  for  the  development  of  Southern 
manufacturers  as  newspaper  advertisers  and, 
particularly,  as  users  of  space  in  southern 
newspapers. 


Charles  I.  Stewart 


PLAN  OF  SOUTHERN  NEWSPAPER  PUBLISHERS’  ASSOCIATION  REORGANIZATION 
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PRESIDENT 
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COPY  IDEAS  THAT  SELL  FOR  STORES 
ENLISTED  BY  DETROIT  PAPERS 


Free  Press  Promotes  Its  Want  Ad  Pages  by  Advertising  Them 
as  “Everybody’s”  Store  After  Well  Planned  Teaser  Cam¬ 
paign — News  Also  Calls  on  Retail  Copy  Experts 


By  H.  P.  HILDRETH 


VERILY,  the  department  store  plan  Detroit  department  store,  I  wanted  to 
of  advertising  has  come  into  its  know  all  about  it. 
own!  h'or  have  not  two  of  the  most  Here  is  the  copy  of  the  first  ad — 
progressive  newspapers  in  the  country  dressed  up  with  a  very  sketchy  drawing, 
come  to  the  department  store  for  their  by  a  well-known  artist,  of  several  of  the 
“style"  of  copy!  Or,  to  put  it  tersely,  country’s  larger  department  stores — 


-tt  tfawtt  jht  t 


OMPARE  in  appearance,  if  you 
pleaae.  an  average  size  depart¬ 
ment  store  with  a  huge  structure 
one  hundred  times  larger  towering 
above  it. 

Sueh  a  comparison  will  give  you  a  very 
definite  idea  of  the  scope,  magnitude 
and  power  of  a  great  merchandising  in¬ 
stitution  that  will  soon  begin  to  adver¬ 
tise  Its  wares  and  its  opportunities  on 
these  panes,  in  a  manner  much  like  that  of  the 
best  department  stores  in  America. 


GRK.-\T!  There  were  the  various  want 
ad  classifications  marking  the  different 
sections  of  the  store — real  estate,  furni¬ 
ture,  automobiles,  building  materials, 
musical  instruments — b' VERYTHIXtj ! 

As  one  good  adman  to  another  good 
adman  (note  the  good  in  BOTH  in¬ 
stances,  plea.se) — I  hand  West  of  the 
Free  Press  the  laurel  wreath  of  achieve¬ 
ment!  It  was  a  remarkable  series  of 
teasers  that  would  have  done  credit  to 
any  institution  of  ecpial  prominence  with 
the  Detroit  Free  Press. 

Then  came  the  regular  deparmentalized 
ads — laid  out  and  written  in  a  style  that 
I  am  not  heartily  in  sympathy  with  but 
which  I  must  admit  were  regular  iK’ars 
for  attracting  reader  attention.  Each 
want  ad  classification  was  treated  as  we 
would  treat  a  section  of  department  store 
copy — human  interest  illustrations,  catchy 
heading,  and  exceptionally  well  written 
body  matter. 

Perhaps  I  should  qualify  my  statement 
about  not  lK‘ing  entirely  in  sympathy  with 
this  style  of  copy  for  department  stores. 
It  is  splendid  institutional  copy — would 
make  good  pages  for  any  store  that  was 
not  after  the  vigorous  type  of  advertis¬ 
ing  that  aimed  for  immediate  business. 
And  in  this  respect  I  think  it  is  ideal 
copy  for  the  purpose  for  which  it  is 
intended — to  institutionalize  the  want  ad 
section  of  a  newspaper.  It  will  impress 
indelibly  on  the  reader’s  mind  the  fact 
that  the  paper  publishes  want  ads  and 
that  those  want  ads  bring  results — for 
sprinkled  throughout  the  ads  are  “testi¬ 
monials”  from  users  of  Free  Press  want 
ads. 

Take  this  bit  of  a  gem  from  the  first 
such  ad — 

TH?:  REAI-  MODERN 
AI-ADDIN’S  I.AMP 

It  is  a  pleasure  to  present  this  page  of  what 
we  term  “Want  .\il  Possibilities.”  And  the 
best  part  of  it  all  is  that  these  |iossibilities. 
these  opportunities,  are  for  Everyliody,  and 
they  can  lie  found  any  morning  in  Everyboily’s, 


I)ctroit  Free  Press  Want  .\d  Section.  This 
great  market  plate  is  the  real  midern  Aladdin’s 
l..ani|>— rub  it  in  the  right  way  and  the  results 
it  brings  are  more  matical  than  .\laddin  ever 
dreamed  of.  Net  in  rubies,  nor  sapphires,  but 
in  .actual  and  actions  to  the  things  you  want 
done,  plus  gowl  .\merican  ilollars. 

One  aspect  is  typical  of  these  de¬ 
partment  store  ads.  The  adman  had  a 
true  perspective  of  the  possibilities  of  the 
want  ad  column.s — it  is  as  though  he 
were  a  hundred  miles  off  and  looking  at 
the  proposition  through  a  field  glass— 
which  is  the  ideal  way  to  write  institu¬ 
tional  atlvertising  of  any  kind. 

So  much  for  the  Free  Press  campaign! 
Xow  for  that  other  “unique  and  equally 
as  pretentious  campaign" — the  Detroit 
News’  splendid  campaign  to  push  its  Sun¬ 
day  edition. 

At  this  writing  there  have  been  only 
two  of  these  ads  published — because  they 
are  running  only  once  a  week. 

Somebody  at  the  News — I’m  told  that 
it  was  an  editor — had  the  bright  idea  of 
running  department  store  copy  on  the 
Sunday  paper.  Why  not  treat  the  dif¬ 
ferent  sections  and  features  of  a  Sunday 
paper  just  like  a  department  store  treats 
its  various  departments?  Perfectly 
logical — and  one  point  scored  in  favor  of 
editors  knowing  something  about  the 
jKissibilities  of  advertising. 

But  it  was  Jacob  Albert,  the  News’ 
promotion  man,  who  carried  the  idea 
further  and  suggested  that  the  admen  of 
the  various  department  stores  in  the  city 
be  asked  to  prepare  these  ads  in  their 
own  individual  styles.  Perhaps  .\lbert 
was  shirking  the  task  of  preparation — 
who  can  tell?  .At  any  rate,  it  w'as  a 
uni(iue  idea — and  the  admen  fell  in  with 
it — hard. 

Two  of  the  ads  have  l)cen  published 
so  far.  Dr.  Younker,  of  the  J.  L.  Hud¬ 
son  Co.,  prepared  the  first  one — and  the 
second  was  prepared  in  the  advertising 
department  of  the  Crowley-Milner  Store. 

(Continued  on  page  18) 


Tho»€  who  follow  this  advertising  closely  will 
have  thetr  daily  reward. 
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'Thia  ia  the  copy  which  made  Free  Preaa  resaiera  watch  for  the  next  iaaue  and  put  grey 
haira  into  department  store  advertising  pompadours  before  the  mask  wu  dropped  and  the 
super  department  store  wu  revealed  in  the  Free  Prem  want  advertising  oolunms. 


they’ve  borrowed  from  the  department 
store  the  department  store  style  of  copy 
for  their  own  iiromotion. 

Upon  this  departmentalized  copy  has 
been  built  two  entirely  distinct  campaigns 
— the  one  an  aggressive,  extensive  cam¬ 
paign  to  sell  the  newspaper’s  want  ad 
columns  to  users  and  readers  of  want 
ads ;  the  other  a  rather  unique  and 
equally  aggressive  campaign  to  sell  the 
Sunday  eition  to  all  readers  of  the  daily. 

We’ll  consider  the  Free  Press  campaign 
first — because  to  date  it  has  been  the 
more  pretentious.  The  Detroit  Free 
Press  is  a  morning  and  Sunday  paper. 
It  has  been  carrying  a  fair  amount  of 
classified  seven  days  a  week.  But  the 
management  evidently  felt  that  more 
classified  should  be  carried — so  a  care¬ 
fully  planned  and  executed  campaign 
of  advertising  was  launched.  It  started 
with  a  series  of  four  full  page  teaser 
ads  which  succeeded  immensely  in  arous¬ 
ing  curiosity,  set  people  to  talking,  which 
is  the  prime  reason  for  any  sort  of  teaser 
copy. 

1  don’t  mind  confiding  that  the  first 
ad  sent  me  to  the  telephone  to  find  out 
what  it  was  all  about.  My  first  impres¬ 
sion  was  that  a  big  mail  order  house  had 
succeeded  in  breaking  into  Detroit  news¬ 
papers — and  since  I  happen  to  be  the 
watch  dog  over  the  advertising  of  a  big 


CONCEIVE 

if  you  will,  a  dozen  of  the  world’s  greatest  de¬ 
partment  stores,  such  as  J.  L.  Hudson’s,  John 
Wanamaker’s,  Marshall  Fields’,  The  Fair, 
Rrouped  together  wall  to  wall — 
then 

you  will  have  in  your  mind’s  eye  a  fair  con- 
cefition  of  a  great  merchandising  institution 
that  will  som  begin  advertising  its  wares  to 
you  in  a  manner  similar  to  that  followed  by 
the  great  department  stores.  To  those  who 
watch  this  advertising  will  lie  pointed  out  op¬ 
portunities  that  in  many  instances,  may  mark 
the  changing  of  careers,  the  acquirement  of 
profit,  the  fulfillment  of  hopes  deferred. 

I’ll  leave  it  to  the  average  reader  of 
Editor  &  Publisher — isn’t  that  a  bit  of 
copy  that  would  haunt  you  if  you  hap¬ 
pened  to  be  a  department  store  scribe? 
Well,  there  were  four  such  ads  as  these 
— one  of  which  is  reproduced  herewith. 

Then  came  the  fifth  ad — and  “EVERY¬ 
BODY’S”  was  launched  on  its  business 
career  in  Detroit — for  EVERYBODY’S 
was  the  institutional  name  given  to  the 
Free  Press  Want  Ad  Section  in  this  ad. 
It  was  a  pretty  piece  of  work — the  con¬ 
ception  of  a  first  class  ad  writer  and 
the  execution  of  a  master  artist.  The 
ad  is  reproduced  on  page  18. 
monster  hand  tearing  away  the  want  ad 
pages  which  reveals  the  crowds  of  folks 
bargaining  at  the  counters  of  this  huge 
symbolic  department  store — it  was 
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Detroit  Sunday  News!  Chock  Full  of  Live  News  for  Everybody! 


tie 


The  News  From  a  Newsboy  or  at  a  Newstand 

Costs  Just 
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At  Home' 


WhtI  Does  Mtyor  Couzens  *•  ~ 

Do  With  His  Stltry?  — - 


The  Whole  World  in  Review 

Bmr*  to  JlfuTtoM-* 

Tim  of  TmrHom  Kroolt 

•  is^  ciT Jt-cSTwrer  • 

iritof  hCmrnmo  TimsUrno  Nam? 


Football  News  m  Detail  W  News  Own 

1, 

\  Correspondents 

M  CMnc  will  b«  covered  completely  by  H.  G 

9ALSIN0ER  m  Sunday's  New*  and  will  be 

Bf  ilhntratcd  kw  photocraph*  by  The  Detrot* 

y  ^  Newa  Stall  Photofrapher.  Wm.  Kuenael 

r  UarrjComMa  HwrrUOw'n  Billr  Rvim 

perwd  Wy  wwial  ewrwpwttoiMa  nr  reparma  an 
foh  Raad  tha  w wti  watrwi  af  The  Pmoit  turttoy 
New*  tor  camatow  and  awgrtiwditad  tparta  na«a' 

The  Detroit  News 


t>CT«OtT  HSWt 


’*Ahmy  fm  the  Lood” 


Tho  Detroit  Newn  promotion  man  knew  a  bi*  idea  when  he  law  it  ha  loiew  how  to  get 
it  executed  beet  and  with  the  least  labor  by  himaetf.  Ho  turned  the  Simday  Newa  “mer¬ 
chandise”  over  to  the  local  department  storaa  and  told  their  advertUng  men  to  gM  it 
moved.  Above  is  one  of  the  movers  that  waa  tmed  out  by  Crowley,  Milnar  *  Co„  whose 
advertiaing'  manager  wrote  the  accompanying  atory. 
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THEY  ARE  ALL  IN  THE  DAY’S  NEWS 


Yes,  our  war  correspondents  have  been  re* 
membered.  This  memorial  is  on  the  Antiet/un 
on  the  estate  of  the  late  George 
Alfred  Townsend,  whose  pen  name  was  "Gath.” 

Townsend  started  the  fund  lor  this  monument 
and  writers  and  publishers  in  every  part  of 
the  country  contributed. 

“Atta-boy,”  yelled  the  crowd  and  Kenneth 
Clark  (right),  of  the  United  Press,  stepped 

right  in  and  won  the  George  M.  Cook  Cup  ;  II  I 

(shown)  in  the  >nnuel  Fall  tournament  of  the  ehotj  hy  Harris  S'  Furing 
Washington  Golf  Club. 


Photo  by  H'ide  World 


Going  to  look  arcnind  Europe  and  if  we  are 
any  judge  of  eyes,  Boyd  Gurley,  eelitor  of  the 
South  Bend  (Ind.)  News-Times,  and  Mrs. 
Gurley  are  going  to  see  it  all  though  foreign 
industries  v^l  get  G.  B.*s  special  attention. 
Tliey  sailed  this  we;  k. 


There  are  as  big  fish  in  the  sea  as  has  ever 
been  caught  but  that  doesn't  seem  to  wmry 
Charles  Leigh  (below),  better  known  as 
"Cliing,”  dean  of  Trenton  reporters  and  mem¬ 
ber  of  the  staff  of  the  State  (Gazette. 


George  B.  Williams*  hats  have  never  seemed 
to  bdong  as  far  East  as  the  office  of  the 
Oneva  (N.  Y.)  Times,  but  now  the  secret  is 
out  and  above  we  have  him  doing  the  thing 
that  he  wishes  was  a  part  of  his  daily  routine. 


Photo  Jrnsen-Kaymer  • 

^  ^  What  could  be  nicer?  Hfwe  we  have  (Governor  Pat  M.  Neff  of  Texas  (hold'ng  paper)  ttU- 

ing  the  newspaper  team  organized  by  H.  "Kay”  Lewis,  of  the  Associated  Press,  what  they 
should  have  done  to  win.  Left  to  right,  Ed.  S.  Newton,  San  Antonio  Express;  W.  M. 
Thornton,  Galveston- Daliss  News;  J.  E.  ^yle,  A.  P.;  J.  A.  Fernandez,  Houston  Chronicle, 
Ster^Telegram^  Malory  McDotudd,  Houston  Post,  Fort  Worth  Record;  Gov. 
*'~  Neff;  Lewis;  S.  Raymond  Brooks,  Beaumont  Enterprise  A  Journal,  Austin  American  and 

Editor  A  Publisher. 

Recently  journalists  of  the  reconquered  provinces  of  Alsace  and  Lorraine  paid  a  visit  to  Paris.  The  dean  of  the  party  was  M.  Becken- 
haupt,  editor  of  the  Journal  de  Wissembourg.  He  said  such  a  delegation  had  never  been  invited  to  Berlin.  The  group  picture  shown 


Knowing  a  President  hsu  many  advantages. 
Take  the  case  of  Sherman  A.  Cuneo,  former 
Colimibus  editor.  His  book  “From  Printer  to 
President”  is  the  first  life  story  of  his  friend 
in  the  White  House. 


Photo  by  Underwood  Sr  Underwood  Photo  by  P.  Sr  .-1. 
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PRESSMEN  REFUSE  TO  WORK  OVERTIME 
ON  ELECTION  NIGHT  IN  NEW  YORK 


Evening  World  Crew  Stopped  After  Eight  Hours  and  Other 
Papers  Shut  Down — Publishers  Call  on  President  Berry 
to  Maintain  Order  and  Avert  Break 


]VEW  Y(3KK  newspaper  pressmen  gave 
^  '  another  demonstration  of  their  ability 
to  walk  out  of  a  newspaper  office  with 
work  still  to  be  done  and  yet  escape  the 
onus  of  an  illegal  strike.  This  time  they 
cho«e  Election  Night  for  their  attack, 
which  was  launched  by  refusal  of  three 
Evening  World  crews  to  work  over  seven 
o’clock,  when  their  eight-hour  day  ended, 
despite  the  order  of  the  Evening  World 
management  and  pressroom  foreman  that 
extras  be  printed  during  the  evening  and 
despite  the  appeal  of  President  David  Si¬ 
mons  of  the  local  union  that  the  crews 
obey  the  management’s  orders.  All  other 
evening  papers,  except  the  Brooklyn 
Times,  shut  down  for  the  night  when  the 
union  declared  itself  unable  to  replace  the 
men  who  left  the  World  plant  and  the 
morning  papers  put  no  extra  editions  on 
the  street  until  half  past  ten.  Wednesday 
morning  the  publishers’  committee  of 
eight  met,  decided  that  the  Evening 
World  crews  which  had  walked  out 
should  be  continued  in  that  paper’s  em¬ 
ploy  and  telegraphed  President  George 
L.  Berry  of  the  International  Union  that 
the  situation  demanded  the  presence  and 
attention  of  the  international  officers. 

First  rumblings  of  the  present  trouble, 
which  has  been  one  of  many  irritating 
encounters  Itetween  the  newspapers  and 
the  pressmen  since  the  Manton  award  Ik- 
came  effective  last  March,  came  last  week 
when  Evening  World  pressmen,  who 
come  on  at  11  a.  m.  and  work  until  7 
p.  m.,  informed  the  World  that  their  day 
ended  under  the  Manton  award  at  1 
p.  m.  and  that  morning  pressmen  should 
be  employed  for  work  done  after  that 
hour.  The  publishers  met  union  repre¬ 
sentatives  last  Wedne.sday  and  informed 
them  that  if  one  paper  was  forced  to  shut 
down  for  lack  of  pressmen,  all  papers 
would  do  so  and  that  the  publishers  would 
then  consider  how  to  treat  the  violation 
of  contract.  The  publishers’  decision 
was  embodied  in  the  following  formal 
resolution  the  day  before  Election  Day 
and  transmitted  to  all  members  of  the 
Publishers’  Association  and  to  the  union 
officials : 

“If  the  Evening  Worhl  or  any  other  press 
crews  refuse  to  work  cn  Electirn  Night  after 
7  p.  m.,  it  is  the  sense  of  the  owners’  com¬ 
mittee  of  eight  that  such  newspaper  discharge 
the  pressmen  who  refuse  so  to  work  and  that 
the  union  shall  be  called  upon  to  supply  men 
to  operate  the  presses  of  such  newsp«i)ers. 

“If  the  Evening  Wi.-rld  or  any  other  news- 
papt'r  is  tiefl  up,  the  committee  resolves  that 
no  evening  paper  shall  print  after  7  p.  m.  on 
election  evening  upon  notification  by  Mr.  L.  L. 
.Tones  that  the  Evening  World  or  any  c^her 
newspaper  cannot  print  and  the  committee  re¬ 
solves  th.it  if  the  evening  newspapers  are  shut 
down  in  accordance  with  the  foregoing,  morn¬ 
ing  newspapers  shall  not  put  out  any  palters 
in  Greater  New  York  before  10..I0  p.  m.  on 
election  evening,  with  the  exception  of  the 
News  and  the  American,  which  shall  issue  only 
their  regular  editions  in  normal  quantities  up 
to  10.30  p.  m. 

“If  the  union  fails  to  supply  promptly  men 
to  take  the  places  of  any  who  refuse  to  work, 
the  owners’  committee  of  eight  will  meet  at 
10  o’clock  Wednesday  morning  to  consider  such 
violation  of  contract. 

“The  owners’  committee  directs  a  copy  of 
this  resolution  to  be  sent  to  the  officers  of 
Pres-smen’s  Union  No.  2S  today,  November  6.” 

Tuesday  afternoon  the  Evening  World 
men  held  a  chapel  meeting  and  reiterated 
their  former  sentiments  that  their  day 
ended  at  7  p.  m.  Shortly  before  that 
hour  their  foreman  ordered  them  and 
President  Simons  tried  to  make  them 
change  their  decision,  with  no  success. 
President  Simons,  who  is  a  candidate  for 
re-election,  is  not  in  favor  in  the  Evening 
World  chapel  and  it  is  thought  that  Tues¬ 
day  night’s  demonstration  was  an  effort 
to  discredit  his  leadership. 

When  quitting  time  came,  the  Evening 
World  sent  down  starting  plates  on  the 
first  extra.  The  press  crew  walked  out 
and  the  World  called  on  President  Si¬ 
mons  to  fill  their  places.  He  replied  that 


he  did  not  have  any  men  available.  Les¬ 
ter  L.  Jones,  executive  representative  of 
the  Publishers’  .Association,  then  notifiefl 
all  members  that  the  agreement  reached 
on  Monday  was  in  effect  and  that  no  pa- 
piTs  would  be  issued  after  seven  o’clock. 
The  Journal  started  its  last  edition  at  6.20 
p.  m.,  proclaiming  Smith  elected  to  the 
governorship,  and  stopped  several  minutes 
before  seven.  The  Alail  was  running 
when  it  received  official  notice  to  sus- 
Iiend.  It  did  so  promptly  and  junked  all 
papers  which  were  printed  after  the  ap¬ 
pointed  hour.  The  Telegram  was  also 
running,  but  stopped  promptly.  The 
Brooklyn  Eagle  started  an  edition  at  6.45 
p.  m.  and  its  presses  ran  until  7.24  p.  m., 
when  they  quit  for  the  evening.  The 


“In  the  case  of  the  Evening  World  last  eve 
ning  the  crews  were  ordered  by  the  foreman 
of  the  pressroom  to  continue  work  and  by 
tbe  president  of  the  union  in  two  addresses  to 
the  chapel  to  carry  out  the  contract,  but  they 
refused  and  walked  out. 

“The  publication  of  New  York  newspapers 
has  been  stopped  a  number  of  times  by  members 
of  the  union  in  defiance  of  the  contract  and 
of  the  orders  of  the  (..-fficers  of  the  union  to 
fulfill  tlreir  obligations.  In  these  circum¬ 
stances  the  presence  of  the  international  officers 
is  essential,  in  our  judgment,  to  the  preserva¬ 
tion  of  the  authority  of  the  officers  of  the  local 
unim  in  the  matter  of  fulfilling  the  ccntract. 
We  a?k  you,  therefore,  to  give  this  situation 
your  urgent  attention  as  it  imperils  the  rela¬ 
tions  between  the  union  and  the  publishers. 

“A  ct.py  of  this  telegram  goes  to  the  presi¬ 
dent  of  the  local  union. 

“NEW  YORK  NEWSPAPER  OWNERS’ 

COM.MITTEE  OF  EIGHT, 

“I-ester  L.  Jtnes,  Executive  Representative.’’ 

President  Simons,  when  seen  Tuesday 
night  at  the  pressroom  of  the  Brooklyn 
Times,  where  he  is  foreman,  gave  the 
following  statement  to  reporters : 

“The  walkout  of  the  men  on  the  Evening 
World  is  caused  entirely  by  their  interpretation 
of  the  Manton  award.  This  award  states 
s|>ccifically  that  eight  hours  shall  constitute  a 


JUDGE  MANTON  WROTE— 

Y^HETHER  the  contract  between  the  employer  and  the  employee  is  oral 
"  or  in  writing,  these  all-important  terms  are  implied  or  stated.  The 
custom  of  the  industry  and  the  practice  of  human  principles  therein  are 
implied.  The  employer  promises  the  employee  value  in  money  for  the  value 
in  services  performed.  He  also  promises  care  and  caution  according  to  rea¬ 
sonable  and  humane  principles  for  the  safety  and  health  of  his  employee. 
The  employee  promises  value  in  services  for  the  wages  received  his  best 
endeavors  to  active  productivity  in  the  industry  and  care  and  caution  for  his 
own  protection  and  the  protection  of  his  fellow  employees  as  well  as  the 
employer’s  property.  A  recognition  of  these  reciprocal  duties  will  go  a  long 
way  toward  fixing  the  terms  for  this  contract.  Duty,  the  sublimest  word  in 
the  English  language,  should  be  exacted  of  each  for  the  solution  of  the  vexa¬ 
tious  terms,  if  any  there  be,  of  this  contract.  The  period  through  which  we 
are  passing  calls  for  efficient  and  full  productivity.  We  shall  brush  aside 
rules  and  men  who  curtail  in  any  way  the  work,  or  the  amount  of  work,  and 
which  endanger  the  safety  or  retard  the  happiness  of  the  employees  engaged 
in  this  industry.  Preamble  to  award  in  arbitration  between  New  York  City 
Publishers  and  Web  Pressmen’s  Union  No.  25  by  U.  S.  Judge  Martin  T. 
Manton. 

Artirle  II — Eight  consecutive  hours  exclusive  of  the  luncheon  period 
hereinafter  provided  for,  considered  between  the  hours  of  7  A.  M.  and  7  P.  M. 
shall  constitute  a  regular  day’s  work.  .Any  eight  consecutive  hours,  exclusive 
of  the  luncheon  period  provided  for,  between  7  P.  M.  and  7  .4.  M.,  *  *  * 

shall  constitute  a  regular  night’s  work. 

Article  V — All  time  actually  worked  in  excess  of  the  number  of  hours 
fixed  herein  as  constituting  a  day’s  or  a  night’s  work,  exclusive  of  lunch  time, 
shall  be  counted  as  overtime.  Time  and  one-half  shall  be  allowed  for  such 
extra  time,  which  shall  be  paid  for  at  the  prevailing  rate  of  wages. — Articles 
of  Manton  award  under  which  New  York  City  newspapers  and  web  pressmen 
have  worked  since  March  1,  1922. 


Brooklyn  Times,  which  is  not  a  member 
of  the  Publishers’  .Association,  ran  a 
large  edition.  It  was  the  only  paper 
which  did  so,  all  of  the  others  not  men¬ 
tioned  having  decided  that  the  news  avail¬ 
able  between  the  closing  of  the  polls  at 

6  p.  m.  and  the  deadline  did  not  warrant 
an  extra. 

At  the  rneeting  of  the  publishers’  com¬ 
mittee  of  eight  on  Wednesday  morning,  it 
was  decided  that  the  dispute  did  not  war¬ 
rant  the  rupture  of  relations  with  the 
union,  which  would  probably  have  re¬ 
sulted  from  the  discharge  of  the  men  who 
refused  to  work  overtime.  It  was  con¬ 
sidered  that  the  public  demand  for  news 
of  election  results  from  all  over  the  coun¬ 
try  was  so  great  that  suspension  of  all 
papers  for  the  enforcement  of  shop  dis¬ 
cipline  was  not  justified.  The  World 
men  were  allowed  to  resume  their  posts 
when  they  reported  at  11  a.  m.  and  the 
publishers  put  themselves  on  record  with 
the  following  telegram  to  President 
Berry  at  Pressmen’s  Home,  Tenn. ; 

“Three  crews  of  pressmen  in  the  Evening 
World  office  refused  last  night  to  work  after 

7  p.  ni.,  when  overtime  began,  to  print  an 
election  extra.  The  other  evening  newspaper 
publishers  thereupon  closed  down  their  news¬ 
papers.  In  both  morning  and  evening  news¬ 
paper  offices  at  various  times  men  have  de¬ 
clined  to  comply  with  the  orders  of  the  fore¬ 
man,  as  provided  for  in  the  Manton  arbitration 
award  and  the  contract  with  the  union. 

“The  publishers  have  been  patient  and  con¬ 
siderate  in  carrying  out  the  Manton  award  and 
have  been  scrupulous  in  fulfilling  their  re¬ 
sponsibilities  under  the  award  and  contract 
which  was  accepted  unconditionally  by  the 
union  on  March  1,  1922. 


day’s  work  and  when  they  had  finished  their 
work,  in  confirmation  of  the  award,  they  went 
heme.  The  entire  procedure  was  in  accordance 
with  the  award.  The  World  men  claim  that 
they  should  have  been  relieved  by  morning 
pressmen  and  the  publishers  received  indica¬ 
tions  of  the  men’s  feelings  in  advance  of  the 
walkout. 

“The  publishers  have  apparently  a  working 
agreement  among  themselves  and  when  the 
Evening  World  men  walked  out  the  pressmen 
on  ether  papers  were  told  that  they  were  not 
wanted.  As  a  matter  of  fact,  pressmen  on 
the  Brocklyn  Eagle,  the  Mail,  the  Globe  and 
the  Stamlard  Union  worked  until  7.30  p.  m. 
putting  out  extras,  although  their  time  was  up 
at  7  p.  ni.  (Mr.  Simons  erred  here,  as  the 
facts  above  stated  show.)  They  were  willing 
to  continue  at  work  after  7.30  p.  m.,  but  were 
told  they  were  not  wanted. 

“If  the  Evening  World  locks  its  men  out 
tomorrow  and  the  other  papers  follow  its  ex¬ 
ample,  there  is  no  question  but  that  a  general 
strike  might  fcdlow.  In  fact,  the  attitude  of 
the  conference  will  entirely  decide  future  action 
by  the  union.” 

President  Simons  did  not  attend  the 
meeting  of  the  publishers  and  he  re¬ 
ceived  no  notification  of  its  action  ^- 
yond  the  copy  of  the  telegram  to  Major 
Berry.  He  reiterated  his  sentiments  of 
the  night  before  when  reporters  sought 
a  further  statement.  Major  Berry’s  an¬ 
swer  to  the  publishers’  telegram  had  not 
been  made  public  up  to  Thursday  night. 


News  of  labor  affairs  in  other  cities 
will  be  found  on  page  26  of  this 


EXPECT  MORE  ARRESTS 
OF  PAPER  THIEVES 


Amalgamated  Company  Appointed  to 
Handle  All  Waste  of  N.  Y.  Hearst 
Papers  and  Held  Guiltless  of 
Buying  Stolen  Roll  Print 


Further  information  on  the  theft  of 
newsprint  rolls  and  waste  paper  from 
the  New  York  .American  and  the  Evening 
Journal  during  the  past  three  years  be¬ 
came  available  this  week  when  Frank 
M.  Ball  and  Nicholas  Meyer,  owners  of 
the  .Amalgamated  Paper  Company,  of 
Brooklyn,  stated  to  Editor  &  Publisher 
that  neither  they  nor  their  firm  was  in 
any  way  implicated  in  the  larceny  of  the 
paper  and  that  they  had  aided  the  au¬ 
thorities  in  every  way  in  the  apprehension 
of  the  men  who  had  sold  their  firm  eleven 
rolls  stolen  from  the  Hearst  papers.  Their 
statements  were  confirmed  by  executives 
of  the  American  and  the  Journal  and  by 
a  private  detective  who  has  been  investi¬ 
gating  the  paper  losses. 

Mr.  Ball  has  been  in  newspaper  and 
magazine  circulation  work  for  the  past 
thirteen  years,  his  last  connection  before 
entering  the  paper  converting  business  in 
November,  1920,  having  been  with  the 
New  York  Tribune,  where  Mr.  Meyer 
had  been  associated  with  him.  They  or¬ 
ganized  the  .Amalgamated  Paper  Company 
two  years  ago,  and  since  then  have  been 
buying  waste  paper  and  damaged  roll  pa¬ 
per  and  converting  it  into  sheets  and  slabs 
for  various  uses.  Messrs.  Ball  and  Meyer 
have  been  handling  the  waste  paper  of 
the  American  and  the  Journal  since  Sep¬ 
tember  16,  two  weeks  after  the  theft  on 
which  the  Hearst  papers  had  one  of  their 
employes  arrested. 

Mr.  Ball  told  Editor  &  Publisher  how 
the  stolen  newsprint  on  which  the  arrest 
was  made  was  bought  by  his  firm.  Dur¬ 
ing  August  he  was  called  upon  by  a  man 
giving  the  name  of  Lawson  who  asked 
whether  the  .Amalgamated  Paper  Com¬ 
pany  was  in  the  market  for  damaged  roll 
print  paper.  He  was  answered  in  tbe 
affirmative  and  the  price  usually  paid  for 
such  paper  was  quoted. 

Nothing  further  was  heard  from  Law- 
son,  Mr.  Ball  said,  until  September  2, 
when,  Mr.  Ball  being  on  vacation  at 
Cape  Cod  and  Mr.  Meyer  being  ill.  Law- 
son  offered  11  rolls  of  70-inch  newsprint 
to  the  man  in  charge  of  the  warehouse. 
It  was  accepted  and  delivery  was  made. 
The  warehouse  foreman  saw  no  reason 
for  suspicion,  Mr.  Ball  said,  as  the  lot 
of  paper  was  similar  in  size  and  appear¬ 
ance  to  many  others  bought  by  the  com¬ 
pany.  Mr.  Ball  returned  to  New  York 
the  night  of  September  4  and  two  days 
later  received  another  call  from  Lawson, 
who  demanded  payment  for  the  paper. 

Mr.  Ball  told  him  that  the  practice  of 
the  firm  was  to  pay  30  to  60  days  after 
delivery.  Lawson  was  insistent  on  pay¬ 
ment,  he  stated,  and  finally  consented  to 
accept  a  check  dated  30  days  ahead,  de¬ 
claring  that  he  could  get  it  ca.shed  by 
a  friend  who  would  hold  it  until  it  was 
payable.  .A  few  days  later,  about  Sep¬ 
tember  10,  Mr.  Ball  stated,  he  was  vis¬ 
ited  at  his  office  by  a  stranger  who  asked 
whether  he  had  bought  any  70-inch  rolls 
recently.  He  answered  by  showing  his 
books  and  the  stranger  instantly  not^  the 
name  of  Lawson  and  demanded  further 
particulars,  showing  a  detective’s  badge 
and  identifying  himself  as  employed  by 
the  Hearst  newspapers  to  detect  the  steal¬ 
ing  of  their  newsprint. 

Mr.  Ball  turned  over  to  him  the 
receipted  bill  for  the  newsprint,  which 
had  already  been  converted  into  sheets. 
Mr.  Ball  was  informed  by  the  detec¬ 
tive  that  Lawson  had  already  been 
arrested  under  the  name  of  Waters 
in  connection  with  the  larceny  of  paper 
from  another  warehouse  and  trucking 
firm  and  that  he  had  confessed  his 
complicity  in  the  thefts  of  the  Hearst 
paper  and  had  implicated  others.  It  was 
on  Waters’  information  and  on  the  aid 
and  evidence  given  the  authorities  by  the 
Amalgamated  Company  officers  that  in¬ 
dictments  were  secur^  against  Alfred 
Noble,  the  Hearst  checker  arrested  last 
(Cntinued  on  page  37) 
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Better 


Business 


gOSTON  MERCHANTS  are  sending  an  important  message  to  general 
advertisers.  Ask  almost  any  one  of  them  what  he  wins  by  adv  ertising 
liberally  in  the  Boston  Evening  American  and  the  reply  is  likely  to  be  along 
the  line  of  better  business,  ’’ 


American  readers  are  among  the  most  progressive, 
up-to-date  men  and  women  in  the  community.  Many  of 
them  are  wealthy  or  in  absolutely  comfortable  circum¬ 
stances — possessing  big  purchasing  power. 


This  fact  was  emphasized  by  our  recent  canvass  of  1,000  owners  of 
automobiles  in  Greater  Boston,  which  showed  that  more  than  45  per  cent, 
of  them  are  regular  readers  of  the  American,  the  others  being  divided 
among  other  Boston  daily  papers. 


The  canv  ass  also  showed  that  many  readers  of  the  American  are 
owners  of  the  highest-grade  cars,  including  latest  models.  This  prov  es  that 
they  have  money  to  spend  for  good  things  generally^  as  well  as  for 
automobiles. 


We  shall  be  glad  to  enter  into  further  correspondence  on  this  subject  or  have  one  of  our  representatives  call. 


MERICAN 


LARGESTEVEWNG  ^  CIRCUl>T10N< 

80  SUMMER  ST. 


irT^  NEW  ENGLAND 

BOSTON  8,  MASS. 


MR.  C.  I.  PUTNA.VI,  2  COLUMBUS  CIRCLE,  NEW  YORK  CITY 
.MR.  J.  F.  F1TZP.\TRICK,  504  HE.MIST  BUILDING.  CHICAGO 
MR.  ARTHUR  BOOTH.  58  SUTTER  STREET,  SAN  FRANCISCO 
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BRITISH  PRESS  INFLUENCE  IS  UNLIMITED 
AS  NEW  PREMIER  TAKES  OFFICE 

Cultivation  of  the  Newspapers  Which  Was  Assiduously  Carried 
on  by  Lloyd  George  Continued  by  His  Successor — Papers 
Taking  Active  Part  in  Election  Campaign 


news  columns,  for  there  is  apparent  to¬ 
day  a  new  appreciation  of  the  vital 
power  of  publicity  that  never  existed 
in  like  measure  in  any  previous  political 
crisis. 


SYRACUSE  TELEGRAM  BUYS  LAND 


Will  Build  Addition  to  Plant — Adopt* 


PAN  PACIFIC  REPORTS 
RADIO  REPORT 

Co-Operation  of  Countries  Bordering 
Ocean  Urged  in  Use  of  Govern¬ 
ment  Radio  Where  Private 
Firms  Do  Not  Function 


By  HERBERT  C,  RIDOUT 

(London,  Editor,  Editok  &  Publisher) 


London,  England,  Nov.  4. 
^HE  changes  in  the  British  Govern- 
ment,  by  which  Mr.  Lloyd  George 
gives  way  to  Mr.  Bonar  Law  with  a 
forthcoming  general  election  to  prove  by 
popular  vote  what  party  shall  lead, 
bring  up  reflections  innumerable  upon 
the  influence  of  newspapers  in  modern 
politics. 

Time  was  when  the  London  Times, 
under  the  old  regime,  could  make  or 
wreck  a  party,  and  it  played  many  hands 
against  Prime  Ministers  in  the  early  part 
of  the  19th  century  and  by  its  ruthless 
criticisms  assisted  in  the  making  of  polit¬ 
ical  history.  Today,  however,  with  news¬ 
papers  of  immense  national  circulation 
representing  every  shade  of  political 
opinion,  such  single-handed  feats  are  not 
possible  in  the  same  degree,  for  the 
masses  are  thus  enabled  to  form  their 
own  opinions  and  popular  judgment 
counts  for  more  today  than  the  verdict 
of  the  few. 

The  Premiership  of  Mr.  Lloyd  George 
has  been  an  interesting  study  to  those 
who  know  the  influence  of  newspapers 
and  especially  to  those  on  the  inside  of 
British  newspaper  life.  For  it  has  been 
from  first  to  last  a  process  of  cultivation 
of  the  press. 

Mr.  Lloyd  George  was  returned  to 
power  as  head  of  a  Coalition  Govern¬ 
ment  largely  by  reason  of  a  press  out¬ 
cry  for  “more  shells”  during  the  war, 
and  it  would  appear  as  if  this  fact  im¬ 
pressed  him  mightily,  for  it  is  certain 
that  no  Prime  Minister  of  England  has 
ever  paid  the  press  such  assiduous  atten¬ 
tion  as  he  has  done.  That  is  not  to  im¬ 
pute  any  illegitimate  proceedings  to  Mr. 
Lloyd  (jeorge,  for  there  can  be  no  ques¬ 
tion  of  that,  but  the  leader  of  the  Gov¬ 
ernment,  born  in  press  publicity  and 
courting  the  limelight,  shrewdly  recog¬ 
nized  that  the  newspapers  of  his  country 
constituted  a  power  that  might  make  his 
office  easy  or  difficult,  according  to  the 
attitude  he  adopted  towards  them. 

He  had.  consequently,  many  newspaper 
friends,  some  of  them  already  publishers, 
others  his  ardent  supporters  who  ac¬ 
quired  properties  to  further  his  power. 
They  rendered  him  valuable  service,  and 
perhaps  no  Prime  Minister  was  ever 
more  certain  of  a  “good  press”  for  any 
pronouncement  or  policy  than  he.  The 
late  Lord  Xorthcliffe  was  at  first  an  en- 
thuisastic  supporter,  but  on  a  certain 
point  (well  known  in  Fleet  street,  if 
rarely  discussed,  there  was  a  disagree¬ 
ment  that  caused  a  complete  volte  face 
by  Xorthcliffe.  and  hence  Mr.  Lloyd 
George  could  do  no  good. 

There  have  been  times  during  the  L.  G. 
ministry  when  the  precepts  of  the  press 
have  so  closely  corresponded  with  those 
of  the  Prime  Minister  that  it  was  sug¬ 
gested  that  Great  Britain  was  passing 
through  a  period  of  “government  by 
newspaper.”  Be  that  as  it  may,  the  ex- 
Premier  was  fully  cognizant  of  the  uses 
of  the  press  and  he  made  it  easy  for 
newspapers  to  capitalize  him  in  the  news. 
Throughout  the  six  years  of  his  office, 
too.  he  was  not  slow  to  show  apprecia¬ 
tion  of  his  good  friends  on  the  press,  as 
indeed,  the  numerous  honors  iK'stowed 
upon  its  members. 

How  far  Mr.  Bonar  Law  will  follow 
his  example  has  yet  to  be  seen,  but  the 
new  Premier  is  certainly  not  unacquaint¬ 
ed  with  the  press  and  its  power,  and 
although  he  has  held  office  but  a  few 
days  as  yet  he  has  shown  a  fine  apprecia¬ 
tion  of  the  value  of  the  press  by  the 
issue  of  a  very  widely-quoted  statement 
of  his  jiroposed  pfdicy. 

With  the  general  election  just  before 
us.  it  is  expected  that  the  i>ress  will  be 
made  a  new  factor  in  fighting  the  causes 
of  party  and  candidate.  .\lrcady  the 


organs  of  the  L.  G.  remine  are  warming 
up  in  their  support  of  the  policy  which 
has  marked  the  Coalition  Government, 
and  it  is  amusing  to  note  how,  upon  the 
publication  of  the  new  Premier’s  mani¬ 
festo,  all  the  advocates  of  his  predeces¬ 
sor  pointed  out  that  the  points  of  policy 
were  precisely  what  the  CoaliUon  party 
had  planned  for  itself.  It  is.  indeed, 
clear  from  every  sign  that  if  Mr.  Lloyd 
George  “nursed”  the  press  to  ensure 
popularity  for  his  policy  and  decisions 
while  in  office,  he  and  his  supporters 
will  work  their  hardest  to  secure  the 
fullest  possible  publicity  for  the  ad¬ 
vancement  of  their  interests  between  now 
and  the  general  election. 

Several  other  methods  by  which  the 
press  and  its  facilities  are  almost  cer¬ 
tain  to  be  used  are  now  under  discus¬ 
sion.  The  Labor  Party  has  just  issued 
its  manifesto  and  with  its  press  organi¬ 
zation  is  already  explaining  the  many 
strong  and  extremist  points  made  there¬ 
in.  This  party  has  its  own  organ  in  the 
Daily  Herald  ami  this  paper  will  prob¬ 
ably  rise  to  an  exceptional  strength 
during  the  turmoil  of  election  argument 
because  of  the  support  it  will  naturally 
afford  to  all  Labor  candidates. 

It  is  probable,  too,  that  one  or  perhaps 
l>oth  of  the  parties  will  in  the  course  of 
the  electoral  campaign,  issue  through  one 
of  its  friendly  publishers  a  facsimile  edi¬ 
tion  of  a  daily  newspaper  with  a  complete 
news  and  pictorial  record  of  party 
achievements  and  their  election  pro¬ 
gram.  This  imitation  newspaper  will 
probably  have  one  generally  circulated 
issue  and  be  later  employed  for  flooding 
local  districts  on  the  ne  of  polling  dates. 

In  previous  elections  as  a  general  rule 
candidates  have  confined  their  press  pub¬ 
licity  to  a  simple  election  address  inserted 
as  paid  advertising,  but  it  is  expected 
that  on  this  occasion  candidates  will  ex¬ 
tend  this  use  of  the  press  to  a  continued 
series  of  election  statements  elaborating 
their  policy  and  plans  in  detail.  In  this 
they  will  lie  but  following  the  example 
of  the  heads  of  their  parties,  the  political 
associations  of  which,  with  their  accumu¬ 
lations  of  party  funds,  are,  I  understand, 
already  planning  to  use  extensive  paid 
advertising  space  in  the  press  of  the 
country  to  set  forth  their  claims  upon 
the  suftrage  of  the  electors.  This  “party 
advertising"  is  necessary  liecause  it  en¬ 
ables  the  heads  of  one  shade  of  opinion 
to  ventilate  their  views  in  the  newspa¬ 
pers  favoring  the  opposition. 

Indeed,  it  is  practically  certain  that  the 
issues  of  the  coming  general  election  will 
be  fought  out  as  actively  in  the  paid  ad¬ 
vertising  columns  iif  the  press  as  in  the 


First  in  Home 
Ownership 

Of  the  twenty-five  largest 
cities  in  the  United  States,  Balti¬ 
more  ranks  first  in  home  owner¬ 
ship,  62  per  cent,  of  the  homes 
in  the  city  being  owned  by  the 
families  occupying  them. 

And  into  the  great  majority  of 
these  homes,  located  in  every 
section  of  the  city,  the  Sun- 
papers — morning,  evening  and 
Sunday — are  ready  to  carry 
your  message,  for 

Everything  in  Baltimore 
Revolves  .\round 


THE 

Morning 


Evening 


SUN 

Snnday 


“Three  First  Pages”  Make-Up 

The  Syracuse  (X.  Y.)  Evening  Tele¬ 
gram  and  Sunday  American  has  bought 
land  next  to  the  present  plant  for  an  ad¬ 
ditional  building  which  will  be  joined  to 
the  present  brick  structure.  Work  on 
the  new  structure  will  not  be  started  for 
some  .time. 

Robert  C.  McCabe,  managing  editor, 
has  established  the  “three  page  one” 
system  for  the  Telegram.  The  regular 
two-section  paper  now  appears  with 
title  pages  on  pages  1,  3  and  the  first 
page  of  the  second  section. 

The  final  sporting  edition  has  been 
changed  so  that  the  front  page  contains 
a  makeup  of  nearly  all  two-column  Chel¬ 
tenham  heads. 

The  following  additions  have  been 
made  to  the  editorial  staff :  L.  Riley 
Murdock,  managing  editor  of  the  Boston 
Sunday  .Advertiser,  is  temporarily  in 
charge  of  the  Sunday  American  under 
Mr.  McCabe ;  Ben  Gunther  of  the  New 
York  .American  has  been  made  head  of 
the  art  department ;  Harry  L.  Stearns, 
formerly  of  the  Syracuse  Journal,  has 
been  made  head  of  the  copy  desk ;  Charles 
Sickles  of  the  New  A’ork  .American  has 
been  put  in  charge  of  the  photograph  de¬ 
partment,  and  Fremont  Hadley,  formerly 
of  the  Herald  and  Journal,  is  in  charge  of 
the  local  “Town  Talk”  column. 


(By  Cable  to  Editor  &  Publisher) 

Honolulu,  Nov.  6.— The  Pan  Pacific 
Conference  at  its  closing  session  adopted 
the  resolution  on  radio  communications 
noted  in  Editor  &  Publisher  last  week. 
.As  adopted  the  resolution  reads : 

“Re.solved  by  the  Pan  Pacific  Confer¬ 
ence  that  the  governments  of  the  respec¬ 
tive  countries  bordering  the  Pacific  be 
urged  to  use  their  radio  facilities  and 
other  means  of  communication  in  co¬ 
operation  with  each  other  or  with  other 
agencies  to  provide  means  of  inter-com¬ 
munication  for  the  public  whenever  such 
services  cannot  be  obtained  through 
privately  operated  agencies  to  accom¬ 
plish  the  following  purposes : 

“Transmission  of  commercial  messages 
at  usual  commercial  rates. 

“Transmission  of  news  messages 
promptly  and  at  the  low  rates  necessary 
for  the  establishment  of  regular  news 
reports.” 

Goremment  Editorial  Job  Open 

The  United  States  Civil  Service  Com¬ 
mission  will  hold  an  examination  for  edi¬ 
torial  statistician  in  the  Department  of 
.Agriculture.  .Applications  close  Decem¬ 
ber  12.  The  salary  ranges  from  $3,000  to 
$3,500. 


News  Coverage  of  Detroit 
Most  Thorough  In  U.  S. 

Below  are  the  13  largest  cities  in  America  and  their 
largest  weekday  newspaper  circulation  in  their  respec¬ 
tive  trading  territories  (city  and  suburban  combined). 
Note  this  list  carefully  and  you  will  find  that  The  De¬ 
troit  News  covers  its  trading  territory  the  most  thor¬ 
oughly  of  any,  with  one  copy  of  The  News  reaching 
every  4.9  units  of  population.  Consider  this  most  im¬ 
portant  fact  when  you  plan  your  advertising  campaign. 


City 

Population  of 
Trading  Tty. 

Circ. in 
Tr.  Tty. 

1  Copy 
to  Every 

Detroit  (News) . 

.1,288,893 

263,000 

4.9 

Los  Angeles  (Herald)  .... 

.  937,651 

145,701 

6.4 

Philadelphia  (Bulletin)  .  .  . 

.3,000,000 

468,394 

6.4 

Cleveland  (Press) . 

.1,100,000 

152,507 

7.2 

St.  Louis  (Post  Dispatch). 

.1,300,000 

153,196 

8.5 

Chicago  (News) . 

.  3,500,000 

374,498 

9.3 

Boston  (Post) . 

.2,574,115 

250,255 

10.3 

Pittsburgh  (Press) . 

.1,371,354 

133,347 

10.3 

San  Francisco  (Examiner). 

.1,131,597 

108,687 

10.4 

Milwaukee  (Journal) . 

.1,000,000 

93,908 

10.6 

Newark  (News) . 

.1,000,000 

90,694 

11.0 

New  York  (Journal) . 

.9,500,000 

597,897 

15.9 

Brooklyn  (Standard  Union) 

.2,812,000 

71,316 

39.6 

Remember,  too,  that  Detroit  has  attained  a  degree  of 
prosperity  and  employment  far  beyond  that  of  any  other 
city  of  its  size  in  the  country,  and  that  The  News,  there¬ 
for,  reaches  a  population  with  buying  power. 


The  Detroit  News 

Two  and  a  Half  Times  Nearest  Competint  City 
Week-Day  Circulation. 

Greatest  Sunday  Circulation  in  Michiaan. 

"Always  in  the  Lead" 


All  Records  Broken 


IN  OCTOBER  CIRCULATION 

The  October,  1922,  Circulation  of  the 

ST  LOUIS  POST-DISPATCH 

Exceeded  all  previous  October  records  with  substantial  GAINS  in  BOTH 
Daily  and  Sunday  averages  over  October,  1921. 

Sunday  Comparison 

1922  Average,  384,299 

1921  Average,  330,894 

Gain,  53,405 

Daily  Comparison 

1922  Average,  184,724 
1921  Average,  159,468 

Gain,  25,256 

In  Advertising 

The  Post-Dispatch,  as  usual,  was  far  in  the  lead  with 

Q?  99ft  INDIVIDUAL  ADVERTISEMENTS 

gQjjl  display  and  classified 

A  GAIN  of  11,323  over  the  number  carried  last  year  and  21,995  in  EX¬ 
CESS  of  the  number  printed  by  ALL  other  St.  Louis  newspapers  COM¬ 
BINED. 

It  Pays  to  Concentrate!  Concentrate!!  Concentrate!!! 


S.  C.  Beckwith  Special  Agency 

National  Representative 

New  York  Chicago  Detroit  St.  Louis  Kansas  City  Atlanta  Los  Angeles  San  Francisco 

Member  Audit  Bureau  of  Circulations. 
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NEW  BOOKS  ARE  FEWER,  BUT  MORE 
ARE  SOLD  OF  THE  OLD  ONES 


Fiction  Is  Still  the  Leader,  Though  Its  Proportion  to  Whole  Is 
Declining — Poetry,  History,  Biography,  Mysticism,  and 
Business  Science  Books  Increase  in  Popularity 


dren,’  Thayer’s  ‘Life  of  Roosevelt,’  the 
‘Life  of  John  Marshall,’  of  Raphael 
Pumpelly,  of  Hudson  and  of  Celline  are 
in  constant  demand.  ‘The  Outline  of  His¬ 
tory,’  by  H.  G.  Wells,  has  had  and  is 
having  the  largest  sale  of  any  book  of 
the  kind  ever  published.” 


W/^HAT  are  American  people  reading? 
”  What  kind  of  books  sell  best? 

What  kind  of  books  are  in  greater  de¬ 
mand  now  than  in  past  years  ? 

In  what  class  of  reading  are  the  people 
apparently  losing  interest  ? 

There  are  four  questions  whose  an- 


NEW  BOOKS  BY  NEWSPAPER 
AND  ADVERTISING  MEN 


“The  IV  G  N" ;  A  history  ci  the  Chicago 
Tribune,  1847-1922;  published  by  the  Chicago 
Tribune. 

Tj^HOEVER  devised  the  title  “The 
WGN”  for  the  Chicago  Tribune’s 
history  since  1847  struck  fard  and  set 


apply  with  wisdom  the  principles  set 
forth  to  their  own  life. 

“The  great  increase  in  interest  in  books 
on  business  problems  and  business  life  is 
another  interesting  development  of  recent 
years.  The  publishers  responded  to  the 
increased  demand  by  issuing  10  per  cent 
swers  might  serve  as  reliable  guide-posts  more  new  titles  along  this  line  than  in  irpf' 
fo,.h.e§i,«,  wh<.has,ab„yU.eran-"  1,920.  .The  aleadily  Increasing  cos,  „t 

a  brightly  written  story.  It  carries  the 
jaunty  air  of  a  United  States  Marine, 
which  is  what  might  be  expected  in  a 
story  of  a  journal  which  is  modest 
enough  to  call  itself  the  world’s  greatest 
newspaper 


material  for  his  newspaper  from  the  fea¬ 
tures  that  are  offered  in  growing  volume 
every  week. 

They  were  answered  before  the  recent 
Pacific  North  West  Stationers’  Associa¬ 
tion  convention  in  Portland,  Ore.,  by 
John  T.  Hotchkiss,  manager  of  the  book 
department  of  the  J.  K.  Gill  Company,  of  head’s 
Portland,  in  an  address  which  has  just  ‘.AndJti 


come  to  Editor  &  Publisher.  Some  of 
Mr.  Hotchkiss’s  conclusions  are  of  con¬ 
siderable  interest. 

For  instance,  he  said  that  “the  972  new 
novels  published  in  1921,  about  11  per 
cent  of  the  total  number  of  new  books 
of  that  year  represent  a  marked  decline 
in  the  publicaticm  of  fiction,  for  in  1920 
iK>vels  represented  14^  per  cent  of  the 
total  new  title  output  of  the  publishers.” 

Possibly  there  is  some  connection  be¬ 
tween  the  drop  in  fiction  titles  and  the 
decision  of  the  publishers  on  “fewer  and 
better  books.”  Mr.  Hotchkiss  asked  the 
Eastern  book  publishers  what  effect  that 
policy  would  have  upon  the  chances  of 
young  authors  for  a  hearing. 

‘Better  chance  than  before,”  was  the 


doing  business  and  increasing  competi¬ 
tion  is  forcing  men  and  women  to  seek 
greater  efficiency  in  the  administration  of 
business. 

“Better  understanding  of  business  prob¬ 
lems  is  sought  by  employer  and  employe 
and  the  sale  of  such  books  as  White- 
‘Salesmanship,’  Montgomery’s 
.Auditing,’  St.  Elmo  Lewis  on  ‘Getting 


the  Most  Out  of  Business,’  ‘Developing 
the  Executive,’  and  numerous  books  on 
business  English,  business  letter-writing, 
advertising,  public  speaking,  finance,  and 
so  on,  has  lad  a  steady  increase  for  the 
last  three  or  four  years. 

“Then  there  are  published  every  year 
especially  significant  books  that  every 
man  who  would  be  more  than  an  execu¬ 
tive  in  name  should  read.  We  know  that 
any  man  who  is  brainy  enough  to  be  an 
executive  can  assimilate  and  use  to  re¬ 
markable  advantage  the  wonderful  mes¬ 
sage  contain^  in  such  books  as  ‘’The 
.Americanization  of  Edward  Bok,’  ‘Helen 
Keller,’  ‘The  Revolt  Against  Civiliza¬ 
tion.’  ” 

Poetry  in  1921  showed  a  15  per  cent 


It  is  written  in  newspaper  style,  crisp, 
sketchy  at  times,  and  without  the  wealth 
of  detail  that  other  newspaper  historians 
have  seen  fit  to  include.  While  it  is  not 
likely  to  be  quoted  in  future  histories,  it 
presents  in  its  first  half  all  the  dominant 
events  and  .personalities  which  made  the 
Tribune,  and  the  reader  is  left  with  a 
fairly  clear  impression  of  the  qualities 
which  brought  the  newspaper  into  the 
first  rank  of  .American  journalism. 

Its  second  part  is  rich  in  detail  of  the 
making  of  a  newspaper.  Many  angles 
of  newspaper  making  which  publishers 
usually  like  to  regard  as  confidential  are 


reply  he  received.  “Manuscript  readers  decline  m  number  of  new  volumes  pub- 

■  ■  ■  lished,  Mr.  Hotchkiss  stated.  The  num¬ 

ber  of  inspired  singers  seems  to  be  on 
the  wane,  but  their  audience  is  growing 
larger.  There  has  never  been  a  time  in 
his  20  years  of  bookselling,  he  declared, 
when  so  much  poetry  was  sold  as  now. 

“While  this  increased  sale  is  true  of 
the  standard  poets,  such  as  Tennyson, 
Byron,  Torn  Moore,  Robert  Burns  and 
others,  it  is  also  true  of  poets  of  our  own 
time,  like  Brooks,  Robinson,  Amy  Lowell, 
Masefield  and  Hazel  Hall.  The  best  sell- 


will  be  keener  than  ever  for  good  books 
and  the  new  writer  runs  less  risk  than 
ever  of  having  Ws  stuff  passed  by  with 
little  cmisideration,  because  of  having  a 
new  name  attached.” 

“A  surprising  amount  of  fiction  is  read 
in  this  country,”  Mr.  Hotchkiss  con¬ 
tinued,  “and  stories  of  the  West  and 
Northwest  by  men  like  Zane  Grey,  Rex 
Beach,  James  Oliver  Curvvood  and  ^ison 
Marshall,  have  a  tremendous  and  grow¬ 
ing  sale.  They  gratify  the  very  human 
craving  for  adventure  and  action. 


which  has  been  growing  steadily  for  the 
last  five  years,  has  apparently  reached 
its  peak.  This,  I  believe,  is  not  yet  true 
of  the  so-called  sex  novels  like  ‘Cyth- 
erea,’  ‘Kimono,’  ‘Simon  Called  Peter,’ 
‘The  Lost  Girl,’  and  others  which  seem 
to  have  a  constantly  growing  audience. 
There  are  well-informed  observers,  how¬ 
ever,  who  say  the  American  public  is 
about  ‘fed  up’  on  both  sex  novels  and 
flappers.” 

Novels  which  have  the  widest  appeal, 
he  said,  are  stories  of  contemporary  life, 
such  as  “Alice  .Adams,”  by  Booth  Tark- 
ington;  “If  Winter  Comes,”  by  A.  M.  S. 
Hutchin.son ;  “Main  Street,”  by  Sinclair 
Lewis.  The  extraordinary  sale  of  “The 
Sheik,”  he  said,  was  one  of  the  upsets  of 
the  publishing  world.  Neither  the  author, 
her  publishers,  nor  the  bookseller  antici¬ 
pated  the  enormous  sale  of  this  book. 

Turning  from  fiction  to  other  fields 
Mr.  Hotchkiss  called  the  tremendous 
growth  of  interest  in  books  of  new 
thought,  Christian  Science,  theosophy  and 
psychology,  “amazing  to  the  uninitiated.” 
The  West,  he  declared,  seems  to  be  par¬ 
ticularly  favorable  soil  for  propagation 
of  these  ideas. 

“It  is  interesting  to  see  the  great  num¬ 
ber  of  people  who  are  willing  to  dig  up 
$10,  $50  or  $100  for  courses  in  applied 
psychology  and  the  other  ‘ologies,’  and  in 
some  instances  it  is  pathetic  to  see  what 
is  unquestionably  a  waste  of  time,  effort 
and  money,”  he  said.  “There  is  a  modi¬ 
cum  of  goof  in  all  these  ‘courses,’  though 
there  is  sometimes  a  lot  of  husk  and  but 
little  meat.  As  a  matter  of  fact,  there  is 
enough  constructive  material  in  any  one 
of  a  dozen  books  I  can  mention  to  be 
worth  a  thousand  dollars  cold  cash  to  the 
man  or  woman  who  can  read,  digest  and 


A  WOMAN’S  PAGE 


That  will 
Interest. 


Create  Reader 


A  daily  feature  of  the  full 

NEA  SERVICE 


WRITE  FOR  SAMPLE  SERVICE 


1200W.JRD  3TgeETl(nrA) 
CLEVELAND, OHIO) 


laid  wide  open  for  all  to  see  and  profit 
by  if  they  can.  These  chapters  can  be 
read  with  gain  by  every  newspaper  owner 
and  executive  in  the  United  States,  and 
the  young  newspaper  man  or  journalism 
student  will  find  them  a  source  of  facts 
that  are  seldom  available  in  other  news¬ 
paper  books.  There  are  many  Tribune 
practices  outlined  which  can  be  applied  in 
a  thousand  offices  where  such  ideas  are 
not  now  known  or  understood.  Compre¬ 
hensive  photographs  and  charts  illumi¬ 
nate  most  of  the  ideas  advanced. 


OTHER  NEW  BOOKS 

F.  F.  Van  de  Water. — “Grey  Riders,”  a 
story  of  the  New  York  State  Mounted  Police. 
New  York.  G.  P.  Putnam’s  Sons,  1922. 

William  Peter  Hamilton. — “The  StotJo 
Market  Barometer,"  a  study  of  the  stock  mar¬ 
ket  based  on  author's  experience  as  editor  of 
the  Wall  Street  Journal,  New  York.  Harper 
&  Bros.,  1922. 

Heywood  Broun. — “Pieces  of  Hates  and 
Other  Enthusiasms,”  selections  from  Broun’s 
column  “It  Seems  to  -Me”  in  the  New  York 
World.  New  York.  George  B.  Doran  Com- 
|)any,  1922. 

Heywood  Broun — “The  Boy  Grew  Older,” 
a  fiction  story  with  a  newspaper  background. 
New  York.  G.  P.  Putnam^s  Sons,  1922. 

Henry  Seidel  Canby. — “Definitions,”  analy¬ 
sis  of  men  and  books  based  larnly  on  articles 
in  the  New  York  Evening  Post’s  Literary  Re¬ 
view,  of  which  Mr.  Canby  is  editor.  New 
York.  Harcourt  Brace  &  Co.,  1922. 

Brander  Matthews. — “The  Tocsin  of  Revolt 
and  Other  Essays,”  essays  on  literary  subjects 
from  a  conservative  standpoint.  New  York. 
Charles  Scribner’s  Sons,  1922. 

Edward  William  Box. — “A  Dutch  Boy 
Fifty  Years  After,”  an  abridged  edition  of 
“The  Americanization  of  Edward  Bok.”  New 
York.  Charles  Scribner’s  Sons.  1921. 

Simeon  Strunsky. — “Belshazzar  Court;  or 
Village  Life  in  New  York,”  revision  of  essays 
printed  in  1915  with  five  additional  and  five 
new  illustrations  of  New  York  scenes.  New 
York.  Henry  Holt  &  Co.,  1922. 


ing  poet  in  America  today,  without  any 

“The  demand  for  the  Western  novel.  c 

Robert  W.  Service,  both  of  whom  are 
certainly  favorites,  is  Edgar  Guest,  each 
of  whose  books  has  sold  over  100,000 
copies. 

“In  the  realm  of  biography  and  his¬ 
tory.  the  two  greatest  classes  of  reading, 
the  record  again  shows  a  decline  in  num¬ 
ber  of  new  titles  published  and  an  in¬ 
crease  in  general  sales.  ‘The  .Americani¬ 
zation  of  Edward  Bok,’  the  life  storv  of 
the  man  once  dubbed  ‘the  nicest  editor 
in  .America,’  is  so  well  worth  while  that 


I  suppose  most  of  you  have  read  it.  for 
it  has  sold  like  a  novel  and  this  season 
.shows  no  diminution  in  its  deserved  nop- 
ularity.  Roosevelt’s  ‘Letters  to  His  Chil- 


.  Circulation  and 
Confidence 

The  Washington,  (D.  C.)  Star,  not  only 
covers  Washington  completely,  with  its 
circulation;  but  it  enjoys  the  confidence 
of  this  community — and  is  read  diligently 
and  regularly  by  practically  all  of  the 
nearly  450,000  worth-while  people  resi¬ 
dent  in  the  Nation’s  Capital, 


It’s 


to 


an  unusual 
medium  is 
reach  so 


condition  where 
all  you  require 
fertile  a  field. 


^  ftoening 

WITH  SUNDAY  MORNING  EDITION 

WASHINGTON,  D.  C. 

Write  us  direct  or  through  our 
New  York  Office  Chicago  Office 

Dan  A.  Carroll  Paris  Office  J.  £.  Lutz 

15*  Nassau  Street  S  Rue  Lamartine  Tower  Building 


Editor  &  Publisher  for  November  ii,  1922 


Local  Business  is  a  Guide  Post 
to  the  Worth  of  a  Paper 

During  October  The  Cleveland  Press,  as  usual,  carried 
the  greatest  volume  of  local  business. 

Here  are  the  week  day  figures : 

1922  1921  Increase 

Press  57)095  55,217  1,878  inches 

News  42,828  40,929  1,899  inches 

Plain  Dealer  32,035  34,257  Decrease  2,222  inches 

In  the  same  month  The  Press  carried  more  local  adver¬ 
tising  six  days  a  week  than  either  of  its  contemporaries  in 
seven  days. 

Here  are  the  figures: 

1922  1921 

Press  (6  days)  57,095  inches  55,217  inches 

^News-News  Leader  (7  days)  56,906  inches  55,521  inches 
^Plain  Dealer  (7  days)  54,849  inches  57,273  inches 

^Seven  days  a  week  including  five  Sundays. 

And  there  were  five  Sundays  in  October— conclusive 
evidence  of  the  complete  supremacy  of  The  Press. 

OL  <yVfcntber  <^Scripps  'MsRae  League  (^Newspapers 

CLEVELAND  PRESS 

CLEVELAND’S  GREATEST  NEWSPAPER 

ALLIED  NEWSPAPERS,  INC. 

Publishers  Direct  Representatives 

New  York  Cincinnati  Atlanta  Cleveland  San  Francisco  St.  Loiiii*  Chicago 


16 


Editor  &  Publisher  for  November  11,  1922 


TWELVE  SIMPLE  RULES  BAR  WANT  ADS 
OF  DUBIOUS  PROBITY 


Aurora,  Elgin  and  Joliet  Group  Make  It  Difficult  for  Cheats  to 
Employ  Their  Space — Kansas  City  Star  Uses  Circu¬ 
lation  Cards  for  Telling  About  Classified 


By  C.  L.  PERKINS 


Executive  Secretary,  Association  of  Newspaper  Classified  Advertising  Managers 

ly/fORE  and  more  newspapers  are 
realizing  the  importance  of  bar¬ 
ring  misleading  and  fraudulent  advertis¬ 
ing  from  the  want-ad  columns.  More 
and  more  the  value  of  reader  confidence 
is  being  appreciated.  More  stringent 
rules  are  being  enforced. 

The  Northern  Illinois  Group  of  News- 
p.'ipers,  consisting  of  the  Aurora  Beacon- 
News.  the  Elgin  Courier,  and  the  Joliet 
Merald-News,  has  just  adopted  the  fol¬ 
lowing  rules : 

“Do  not  take  help  wanted  advertise¬ 
ments  promising  wages  too  good  to  be  necessary.  *  *  * 

true  for  the  kind  of  work  offered. 

“Do  not  take  advertisements  of  cor-  XJEREWTTH  are  reproduced  two  ad- 

vertisements  entitled  “Rhymes  of  a 


and  5  o’clock  Saturdays  will  lie  collected 
within  an  hour  and  delivered  promptly 
to  the  office  of  the  Kansas  City  Star.” 

Fourth,  by  mail  which  is  explained  in 
the  following  manner :  “For  the  con¬ 
venience  of  persons  wishing  to  send  ad¬ 
vertisements  by  mail,  a  Want-ad  blank 
known  as  a  Mail-Want,  is  printed  on  the 
last  classified  jtage  of  each  issue  of  the 
Star.  Fill  in  the  spaces  at  the  top  of  the 
blank,  write  out  your  advertisement,  clip 
or  tear  the  blank  from  the  paper  and  mail 
it  to  the  Kansas  City  Star.  No  letter  is 


respondence  and  trade  schools  to  appear 
under  help  wanted  classifications.  These 
can  only  appear  under  trade  and  cor¬ 
respondence  .schools. 

“Do  not  take  agent  or  .salesmen  ad¬ 
vertisement  where  the  article  to  be  sold 
is  not  specified. 

“Do  not  take  advertisements  which  re¬ 
quest  cash  with  order. 

“IXi  not  take  advertisements  which 
request  cash  for  sample. 

“Do  not  take  doubtful  home  work 
advertisements. 

“Do  not  take  doubtful  investment  ad¬ 
vertisements. 

“Do  not  take  ‘distribute  circulars  and 
samples’  advertisements. 

“Do  not  take  ‘song  writers,  newspaper 
corresixuulents  and  scenario  writers’  ’ 
advertisiments. 

“IX)  not  take  ‘aildress  envelopes  and 
mail  circul.ars’  advertisements. 

“Do  not  take  obscene  ‘medicinal’  ad- 
verti.sements. 

“Do  not  take  advertisements  from  de¬ 
tective  scluxjls  and  agencies.” 

*  *  * 

^ME  Kansas  City  Star  uses  in  its 
circulation  department  a  receipt 
for  its  many  subscribers  that  is  similar 
to  the  ice  and  milk  tickets  used  in  some 
cities,  the  collector  simply  punching  a 
hole  ill  the  card  in  the  proper  place  to 
indicate  the  weekly  payment  for  the 
paper.  These  cards  must  necessarily  be 
used  by  the  subscriber  once  each  week  or 
52  times  a  year. 

The  classified  department  of  the  Star 
has  taken  advantage  of  this  circu’ation 
idea  by  having  printed  upon  the  back  of 
the  cards  a  promotion  advertisement. 

It  is  headed,  “How  to  Insert  Want- 
ads”  and  descriltes  four  ways. 

b'irst,  over  the  counter  at  the  main 
office. 

Second,  by  telephone. 

Third,  by  Want-ad  boxes  which  arc 
described  as  follows:  “In  the  lobby  of 
each  of  .the  principal  downtown  store 
and  office  biiirdings  is  a  large  box,  plain¬ 
ly  marked,  ‘Star  Want-ad  Box.’  Your 
advertisement  dropped  in  one  of  these 
boxes  any  time  before  6  o’clock  week-days 


Rhymes 

Want-ad  Man.”  which  recently  appeared 
in  the  columns  of  the  Kenosha  News. 

Ward  R.  Cropley,  classified  advertis¬ 
ing  manager  of  the  News,  says: 

“We  have  been  running  these  adver¬ 
tisements  since  September  1.  This  idea 
was  secured  from  the  .August  19  issue 
of  Editor  &  Publisher,  which  told  of 
the  little  jingles  used  by  the  Brooklyn 
Eagle. 

“The  Kenosha  News’  adaptation  of  the 
idea  is  to  give  a  new  dollar  bill  each  day 
as  a  prize  for  the  best  jingle  submitted 
which  tells  in  rhyme  the  virtues  or  re¬ 
sults  attributed  to  News  Want-ads.” 


“THE  RHYMES  OF  A 
WANT  AD  MAN” 

Just  came  to  this  city. 

Couldn’t  find  a  flat. 

Didn’t  have  much  money. 

Didn’t  know  where  I  was  at. 

Glanced  through  the  evening  paper. 
Found  work  right  away, 

Kan  up  the  Want  Ad  column. 

Found  a  flat  next  day. 

I  owe  my  luck  to  the  Want  .\ds, 
.\nd  herein  success  lies. 

Whatever  you  do  “Rememljer! 

It  pays  to  .Advertise!” 

Mrs.  G.  F.  Stange,  254  Marion  Ave., 
wins  the  prize  for  the  best  jingle  today 
with  her  advice  to  the  stranger  in  town 
as  to  how  to  secure  employment  and  a 
home  with  the  least  trouble  and  exjiense. 

Her  main  ))oint  though  is  the  old 
slogan  of  convinced  advertisers  for  years 
that  is  ‘‘It  pays  to  advertise,”  and  in 
this  one  little  phrase  many  others  be¬ 
sides  the  writer  may  well  give  the  credit 
f(  r  their  success  in  business. 

If  everyone  will  only  bear  this  adv  ce 
in  mind  when  in  neetl  of  anything  and 
re.ad  the  Want  Ads,  and  if  not  already 
advertised  then  just  insert  a  little  Want 
Ad  you  will  soon  end  your  que.st. 

Just  read  the  jingle  we  are  running 
on  the  front  page  today  and  see  how 
true  it  is. 

This  is  the  jingle  that  should  have 
been  printed  yesterday. 


NEWS  AD  RATES  BRING  BOYCOTT 


Marion  Chronicle  Sign*  Largest  Store 
After  3-Day  War 

.^n  advertising  boycott  against  the 
Marion  (Ill.)  Chronicle  was  started  the 
first  week  of  November  by  nine  of  its 
largest  local  advertisers  because  of  a 
new  advertising  rate  schedule  which  went 
into  effect  November  1.  The  advertisers 
held  a  meeting  and  decided  not  to  ad¬ 


vertise  in  the  Chronicle,  especially  on 
November  3.  They  also  encouraged  other 
advertisers  to  withhold  their  copy  and 
criticised  the  merchants  who  did  adver¬ 
tise. 

The  Chronicle,  however,  brought  out 
a  16-page  paper  with  a  considerable 
amount  of  political  advertising.  On  No¬ 
vember  3,  George  D.  Lindsay,  publisher 
of  the  Chronicle,  called  a  meeting  of  the 
advertisers  and  after  a  two-hour  session 
the  business  staff  of  the  paper  convinced 
them  that  the  paper’s  claim  of  increased 
circulation  during  the  past  year  was  an 
actuality.  The  next  day  two  of  the  lar- 
.eest  advertisers,  local  department  stores, 
signed  contracts  at  the  new  rate. 

Shopping  News  for  Pittsburgh 

The  Pittsburgh  Shopping  News  will 
apply  November  13  for  a  charter  to  en¬ 
gage  in  a  general  advertising,  printing 
and  publishing  business.  Carroll  C. 
Thompson,  David  M.  Donely  and  James 
H.  Boyd  will  file  the  application  with 
the  Governor  of  Pennsylvaftia. 

Changes  to  8  Columns 

The  Cedar  Rapids  (Iowa)  Republican, 
recently  acquired  by  J.  S.  Farquhar  and 
R.  G.  Grassfield,  has  changed  to  8  col¬ 
umns  to  the  page  and  has  added  a  daily 
page  of  comics. 

Short  Lived  as  a  Daily 

The  Ottawa  (Kan.)  Daily  World, 
which  started  September  1,  suspended 
daily  publication  October  25.  The 
weekly  edition  will  be  continued. 


Butler  Citizen  Stops 

The  Butler  (Pa.)  Citizen,  an  evening 
paper,  susiiended  November  4  after  pub¬ 
lication  of  only  eight  weeks. 


“THE  RHYMES  OF  A 
WANT  AD  MAN” 

This  jingle  the  writer  aptly  terms — 

MODERN  “CURIOSITY  SHOP.” 
Ilungalow's  and  thumb  tacks,  motor  cars 
and  cats. 

Dairy  farm  and  needles,  tractor  plows 
and  Hats, 

Sport  coats  and  coffins,  canning  pears 
and  keys. 

Live  got  se  feather  pillows,  pig  iron  and 
peas, 

Daffodils  and  razors,  soldering  irons  and 
gum, 

Canary  birds  and  tombstones,  honey  and 
bay  rum. 

Swimming  su.ts  and  freckle  cream,  gar¬ 
bage  cans  and  lace. 

Wedding  rings  and  brickbats,  a  leather 
traveling  case. 

Hand  painted  china,  perfumes  and  junk, 
Fortunes  told  and  palms  read,  oh  the 
wondrous  bunk; 

Safety  jiins  and  inner  tubes,  salt  and 
vacant  lots, 

Cameras  and  overcoats,  or  used  army 
cots. 

It  dtie.sn't  matter  what  you  want, 

(’heap,  costly,  large  or  small, 

Tt*s  two  to  one  a  “VV^ant  Ad” 

Will  find  them  one  and  all. 

The  writer  of  this  jingle  has  been 
awarded  two  prizes  in  this  contest,  and 
when  contributing  this  said  that  if  we 
desired  we  could  use  this  in  any  way 
we  wished. 

We  wish  to  thank  the  writer  for  her 
splendid  co-operation  in  this  contest  and 
her  consent  to  use  her  latest  successful 
jingle  .IS  a  means  to  enthuse  others  to 
an  added  effort. 

Hut  don’t  forget  to  read  the  prize 
jincle  on 

THE  WANT  AD  PAGE 


Dy^RisiC^S 


'I'lie  Manitolia  P'rce  Pre.ss  is  the 
new  pajier  this  week. 


Furnished  full  page  matrices,  black  alone,  black  and  red,  and  black 
and  three  colors;  or,  as  the  first  page  of  a  printed  comic  section. 

HERALD-SUN  SYNDICATE,  280  Bdwy.,  New  York  City 


Six  Hundred  Millions! 


SIX  hundred  million  dollars  is  the  value  of 
the  manufactured  products  of  Cincinnati 
annually.  $263,550,940  is  the  assessed  value  of 
taxable  property.  105,000  wage  earners  in  its 
141,000  families,  and  40,000  of  these  families 
oun  their  own  homes. 

Such  is  the  wealth,  industry  and  thrift  of  Cin¬ 
cinnati.  It  gives  you  an  idea  of  the  substantial 
opportunity  afforded  by  this  market. 

And  in  keeping  with  this  great  market  there  is 
a  Cincinnati  newspaper  that  goes  into  four  out 
of  every  five  homes — the  TIMES-STAR.  This 
paper  dominates — has  dominated  progressively 
for  fifteen  years,  because  it  gives  advertisers 
the  most  economical  and  effective  means  of 
reaching  the  people  of  this  market.  In  1921 
this  leadership  was  thirty-five  per  cent  more 
than  the  second  paper,  including  its  Sunday 
editions. 

First  in  circulation;  first  in  local  and  national 
display  advertising;  the  TIMES-STAR  each 
year  surpassed  its  oivn  high  water  mark  of 
the  year  before. 

1921,  the  TIMES-STAR’S  greatest  year. 


QNCINNJffl  TIMES-STAR 

CHARLES  P.  TAPT,  Publisher  C.  H.  RBMBOLD,  Manager 

Member  of  Audit  Bureau  of  Circulations 
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has  been  made 


on  a  Linotype 


Compoted  entirely  on  the  LINOTYPE  in  the  Benedictine  Seriet 


THE  BIG  SCHEME  OF  SIMPLE  OPERATION 


THE  LINOTYPE  KEYBOARD 


H 


From  Copy  to  T ype  by  the  Most  Direct  Route 


The  designers  of  the  Linotype  at  no  time 
ask  themselves,  ‘  Vill  it  be  simple  to  build?” 
They  only  ask,  *^will  it  be  simple  to  oper¬ 
ate?”  They  have  put  into  the  Linotype 
every  convenience  of  mechanism  that  can 
be  devised  to  save  the  operator’s  time,  to 
eliminate  unnecessary  movements,  and  to 
insure  the  maximum  of  production  with 


continuous  operation.  Qn  any  Multiple- 
Magazine  Linotype  the  operator  can  make 
a  complete  change  of  face  and  body  without 
leaving  his  chair.  Every  control  of  mold 
and  magazine  is  within  easy  reach.  The  lay¬ 
out  of  the  keyboard  brings  the  most  used 
characters  close  together.  The  response  is 
instant  and  unfailing. 


LINOTYPE 


Every  important  speed  record 
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COPY  IDEAS  THAT  SELL  FOR 
STORES  ALSO  SELL  PAPERS 

(Continued  from  page  8) 


The  News  supplies  the  copy — just  as  the 
buyers  of  the  store  would  send  their  copy 
to  the  advertising  office.  Then  the  ad 
is  laid  out  as  though  it  were  a  store  ad 
-  display  and  illustrations  to  conform  to 
the  store’s  regular  style.  The  News’ 
copy  is  then  dished  out  to  the  copy  writers 
and  (Ix-lieve  me,  -M)  they  butcher  it — 


accord,  inserted  in  each  ad,  a  notice  giv¬ 
ing  credit  for  the  ad  to  the  store  that 
prepared  it — 

By  Courtesy  of  the  }.  L.  Hudson  Co. 

Tlie  Detroit  Sunday  News  is  a  department 
store  of  infi.Tmation.  Every  Sunday  it  offers 
its  readers  a  wealth  of  facts  and  fiction  com- 
paralile  in  variety  only  with  the  stock  of  a  great 
department  store.  Realizing  this,  the  Detroit 
Sunday  News  has  asked  the  department  stores 
of  Detroit  whose  publieity  offers  the  finest 
examples  of  advertising,  to  adapt  their  method 
of  telling  the  public  their  store  news  to  selling 
the  Detroit  Sunday  News  to  its  readers.  This 
advertisement  was  designed  and  prepared  by 


Cl^bttuary 


J.  Howard  Cramer,  aged  66,  pub¬ 
lisher  of  the  Scottdale  (Pa.)  Observer 
since  1907  and  for  45  years  engaged 
actively  in  newspaper  work,  died  recently. 

John  New'ton,  aged  86,  for  36  years 
editor  of  the  Newark  (Ohio)  Advocate, 
died  November  4. 

Henry  S.  Rinker,  aged  74,  one  of  the 
best  known  newspaper  men  in  the  Le¬ 
high  V'alley,  died  on  November  2. 

William  J.  Montgomery,  aged  62 
years,  for  more  than  25  years  foreman 
of  the  stereotype  department  of  the  Pitts¬ 
burgh  Sun.  died  recently. 

Franklin  Fessenden  Ainsworth, 
aged  56,  head  of  the  book  publishing 
house  bearing  his  name,  died  October  29. 

Edward  Green,  famous  ballad  writer, 
died  at  New  York  on  November  2  of 
gas  poisoning. 

Francis  Wigcin,  aged  80,  formerly 
engaged  in  journalistic  work  at  Bangor 
and  Houlton,  Me.,  died  October  31. 

Mrs.  Anna  Gill,  mother  of  A.  H. 
Gill,  sporting  editor  of  the  Scranton 
(Pa.)  Times,  died  November  5. 

Mrs.  Amelia  Shackleford  Sullivan, 
one  of  the  founders  of  the  Illinois 
Women’s  Press  Association  and  the 
widow  of  William  K.  Sullivan,  a  pioneer 
Chicago  newspaper  man,  died  in  Berke¬ 
ley,  Cal.,  recently. 

Mrs.  j.  Watts  Pace,  wife  of  the  fore¬ 
man  of  the  composing  room  of  thg 
Newport  News  (Va.)  Daily  Press  and 
Times-Herald,  died  in  a  Newsport  News 


hospital  last  week  following  a  surgical 
operation. 

Mrs.  John  Barrett,  wife  of  the  editor 
of  the  Scranton  (Pa.)  Republican,  died 
recently  following  an  operation.  She  was 
the  mother  of  Paul  Barrett,  president  of 
the  Scranton  .Advertising  Club. 

Hiram  Tate,  age  73,  editor  of  the 
Warwick  (N.  Y.)  Advertiser,  died  Octo¬ 
ber  29. 

Henry  J.  Prentiss,  Jr.,  aged  22,  man¬ 
aging  editor  of  the  Cedar  Rapids  (Iowa) 
Republican,  died  at  the  Iowa  State  Medi¬ 
cal  hospital  at  Iowa  City,  October  31, 
following  injuries  received  when  he  fell 
in  the  Republican  plant  October  18. 

L.  J.  Beauchemin,  aged  70,  head  of 
the  Librarie  Beauchemin,  Montreal,  died 
November  6. 


Dunham  Bequeathed  $100,000 

George  F.  Dunham,  editor  of  the  Utica 
(N.  Y.)  Daily  Press,  at  the  time  of  his 
death  left  bequests  in  his  will  totaling 
$100,000.  Twenty-three  employees  of  the 
Utica  Press  are  bequeathed  $18,500,  the 
Utica  Public  Library  is  bequeath^  $5,000 
and  personal  effects  and  Psi  Upsilon 
Cihapter  of  Hamilton  College  ^5,000. 
Thirty-six  thousand  dollars  is  bequeathed 
for  four  scholarships  at  Hamilton  Col¬ 
lege. 

A.  M.  Shutt  Left  $10,000 

August  M.  Shutt.  pioneer  newspaper 
man  of  San  Francisco,  San  Jose  and 
other  California  cities  who  died  October 
16,  left  an  estate  of  $10.(X)0  according  to 
the  recent  probate. 


IN  four  previous  •dwtusments  you  have  been  uked  to  cooettvt 
imagine,  compare  wd  vnmaliae  certain  (actors  of  greatnew  « 
they  relate  to  a  Detrain  inatitutkm.  It  is  hoped  tfat  you  lave 
been  so  indulgent  as  to  p'  lnit  yoir  fancy  to  produce  the  mental 
pictures  outlined,  for  only  in  such  manner  can  be  prmiited 


The  sole  purpose  of  thoee  advertisementa  was  to  umte  yow  pre¬ 
conception  of  an  institution  in  the  most  definite  concrete  form  to 
which  it  is  capable  of  interpretation  from  its  actual  state  of  being  a 


The  Uluutration  above  tells  all  the  story  The  riieafiiil  Advenfafa« 
Section  of  ‘nw  Detroit  Pree  Press  16  Everybody's  Marhet.  Ev«y. 
body's  Depertmem  Store.  Evervbndv's  Bataar.  Everybody's  Es* 
change.  Bvsiyfaody’s  Bargam  Couia.  fiwybody's  Sh^  Window. 
Literally  it  IS  EVKBYBODY'S— ask  will  henceforth  be  teniMd  hi 
facilities  are  available  to  EVERYBODY,  wfvther  be  be  buyer  or 
seOer.  Umflord  or  tenant,  lender  or  boirow.  sMter  or  owl  h  is  a 
(dace  where  one  msy  meet,  eo  to  speak.  aU  Detroit— where  the  thh« 
that  you  want  done  IS  done,  speedily,  econankally 
In  a  con tia nation  of  das  serias  of  sdrtrtisiiiains  dwre  will  be  pre¬ 
sented  concrete  evidence  of  the  real,  phyheal  greatt^  of  EVERY- 
BODY'S,  end  definite  rMaone  will  b^gtsun  to  Blew  wliy  aid  bow  for 
greateM  prt^  cvsrybody  may  ins 


Jt. 


Here’s  •  real  ‘‘Invisible  Emiitre,”  ssi  army  of  buysra  hlAian  briiind  tba  nevrspai>er's  want 
ad  pagea.  The  Detroit  tree  Freas  calls  its  cisasified  colunma  “Evarybody’s”  store  and 
its  institutional  copy  will  be  watched  for  results. 


and  have  a  lot  of  fun  doing  it.  I  told  my 
own  staff  to  disregard  the  copy  sent  in 
and  to  write  it  in  their  own  excellent 
ways.  They  did — in  fact,  the  whole  job 
was  done  by  the  staff  and  treated  as  a 
lark.  No  ad  that  we’ve  turned  out  in 
many  months  supplied  so  much  real  fun 
and  recreation. 

You  know  a  newspaper  has  no  sense 
of  values  when  it  comes  to  advertising. 
So  the  assistant  advertising  manager, 
who  had  the  preparation  of  the  ad  in 
charge,  took  the  liberty  of  playing  up 
some  points  that  the  paper  had  not  sug¬ 
gested  and  of  minimizing  other  points  that 
the  paper  had  laid  a  great  deal  of  stress 
on.  They  went  the  limit — and  the  De¬ 
troit  News  was  evidently  well  pleased 
with  the  result. 

There  will  be — or  should  be — other  ads 
in  this  series.  It  is  conducive  to  a  closer 
co-operation  between  the  newspaper  and 
the  advertiser.  I  think  another  laurel 
wreath  should  be  handed  to  Albert  of  the 
News — for  two  reasons.  His  very  excel¬ 
lent  suggestion  that  the  ads  be  prepared 
by  the  various  stores — and  his  splendid 
ability  to  get  out  of  the  job  himself! 

At  first  glance  any  habitual  reader  of 
the  Detroit  papers  would  take  the  ads 
for  Hudson’s  or  Crowley’s  or  whatever 
store  prepared  them.  Then  they  would 
glance  down  and  see  the  unexpected  sig¬ 
nature  of  the  Detroit  Sunday  News. 
That  would — and  did — create  favorable 
comment  in  favor  of  the  News.  Folks 
— particularly  men — remarked  on  the 
unique  idea  the  News  was  a  carrying  out 
in  its  campaign.  The  News,  of  its  own 


the  J.  L.  Hudson  Co.’s  advertising  department 
at  the  request  of  the  Detroit  News. 

The  above  statement  fully  covers  a 
point  which  came  up  when  the  project 
was  first  discussed  with  the  admen — that 
it  must  be  made  clear  that  the  act  of 
preparing  the  copy  was  not  to  be  taken 
as  an  endorsement  of  the  Sunday  News 
by  the  store  which  prepared  it.  This 
position  was  taken  because  there  are  three 
Sunday  papers  in  Detroit — all  excellent. 

Some  really  splendid  newspaper  promo¬ 
tion  publicity  is  coming  out  in  Detroit. 
These  two  campaigns  are  among  the  best 
that  this  writer  has  ever  seen — which  is 
evidence  that  it  really  pays  a  newspaper 
to  have  a  trained  advertising  man  in  the 
promotion  department.  West  of  the  Free 
Press  and  .Albert  of  the  News  have  both 
done  commendable  work  in  these  two 
campaigns.  Every  newspaper  should 
have  such  men  on  its  staff ! 


0^  Ipttlsburgil  fost 

A  newapaper  of  eharae- 
ter,  integrity  and  enter¬ 
prise  which  has  ecamed 
the  confidence  of  the  peo¬ 
ple  of  the  world*a  greatest 
industrial  district. 

DAILY  mtd  SUNDAY 


The  Ludlow 

Increases  Job  Press  Capacity 


"After  using  the 
slugs  on  all  sorts  of 
commercial  work 
from  business  cards 
to  ouartcr  cards  we 
find  them  absolutely 
OK.  from  a  press¬ 
man’s  standpoint. 

"They  hold  up  un¬ 
der  impression,  there 
is  no  unevenness 
from  overhang  of 
slug,  the  face  is 
cleancut,  in  fact  we 
find  them  a  time 
saver  in  make-ready. 
General  run  of  forms 
req^uire  nothing  but 
a  flat  impression." — 
Tri-City  Labor  Re¬ 
view,  Oakland,  Calif. 


YOU  job  shop  superintendents  will 
instantly  ask:  “How  can  any  method 
of  composition  affect  the  output  on  my 
presses?”  Let  the  experience  of  others 
be  your  answer.  That  the  advantages  of 
Ludlow  composition  do  extend  through¬ 
out  the  make-up,  and  justification,  to  the 
press  room  is  a  well  known  fact. 

Saves  Waiting,  Avoids  Plating,  Hastens 
Make-ready 

No  more  type  shortage 
will  ever  cause  the  com¬ 
posing  room  to  be  “all  set 
ou.t’’  and  hunting  for  sorts 
to  complete  new  forms, 
while  the  presses  wait.  The 
Ludlow  gives  unlimited 
new  type  in  every  font,  as 
needed — without  storage. 


Standing  forms  can’t 
hinder  either  the  compos¬ 
itors  or  the  presses.  There 
are  no  type  cases  emptied 
by  a  heavy  week  of  com¬ 
position.  With  scores  of 
forms  still  standing,  your 
setting  capacity  is  still  100 
per  cent. 

Distribution  of  forms  is 
gone  forever — used  forms 
cannot  swamp  the  com¬ 
position  room  and  demand 
distribution  while  the 
presses  wait.  All  the  time- 
honored  stops  and  hin¬ 


drances  to  composition  are 
instantly  eliminated. 

No  pull-outs  or  breaking 
of  kerns.  Needless  press- 
stops  eat  up  profits.  All¬ 
slug  composition  prevents 
pull-outs.  It  also  prevents 
pulling  of  sorts  from 
standing  forms,  only  to  be 
discovered  when  the  re¬ 
print  is  half  off. 

A  Cleveland  job  shop 
was  considering  enlarge¬ 
ment  of  its  pressroom, 
and  adding  more  presses. 
When  they  installed  the 
Ludlow  the  advantages  of 
slug  composition  cut  down 
standing  time  to  such  an 
extent  that  more  presses 
were  found  to  be  unneces¬ 
sary.  They  estimate  that 
Ludlow  slug  composition 
has  increased  the  output  of 
their  presses  by  20  per 
cent. 


Ludlow  Typograph  Company 

2032  Clybourn  Avenue,  Chicago 

Eastern  Office:  World  Building,  New  York  City 


LUDLOW  QUALITY  SLUG  COMPOSITION  ABOVE  10  PT. 
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Erie,  Pa.,  is  a  Typical 
City  for  Test  Campaigns 

r 

1.  Population  (102,093)  large  enough  to  be  both 
profitable  and  representative;  small  enough  to 
eliminate  excessive  selling  costs. 

2.  Typical  American  manufacturing  city;  manu¬ 
factures  so  diversified  as  to  insure  a  more  than 
ordinary  industrial  stability. 

3.  Easily  merchandised  from  Buffalo,  Cleveland 
and  Pittsburgh.  Within  normal  selling  zones 
of  salesmen  traveling  New  York,  Ohio,  Penn¬ 
sylvania. 

4.  Advertising  cost  cut  to  minimum  because  only 
one  paper  is  needed  for  complete  coverage.  The 
Erie  Daily  Times,  an  evening  paper,  reaches 
practically  everybody;  its  city  circulation  fre¬ 
quently  exceeds  the  number  of  homes.  Check 
A.  B.  C.  circulation  figures  against  census  for 
confirmation. 


ERIE  DAILY  TIMES 

A.  B.  C.  Member  Evenings  Except  Sunday 

Representatives: 

E.  Katz  Special  Advertising  Agency 

Established  1888 


New  York 


Chicago 


Atlanta  Kansas  City  San  Francisco 
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HAIR  NET  FIRM  REBATES  FOR  LOCAL 
ADVERTISING  AT  END  OF  YEAR 

Compensation  to  Dealer  Increases  with  Volume  of  His  Sales 
and  Is  Paid  Only  Through  the  Jobbers — It  Is  Not 
Used  as  a  Price-Cutting  Discount 

By  HAMMOND  EDWARD  FRANKLIN 

Editorial  Note — This  is  the  seventeenth  of  a  series  of  articles  by  Mr.  Franklin  on  imfortant 
phases  of  creating  sales  through  newspaper  advertising,  based  on  studies  of  methtds  and  results 
of  current  successful  local  sectional  and  national  users  of  newspaper  advertising.  Readers  of 
Editor  &  Publisher  who  know  the  facts  behind  noteworthy  efforts  are  inrited  to  send  them  to 
Mr.  Franklin,  care  of  Editor  &  Publisher.  Suggestions  and  comments  are  iinitcd.  The  ne.re 
article  of  the  scries  will  appear  in  an  early  issue.  Look  for  it. 


agreeable  manner  will  enhance  the  good-  “When  the  publisher’s  statement  of  the 
will  of  the  manufacturer  and  the  whole-  amount  expended  together  with  the 
saler  with  the  dealer,  paving  the  way  for  checking  copies  are  received,  the  dealer 
future  continued  satistactory  dealings.  is  then  credited  for  one-half  of  the  ex- 
Since  it  is  the  jobber  who,  already,  penditure  not  in  excess  of  the  original 
has  an  excellent  standing  presumably  appropriation  made  him.  The  advertis- 
with  the  dealer  and  it  is  the  jobber  who  ing  department  sends  a  credit  memoran- 
is  to  mail  the  check,  the  dealer  is  apt  dum  to  the  auditing  department  and  the 
to  take  more  interest  in  the  plan.  He  of  dealer  is  allowed  to  make  the  deduction 
course  is  better  acquainted  with  the  job-  to  which  he  is  entitled  from  his  next 


lx;r  than  with  an  unknown  manufacturer. 
It  should  be  noted  that  compensation  is 
based  on  sales — the  real  test  of  advertis¬ 
ing  co-operation. 


remittance. 

“We  use  a  system  of  follow-up  letters 
which  emphasizes  the  importance  of  using 
advertising  material  which  has  been  for- 


A  N  officer  of  a  Middle  West  advertis- 
ing  agency  writes  as  follows: 
“We  read  with  interest  your  article  on 
the  merchandising  and  sale  of  Gainsbor¬ 
ough  Hair  Nets. 

“We  note  your  reference  to  an  ad- 


A  corset  manufacturer  does  not  face  warded  to  a  dealer.  These  follow-ups 
exactly  the  same  situation  as  the  hair  net  also  stress  the  importance  of  the  news- 
manufacturer.  His  problem  is  more  in  paper  advertising  and  call  attention  to 
direct  regard  to  the  way  of  rebating  the  the  steps  necessary  to  secure  credit  for 


the  advertising  is  being  kept  going  per-  local  advertising  done  on  behalf  of  his  advertising  done. 


sistently. 

The  Western  Company,  Chicago,  man- 


product  by  his  dealer. 


“We  maintain  in  the  advertising  depart- 


The  Western  Cornpany,  Chicago,  man-  “We  do  not  encounter  a  great  deal  of  ment  records  of  all  appropriations  made 
ufacturer  of  the  Gainsborough  Hair  Net,  difficulty  in  securing  checking  copies  of  dealers  and  all  credits  extended.  Our 
in  opening  up  new  territory  for  this  advertising  which  is  done  for  us  by  our  sales  force  has  been  very  carefully  in¬ 
product,  has  put  into  use  an  advertising  local  dealers,”  H.  A.  Speckman,  adver-  structed  to  stress  the  necessity  for  check- 


vertising  co-operation  contract  which  the  compensation  plan  which  is  designed  tising  manager  of  the  Kabo  company,  ing  copies  when  discussing  co-operative 


dealer  signed  and  which  entitled  him  to  *9  the  dealer  take  more  responsi-  Chicago,  manufacturer  of  the  Kabo  cor-  advertising  with  our  customers, 

a  rebate  on  his  liKal  advertising.  1  am  ffil'G'  ''i  pushing  the  line  in  every  way.  set,  stated.  “This  is  partially  traceable  “In  all  probability  the  success  which 

very  much  interested  in  learning  just  The  plan  was  adopted  from  that  u.sed  by  to  the  fact  that  the  majority  of  merchants  has  attended  our  efforts  in  securing 

what  the  nature  of  this  contract  was.  the  haultless  Rubber  Company,  Ashland,  are  familiar  with  the  fact  that  the  Cor-  checking  copies  before  advertising  credit 

Would  it  be  possible  to  furnish  me  with  t)hio,  which  has  used  it  with  excellent  set  Manufacturers  .Association  of  the  is  extended  is  due  to  the  following  out 


Would  it  be  possible  to  furnish  me  with  '-'■"o,  wnicn  nas  used 
a  specimen  of  this  contract  or  perhaps  results  m  its  own  held, 
give  me  an  account  of  how  it  operated?  “  required  that  1 


suits  m  its  own  held.  United  States  in  its  rulings  make  neces-  of  this  policy  over  a  period  of  a  great 

It  is  required  that  the  dealer  place  a  sary  the  presentation  of  checking  copies  many  years.  The  sales  force  understands 


“My  reason  for  desiring  this  is  that  we  starting  order  for  five  gross.  He  signs  and  a  publisher’s  statement  of  expendi-  that  no  credit  is  extended  without  check- 
have  a  client — a  manufacturer  of  corsets  ^  contract,  which  is  quoted  here  in  part :  ture  before  credit  for  advertising  can  be  ing  copies.  They  emphasize  this  point  to 


— who  is  not  entirely  satisfied  with  the 


wholesale  distributor  extended  to 


The  following  the  dealers.  .A  clear  statement  of  this 


present-day  methods  of  rebating  the  for  your  district,  offers  you  cash  compen-  outlines  the  plan  we  use  in  our  co-opera-  fact  is  again  made  in  all  letters  pertain- 


dealer  of  local  corset  advertising,  which,  sation  for  special  services  as  retail  dis-  tive  advertising  efforts 
as  you  know,  has  been  the  practise  of  “  tributor  of  Gainsborough  Hair  Nets,  this  “When  it  has  been 
corset  manufacturers  for  many  years.  It  compensation  to  Ije  paid  in  cash  by  above-  dealer  in  his  local  new! 


tive  advertising  efforts:  ing  to  advertising  which  are  sent  the 

“When  it  has  been  decided  to  assist  a  dealer, 
dealer  in  his  local  newspaper  advertising,  “We  have  found  that  when  a  request 


is  for  this  reason  that  I  am  looking  for  uauied  distributor  at  the  end  of  12  a  letter  is  sent  definitely  explaining  how  for  credit  has  come  from  a  dealer  with- 


something  new. 

“If  I  am  presuming  too  much  to  think 


months  from  date  hereof. 


the  advertising  is  to  be  done  and  stating  out  checking  copies,  very  infrequently 


“Your  cash  compensation  will  vary  the  necessity  of  checking  copies.  You  is  there  any  question  concerning  the  for- 


you  can  give  me  this  information,  do  not  *'‘^sults  you  secure  carrying  out  will  note  that  the  dealer  receives  no  warding  of  those  checking  copies  when 

hesitate  in  saying  so.  However,  if  it  is  advertising  suggestions,  outlined  below,  recompense  for  his  advertising  until  after  a  letter  from  the  advertising  department 
iKissible  for  you  to  enlighten  me.  I  cer-  The  more  of  these  suggestions  you  put  the  advertising  has  been  done  and  we  calls  the  dealer’s  attention  to  the  fact 


tainly  will  appreciate  the  courtesy.” 


into  operation,  the  greater  will  be  the  re-  have  received  the  checking  copies. 


This  agency  official  has  touched  upon  suits  obtained  and  the  larger  will  be  your 
a  problem  which  is  of  interest  to  the  pub-  cash  compensation.  Results  will  be  meas- 
Usher  and  his  advertising  staff  members  ured  by  your  net  purchases  of  Gains- 
who  may  be  called  upon  to  offer  advice  borough  Hair  Nets  within  twelve  months 
upon  it  as  well  as  to  the  manufacturer  from  date  of  this  proposal  as_follows: 


(Continued  on  page  36) 


and  agency  consultant. 


“On  total  purchases  of  25  gross  or 


Here  is  an  illustration  which  shows  ^  cent ;  on  total  purchases  of 


what  the  problem  is : 


50  gross  or  more,  per  cent ;  on  a  total 


The  Jones  Manufacturing  Company  uet  purchase  of  100  gross  or  more,  10  per 
wants  to  seU  its  product  to  retailers.  It  cent.  To  secure  this  comiiensation  your 
offers  a  special  allowance  for  the  retailer  initial  order  should  be  not  less  than  five 
to  use  in  advertising  its  product  in  local  g'-oss,  which  assortment  is  needed  to  sat- 
space.  your  trade  requirements.  This  com- 

Tbe  allowance  may  be  an  extra  dis-  I>ensation  is  not  a  discount,  it  will  not  be 

count  or  a  flat  amount.  How  is  the  deducted  from  purchases  as  they  are 

manufacturer  to  be  sure  that  the  appro-  made,  but  will  be  paid  in  cash  at  the 

priation  allowed  the  dealer  is  used  for  end  of  the  twelve-month  period  covered 

pushing  the  manufacturer’s  goods?  If  by  this  proposal.” 

the  Jones  company  is  too  insistent  on  The  contract  then  goes  on  to  outline 
checking  copies  from  the  dealer,  it  may  some  of  the  special  services  by  which 
lose  that  dealer’s  goodwill  and  confidence,  the  dealer  can  increase  the  amount  of  his 
How  is  it  to  be  certain  that  any  part  of  comiiensation.  Among  the  suggestions 


104.716 
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How  is  it  to  be  certain  that  any  part  of  comiiensation.  Among  the  suggestions 
its  special  appropriation  at  all  has  been 

devoted  to  advertising  and  not  put  in  the  “Instruci:  clerks  regarding  sales-in 
retailer’s  till  as  an  extra  profit  ?  creasing  advantages  of  constantly  remmd- 

“I’ll  give  you  an  extra  discount  of  10  hig  customers  of  the  superior  value  and 
per  cent  to  use  for  advertising,”  a  sales-  daily  usefulness  of  Gainsborough  Hair 


man  may  put  it  up  to  the  buyer  of  a 
department  store,  for  instance.  The 


“Include  Gainsborough  Hair  Net  win- 


buyer  accepts.  Both  salesman  and  buyer  (low  advertising  in  your  windows  and  in- 
too  frequently  know  that  this  in  disguise  terior  store  displays  on  sales  tables, 
is  really  just  an  added  discount  to  pro-  counters  and  show  cases, 
vide  an  extra  inducement  for  buying.  “Mention  Gainsborough  Hair  Nets  in 

Some  manufacturers  boast  that  they  whatever  circulars,  booklets,  hand  bills 
give  the  same  margins  and  discounts  to  o*"  other  advertising  you  distribute  in  your 
all  retailers,  large  and  small,  yet  to  their  locality  or  mail  to  your  customers  in  con- 
large  customers,  such  as  the  department  junction  with  your  newspaper  adver- 
stores,  they  offer  an  “advertising  dis-  tising.  , 

count”  which  is  never  used  for  adver-  “Introduce  and  sell  the  Gainsborough 
tising.  Hair  Nets — do  your  utmost  to  crowdjhe 


The  Palm  Olive  Company  has  been  sale  of  this  best  of  all  hair  nets.  The 
using  a  method  with  its  department  store  more  you  do  so,  the  more  your  sales  will 
trade  on  a  special  item  w'hich  Editor  &  mount  up.” 

Publisher  learns  has  been  effective  in  It  is  specified  that  the  contract  is  in 
handling  this  problem.  If  the  dealer  buys  effect  for  one  year  and  that  it  may  be 
a  certain  quantity  of  goods,  the  company  renewed  by  placing  the  minimum  order 
agrees  to  give  its  check  for  $50  as  a  re-  required  on  expiration, 
bate  after  the  dealer  has  used  up  the  en-  Both  the  dealer  and  his  wholesaler 
tire  $50  worth  of  space  in  his  local  news-  sign  it.  M.  J.  Harford,  advertising  man- 
paper.  The  dealer  is  to  include  the  ager  of  the  Western  Company,  states  the 
advertising  of  the  company’s  product  as  company  feels  its  experience  with  the 
part  of  the  store’s  regular  local  copy.  plan  is  too  recent  to  enable  it  to  form  a 
Fifty  dollars  will  buy  considerable  space  judgment  of  its  merits, 
in  a  medium  size  city  or  small  town  at  It  is  thought,  however,  that  the  plan 
local  department  store  rates.  One  store  encourages  quantity  buying,  impresses  the 
has  been  giving  space  regularly  to  the  dealer  with  the  value  of  concentrating  on 
company’s  product,  but  to  date  has  used  the  one  line,  makes  him  feel  a  greater 
up  only  $36  worth.  Since  the  store  does  responsibility  to  make  more  of  the  West- 
not  receive  its  check  for  $50  from  the  em  Company’s  advertising  and  that  in 
company  until  the  total  amount  of  adver-  numerous  cases  the  presentation  of  the 
tising  has  been  run  and  copies  furnished,  check  at  the  end  of  the  year  in  a  most 
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GET  ON  OUR  PRODUCTION  UST 

If  you  require  increased  printing  capacity  get  your  name 
on  our  production  list  IMMEDIATELY. 

There  is  an  unprecedented  demand  for  GOSS  products  from  ail 
parts  of  the  world. 

This  increased  popularity  of  GOSS  presses  is  due  to  the  following 
elements: — 

Perfection  of  Design 

Progressive  developments,  avoiding  all  forms  of  “FREAK”  features 
which  have  not  withstood  the  test  of  time. 

Quality  Construction 

The  finest  materials  combined  with  the  highest  standards  of  work¬ 
manship  known  to  the  industry. 

Service 

Our  obligation  does  not  end  with  the  installation  of  a  press — We 
give  prompt  “DAY  AND  NIGHT”  service  to  all  GOSS  users. 

Get  on  Our  Production  List 

The  Goss  PRINTING  PRESS  CO. 

1535  SOUTH  PAULINA  ST.,  CHICAGO 
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LONDON  HAILS  1924 
A.A.C.W.  MEETING 


Jame*  P.  Gilroy  Reports  Forming  of  On- 
to-London  Committee — Press  Un¬ 
dertaking  Financial  End — Dele¬ 
gation  to  Be  at  Atlantic  City 


James  P.  Gilroy,  who  went  abroad  in 
August  as  a  special  representative  of  the 
Associated  Advertising  Clubs  of  the 
World  to  investigate  arrangements  for 
the  proposed  convention  in  London  in 
1924,  has  just  returned  with  the  report 
that  the  people  over  there  are  enthusias¬ 
tic  about  the  idea.  The  press  and  the 
public  men  in  Kngland,  Mr.  Gilroy  says, 
are  firm  in  the  belief  that  no  other  thing 
could  accomplish  so  much  toward  a  bet¬ 
ter  understanding  and  appreciation  be¬ 
tween  nations. 

Speaking  alx)Ut  his  trip,  Mr.  Gilroy 
said : 

“The  sudden  death  of  Lord  Northcliffe, 
who  had  this  proposed  international 
meeting  so  much  at  heart,  only  served  to 
make  those  who  survive  him  carry  on  the 
project  with  added  enthusiasm.  A  spe¬ 
cial  committee  of  the  Thirty  Club  with 
John  Cheshire,  president,  gave  a  luncheon 
to  Sir  Eric  Geddes,  brother  of  the  British 
Ambassador  at  Washin^on,  to  which 
I  was  invited,  and  at  this  luncheon  they 
outlined  plans  already  formulated.  On 
the  death  of  Lord  Northcliffe  the  Thirty 
Club  of  London  set  about  organizing  an 
‘On-to-London’  committee,  which  has  the 
whole  matter  in  charge  and  which  is 
working  energetically.  Already  this 
committee  is  in  touch  with  the  leading 
advertising  men  of  Australia,  Ireland, 
India,  .Africa,  France,  Spain.  Belgium 
and  the  Scandinavian  countries,  all  of 
which  would  be  represented  in  London  in 
1924. 

“The  financial  end  of  the  undertaking 
has  been  taken  in  charge  by  the  press  of 
Great  Britain,  together  with  the  leading 
magazines,  and  in  this  work  Jack  .Aker- 
man,  business  manager  of  the  London 
Times,  is  extremely  active.  The  finances 


will  Ix;  taken  care  of,  and  you  may  be 
sure  there  will  be  no  lack  of  money. 

“It  chances  that  the  ‘On-to-London’ 
committee’s  plans  coincide  with  the  plans 
for  a  great  British  Empire  exhibition, 
one  of  the  biggest  things  of  the  kind  ever 
projected.  It  will  be  an  exhibition  of  all 
the  products  and  manufacturers  of  the 
British  Empire.  The  exhibition  is  to  be 
held  on  the  site  of  the  old  Wimbledon 
Golf  Club,  a  site  comprising  over  one 
.square  mile,  just  fourteen  minutes  by 
tube  from  the  heart  of  London.  On  these 
grounds  there  has  already  been  erected 
a  permanent  stadium,  the  largest  in  the 
world,  capable  of  seating  comfortably 
135,fX)0  people.  One  proof  that  the  manu- 
by  the  fact  they  have  already  appropri- 
facturers  of  Great  Britain  are  taking 
keen  interest  in  advertising  is  evidenced 
ated  $1,500,000  for  advertising  the  exhi¬ 
bition  in  the  leading  countries  of  the 
world. 

“The  special  committee  of  the  Thirty 
Gub  has  appointed  a  subcommittee  of 
thirty  members,  which  includes  the  presi¬ 
dent,  John  Cheshire,  the  man  who  has 
charge  of  all  the  advertising  of  the  Lever 
interests,  the  largest  advertisers  in  Great 
Britain;  and  this  committee  is  being  sent 
to  the  1923  convention  of  the  Associated 
.Advertising  Clubs  of  the  World  at  At¬ 
lantic  City,  next  June.  I  have  already 
agreed  to  reserve  hotel  accommodations 
for  these  gentlemen  in  Atlantic  City.’’ 


HuntsTiIle  New*  Out 

The  Huntsville  (Ala.)  News  made 
its  initial  appearance  October  31.  This 
evening  and  Sunday  morning  paper  is  the 
successor  of  the  Huntsville  Telegram, 
which  went  into  bankruptcy  and  sus¬ 
pended  in  September.  .At  that  time  Vir¬ 
gil  V.  Evans,  manager  of  the  Telegram, 
announced  that  he  would  start  the  News 
as  its  successor. 


A  Weekly  Again 

The  Ottawa  (Kan.)  World  has  re¬ 
sumed  as  a  weekly  after  being  published 
as  a  daily  for  a  short  time. 


HEARS!  WANTS  HERALD 
IN  WASHINGTON 


If  He  Cannot  Buy  It  on  Suitable  Term*, 
Report  Ha*  It  He  Will  Start  New 
Morning  Paper  at  the 
National  Capital 


Washington,  Nov.  9. — Well  authenti¬ 
cated  reports  persist  in  Washington  that 
William  Randolph  Hearst  is  negotiating 
for  the  purchase  of  the  Washington 
Herald,  a  morning  newspaper.  Ap¬ 
parently  no  definite  arrangement  has 
been  completed  and  the  executives  of  the 
Herald  and  the  Washington  Times,  the 
Hearst  afternoon  paper,  decline  to  com¬ 
ment  upon  the  negotiations.  No  attempt 
is  made,  however  to  deny  that  the  mat¬ 
ter  has  been  under  discussion,  and  it  is 
understood  Mr.  Hearst  will  visit  Wash¬ 
ington  shortly. 

If  a  deal  is  consummated,  it  is  likely 
Mr.  Hearst  will  acquire  a  new  plant  in 
Washington  from  which  both  the  Times 
and  the  morning  paper  will  be  published. 
It  is  said  that  the  publisher  has  decid^ 
definitely  to  invade  the  morning  field  in 
Washington  and  if  he  cannot  acquire  the 
Herald  upon  satisfactory  terms  he  will 
establish  a  new  morning  daily.  The 
Times  now  is  published  from  Munsey 
building  and  is  cramped  for  quarters. 


NEW  POLITICAL  WEEKLY 


Gov.  Hardwick  of  Georgia  Will  Write 
of  State  and  National  Affair* 

W’ashington,  Nov.  9. — Newspaper¬ 
men  and  politicians  will  watch  with  in¬ 
terest  the  new  weekly  which  will  be  es¬ 
tablished  in  .Atlanta  by  Thomas  W. 
Hardwick,  when  he  retires  as  governor 
of  Georgia  January  1.  The  publica¬ 
tion,  to  be  known  as  the  Georgia  Demo¬ 
crat,  will  be  conducted  personally  by  the 
former  senator  and  is  expected  to  take 
the  place  of  the  Columbia  Sentinel,  the 
weekly  brought  out  for  years  by  the  late 


Tom  Watson.  Governor  Hardwick’s 
prospectus  says  the  new  weekly  will  say 
“what  it  darn  pleases  about  everybody 
and  everything,"  and  outlines  the  policy 
and  aspect  of  the  publication  as  follows: 

First,  a  weekly  review  of  the  im¬ 
portant  public  events  in  State  and  Nation. 

Second,  editorial  interpretation  of  such 
events  as  they  occur. 

Third,  accurate  and  reliable  informa¬ 
tion  on  leading  public  questions. 

Fourth,  a  department  for  women  and 
home  interests. 

Fifth,  A  red-blooded  and  two-fisted 
editorial  policy. 


FRANK  STETSON  DEAD 


1.  N.  S.  Washington  Man  Succumb*  to 
Pernicious  Anaemia 

Washington,  D.  C.,  Nov.  9. — Frank 
A.  Stetson,  White  House  man  for  the  in¬ 
ternational  News  Service  and  vice-pres¬ 
ident  of  the  White  House  Correspond¬ 
ents’  .Association,  died  at  his  home  at 
Mt.  Ranier,  Md.,  last  Friday  from 
pernicious  anaemia  which  attacked  him 
last  March  while  traveling  with  Pres¬ 
ident  Harding  in  Florida. 

Mr.  Stetson,  who  was  45  years  old, 
was  a  native  of  Bath.  Me.,  where  at  one 
time  he  edited  a  daily  newspaper.  He 
served  in  the  S^nish-American  War 
and  came  to  Washington  eight  years  ago 
after  experience  on  several  western  news¬ 
papers.  He  is  survived  by  a  widow  and 
one  son. 


Jenning*  Memorial  Unveiled 

A  handsome  memorial  window  to  the 
memory  of  the  late  M.  R.  Jennings,  man¬ 
aging  director  of  the  Edmonton  (Alta.) 
Journal,  was  unveiled  by  the  Lieutenant- 
Governor  of  Alberta  in  Christ  Church, 
Edmonton,  October  29.  It  was  erected 
by  his  fellow-citizens,  his  friends  all  over 
Canada. 


New  Pre**  for  Aberdeen  New* 

The  Aberdeen  (S.  D.)  News  has  in¬ 
stalled  a  new  Miehle  press. 


The  Des  Moines  Register  and  Tribune  Syndicate  announces 


“DOC  SURE  POP 

I  LOCALIZED  classified-advertising-! 

THE  NAME  OF^XiPNEWSPAPER 


A  screamingly  funny  new  comic  strip  with  a  strong  LOCALIZED  classlfled-advertlsing-buildlng  appeal 


DOC  SURE  POP  Want  Ad  Specialist 


^H'.  BAbV !  LOOK  AT  HER  601 
I  SURE  HOPE  OOC  SURE  POP 
GETS  RESULTS  ONTHAT  AO 
FOR  A  GOOD  USED  SPEEOOMETER-1 


-THRT  HE  RAN  IN  THE, 
REGI5TER  AND  TRIBUNE  < 

I  SURE  WOULp  LIKE  TO  KNOW 
VNHAT  SHE’S  DOIN’  NOW — L 


[r 

and  Tricon*  8^dlcai#f  Dot  taoUies  I  | 


First  Release  Dec.  4,  1922. 


This  new  strip,  six  times  a  week,  deals  with  the 
humorous  adventures  of  the  customers  of  “Doc 
Sure  Rep,"  the  “want  ad  specialist'  of  your  news¬ 
paper.  Each  strip  carries  as  an  integral  part  of  some 
“balloon”  the  name  of  the  newspaper  in  which  it  ap¬ 
pears,  giving  it  the  additional  appeal  of  the  localized 
feature. 


Every  Strip  Contains  the 
Name  of 

YOUR  NEWSPAPER 
In  the  “Balloons*’ 


“Uoc  Sure  Pop,”  drawn  by  R.  M.  Williamson 

1.  Is  funny  enough  to  deserve  a  place  on  any  comic 
page  in  the  country. 

2.  Has  the  added  advantage  of  “local”  appeal. 

3.  Will  help  build  classified  advertising. 


ft  ire  for  terms  and  option  for  your  territory 

REGISTER  and  TRIBUNE  SYNDICATE,  Des  Moines,  Iowa 

Register  and  Tribune  features  haxe  given  the  Register  and  Tribune  an  Iowa  Circulation  of  125,000  daily  and  Sunday. 
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The  Backbone  Industries  of  America  Are 

PENNSYLVANIA 

INDUSTRIES 


Pennsylvania,  the  Keystone  State,  is  as 
aptly  termed  the  backbone  state.  Pennsyl¬ 
vania  industries  are  the  backbone  indus¬ 
tries  of  America. 

Pennsylvania  coal,  Pennsylvania  steel, 
Pennsylvania  oil,  Pennsylvania  textiles, 
Pennsylvania  buckwheat,  Pennsylvania 
tobacco. 

These  monster  industries  require  mil¬ 
lions  of  skilled,  well  paid  operatives — 
whose  buying  power  is  tremendous.  They 
enrich  hundreds  of  thousands  of  capitalists 
who  are  proverbial  as  lavish  spenders,  and 
millions  of  other  people  living  in  Pennsyl¬ 
vania  subsist  sumptuously  on  the  by-prod¬ 
uct. 


Circula- 

2,500 

10,000 

tion 

lines 

line* 

***Allentown  Call  . 

. . .  (M) 

28,009 

.09 

.09 

•••Allentown  Call  . 

. . . (S) 

15,118 

.09 

.09 

tBethlehem  Globe  . 

. . . (E) 

8,528 

.04 

.04 

fBloomtburg  Pres*  . 

..(M) 

6,507 

.029 

.029 

•••Chester  Time*  &  Republican 

(MAE) 

14,331 

.065 

.05 

tCoatesville  Record . 

. . .  (E) 

5,369 

.0214 

.0214 

tConnelUeille  Courier . 

...(E) 

6,103 

.0179 

.0179 

••Easton  Express . 

. . . (E) 

14,624 

.05 

.05 

•Easton  Free  Press . 

• . .  (E) 

12,147 

.05 

.05 

•••Erie  Time*  . 

. . . (E) 

27,648 

.08 

.08 

•  •  •Harrisburg  Telegraph . 

...(E) 

39,478 

.095 

.095 

•••Lancaster  Intelligencer  and 

ilew*- 

Journal  . 

(MAE) 

21,689 

.08 

.08 

toil  City  Derrick . 

, . . .  (M) 

6,427 

.04 

.035 

Pittsburgh  Dispatch . 

....(M) 

54,541 

.17 

.15 

GoTernmcnt  Statements,  April  1,  1922. 

**A.  B.  C.  Net  Paid.  12  Mos.  Ending  March  31,  1922 
*A.  B.  C.  Publishers’  Statement,  April  1,  1922. 

***A.B.  C.  Publishers’  Statement,  October  1,  1922. 
tCorernment  Statement,  October  1,  1922. 


Pennsylvania  newspapers  rank  very 
high,  not  only  journalistically  but  as 
“pullers”  for  advertisers. 

Pennsylvania  daily  newspapers  in  com¬ 
mon  with  all  daily  newspapers  wherever 
published  have  the  advantage  of  the  local 
touch — the  ability  to  carry  the  national 
advertiser’s  story  to  the  ultimate  conclu¬ 
sion,  to  bring  the  story  home  to  the  reader, 
an  advantage  impossible  to  secure  any 
other  way. 

These  Pennsylvania  daily  newspapers 
get  into  the  homes  of  the  buying  public 
of  Pennsylvania  every  day.  National 
Advertisers,  using  these  daily  newspapers 
in  this  territory,  cash  in  on  the  investment. 


Pittsburgh  Dispatch . 

. . . . (S) 

Circula¬ 

tion 

63,767 

2,500 

lines 

.22 

10,000 

lines 

.18 

tPottstown  Ledger  . 

.  . . . (E) 

1,654 

.014 

.014 

•••Pottsville  Republican  . 

. . . . (E) 

11,234 

.055 

.05 

Scranton  Republican . 

....(M) 

32,180 

.12 

.10 

tScranton  Times  . 

....(E) 

37,148 

.12 

.10 

•  •  •Sharon  Herald  . 

....(E) 

5,002 

.021 

.021 

fSunbury  Daily  Item . 

. . . . (E) 

4,109 

.021 

.018 

•••Warren  Times-Mirror . 

.  (E&M) 

8,056 

.036 

.036 

•Washington  Observer  and 
Reporter  . 

. .  (MAE) 

15,426 

.06 

.05 

tWest  Chester  Local  News.  , 

. (E) 

10,768 

.03 

.03 

•Wilkes-Barre  Times-Leader 

. . . . (E) 

21,234 

.08 

.05 

fYork  Dispatch  . 

. (E) 

16,726 

.045 

.045 

tYork  Gazette  and  Daily.  .  .  . 

....(M) 

16,452 

.045 

.045 

Auditor’*  Report. 
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CLOSER  UNITY  FOR  N.  Y. 
AD  MEN  AND  EDITORS 


President  Gannett,  of  New  York  State 
Publishers’  Association,  Plans  to 
Establish  Divisions  for  Depart¬ 


bcr,  1922,  as  compared  with  October, 
1921,  are  smaller  in  both  the  asset  and 
the  liability  columns.  The  assets  for 
(October  failures  for  this  year  were 
$5,602,920  less  than  for  the  previous 
October  and  the  liabilities  for  October, 
1922  were  $11,429,511  less  than  those  of 
October,  1921. 


City.  The  suit  was  an  outgrowth  of  a 
bitter  political  tight  over  registration  of 
voters  in  Oklahf>ma  City.  The  Daily 
Oklahoman  carried  a  .story  that  precinct 
registrars  were  asking  donations  to  aid 
in  carrying  on  the  democratic  campaign 
from  voters  when  they  registered. 


h'our  editions  of  the  Evening  World 
carry  this  section.  It  is  sold  in  both 
Brooklyn,  on  Long  Island  and  in  New 
York  as  far  up  as  59th  street.  The  of¬ 
fice  is  located  at  317  Fulton  street, 
HrcKiklyn,  but  all  make-up,  composition 
and  printing  are  done  at  the  main  office 
on  Park  Row. 


ment  Executives 


Frank  E.  Gannett  president  of  the  Xew 
York  State  Publishers’  As.sociation,  has 
inaugurated  a  plan  of  bringing  the  heads 
of  the  various  de¬ 
partments  of  the 
Xew  York  state 
dailies  into  closer 
relationship.  .'\t 
the  meeting  of 
the  association  to 
be  held  in  Syra¬ 
cuse  on  Xovem- 
ber  15  the  adver¬ 
tising  managers 
of  the  papers 
which  belong  to 
the  association 
will  be  present. 

The  circulation 
managers  of  the 
Xew  York  state 
dailies  already  have  an  association  but 
the  advertising  men  and  the  editors  have 
never  had  an  opportunity  to  get  together 
before. 

In  the  call  for  the  meeting  which 
Frank  E.  Gannett  sent  out  last  week  he 
had  the  following  to  say  about  his  new 
plan : 


Frank  E.  Gannett 


“It  has  I)een  suggrested  th.-it  it  would  be  a 
fine  thing  for  all  the  advertising  managers 
of  our  association  to  meet  at  the  Onondaga 
Hotel  at  10  o’clock  the  day  of  our  meeting. 
They  CMild  perhaps  form  an  association  which 
would  be  very  helpful  and  eliminate  many 

of  the  evils  that  now  pester  the  life  of  the 

publishers.  It  is  hoped  that  all  members  of 

the  assooiation  will  urge  their  advertising 
managers  to  attend  such  a  meeting. 

“It  has  been  suggested,  too,  that  at  the 
January  meeting  in  Albany  we  have  the  editors 
connected  with  all  of  our  papers  meet  and 
discuss  the  editorial  side  of  our  common  prob¬ 
lems.  Then  in  the  following  meeting  have  the 
circulation  men  attend.  It  would  be  very 

helpful  to  all  department  heads  to  meet  the 
publishers  of  the  state  and  get  in  touch  with 
the  newspaper  situation.” 


The  members  of  the  New  York  State 
Publi.shers’  Association  at  the  meeting  in 
Syracuse  will  be  called  upon  to  consider 
ways  and  means  of  increasing  the  facili¬ 
ties  of  the  Empire  State  School  of  Print¬ 
ing  in  Ithaca.  .Although  the  school  was 
started  last  May  by  the  publishers,  it 
has  already  reached  its  capacity  of  24 
students.  The  demand  for  instruction  in 
printing  is  much  greater  than  the  school 
can  supply  with  its  present  facilities. 
When  the  school  was  organized  it  was 
thought  that  it  would  be  nearly  a  year  in 
reaching  the  capacity  enrollment.  The 
large  number  of  applications  now  pending 
shows  that  the  Xew  York  state  publish¬ 
ers.  in  assuming  the  heavy  financial  bur¬ 
den  which  the  school  entails,  are  supply¬ 
ing  instruction  along  the  line  which  is 
very  much  needed. 


Riordan  Atk»  for  More  Time 

The  Riordan  Company,  Ltd.,  newsprint 
manufacturers  of  Canada,  is  asking  its 
creditors  for  a  further  extension  of  one 
year. 

Gordon  W.  Scott,  the  trustee  in  bank¬ 
ruptcy  in  charge  of  affairs,  has  issued  a 
circular  to  the  creditors  calling  them  to¬ 
gether  for  Xovember  16,  to  consider  a 
proposal  by  the  company  for  a  further 
year’s  credit.  The  notice  is  accompanied 
by  a  profit  and  loss  statement  of  the  com¬ 
pany’s  business  for  the  period  Xovember 
1,  1921,  to  September  30,  1922,  showing  a 
deficit  of  $772,954. 


Failures  Lets  Than  a  Year  Ago 

Business  failures  in  the  United  States 
for  the  month  of  October  past  were 
above  those  of  the  previous  month  but 
209  below  those  of  October,  1921.  The 
increase  of  231  as  compared  with  Sep¬ 
tember  of  this  year,  according  to  Brad- 
street’s  is  due  to  seasonal  conditions 
which  also  states  that  the  amount  ot 
money  involved  in  the  failures  for  Octo- 


Buffalo  Times  Has  $2,000  Fire 

Fire  in  the  gravure  press  room  of  the 
Buffalo  Times  November  4  did  $2,000 
damage.  Publication  was  not  affected. 
The  blaze  originated  in  the  same  portion 
of  the  building  as  that  which,  two  years 
ago,  practically  destroyed  the  mechanical 
departments. 


New  Press  and  Building 

Thomas  J.  Blain,  publisher  of  the  Port 
Chester  (N.  Y.)  Daily  Item,  is  installing 
a  Duplex  press  and  constructing  an  ad¬ 
dition  to  his  plant  building. 


Sues  Oklahoman  for  $100,000 

.\  libel  suit  a.sking  $100,000  damages 
was  filed  last  week  against  the  Okla¬ 
homa  City  Daily  Oklahoman  at  Norman, 
county  seat  of  Cleveland  county,  by  at¬ 
torneys  for  Mrs.  .Xndrew  Kennedy,  a 
precinct  election  registrar  in  Oklahoma 


Fort  Wayne  Saturday  Night  Out 

The  Fort  Wayne  (Ind.)  Saturday 
Night  recently  made  its  appearance.  The 
first  issue  was  of  24  standard  size  news¬ 
paper  pages,  printed  on  book  paper. 
Myron  Parrott  is  the  editor,  while  Jerome 
Miller  is  the  business  manager.  Mrs. 
IjTuis  Limecolley  is  the  society  editor, 
Nancy  Todd  is  club  editor,  Roy  J.  Stirk 
is  sports  editor  and  Andrew  J.  Monahan, 
Jr.,  is  literary'  editor.  It  is  10  cents  a 
copy. 


World  Brooklyn  Edition  Launched 

The  New  York  Evening  World  started 
the  Brooklyn  section  on  November  6. 
This  is  an  eight  page  section  and  is  en¬ 
tirely  separate  not  duplicating  news  in 
other  parts  of  ihe  paper.  Victor  L.  Lawn 
is  the  editor  of  the  Brooklyn  section 
and  the  staff  of  15  includes  J.  B.  Calvo, 
news  editor;  B.  J.  Sielstad.  cartoonist; 
and  Paul  Lockwood,  together  with  24 
correspondents  who  cover  I^ng  Island. 


Bronx  Home  News  a  Daily  Nov.  6 

The  Bronx  Home  News,  published  in 
the  Borough  of  the  Bronx,  New  York, 
began  publication  as  a  daily  evening 
paper  November  6.  A  sixteen-page  was 
published  the  first  day  which  contained, 
according  to  the  paper,  16,856  lines  of 
display  advertising  and  1,570  lines  of 
classified;  totaling  18,426  lines.  The 
Bronx  Home  News  is  a  standard  size 
newspaper  with  eight  12^4  cm  columns. 


New  Alexandria  Ad  Company 

The  Parker  Brawner  Company,  Inc., 
.\lexandria,  Va.,  has  been  incorporated 
to  do  a  printing  and  advertising  business 
with  maximum  capital  of  $200,000  and  a 
minimum  capital  of  $50,000.  The  incor¬ 
porators  are;  J.  M.  Waggaman,  presi¬ 
dent;  W.  F.  Jennings,  secretary;  H.  E. 
Van  Petten,  and  P.  P.  Alexander,  all  of 
Washington,  D.  C. 


Better  Business 

The  first  nine  months  of  1922  again  find 
the  Transcript  in  the  lead  among  Bos¬ 
ton’s  strictly  evening  papers — with  a  gain 
of  509,960  agate  lines  of  advertising  over 
its  previous  high  record  for  this  period. 

The  gain  in  National  adver¬ 

tising  was  29% — larger  in  per  cent  and 
in  lineage  than  that  of  any  Boston  paper, 
including  morning,  evening  and  Sunday 
combinations. 

There  was  also  a  substantial  gain  in  cir¬ 
culation,  a  continuation  of  the  growth 
that  has  prevailed  so  consistently. 

93  years’  ownership  in  one  family,  with 
unbroken  continuity  of  ideals  and  policy, 
readily  account  for  such  measure  of  suc¬ 
cess  and  influence. 


0%Un  Iratsrrift 

National  Advertising  Representative 

Charles  H.  Eddy  Company 
NEW  YORK  CHICAGO  BOSTON 
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POPIMTION  10,385^7 

Nearly  One-Tenth  of  the  Population  of  the  United  States 


Cities  over 

5,000 

58  Cities  over 

10,000 

39  Cities  over 

15,000 

22  Cities  over 

25,000 

11  Cities  over 

50,000 

6  Cities  over 

100,000 

3  Cities  over 

200,000 

1  City  over 

5,000,000 

First  in  Population 

First  in  Assessed  Valuation 

First  in  Manufacture 

First  in  Motor  Vehicles 

First  in  Hay  Production 

First  in  Apple  Production 

First  in  Dairy  Products 

First  ill  National  Bank  Resources. 


WIN  NEW  YORK  STATE 

and  you  are  half  through  with  a  National  Campaign 

Use  this  list  of  New  York  State  Daily  News¬ 
papers.  They  will  take  your  message  to  the 
people  you  want  to  reach.  They  will  link  you 
up  with  local  dealers,  with  local  newspapers, 
with  local  pride.  They  will  sell  goods  for  you. 


Circu- 

1»,M« 

lation 

Lines 

Lines 

*Albany  Knickerbocker  Press... . 

....(M) 

31JS* 

M 

4> 

*Albany  Knickerbocker  Press... 

. (S) 

47, Ml 

.11 

.11 

tAubum  Citizen  . 

. (E) 

•,4M 

.M 

435 

'Brooklyn  Daily  Esfle . 

. (E) 

n.s«i 

'Brooklyn  Daily  E^le . 

. (S) 

7S,5M 

J» 

'Buffalo  Courier  and  Enquirer.. 

.(MAE) 

8S,8S7 

.U 

aa 

'Buffalo  Courier  . 

. (S) 

12».S&4 

J7 

az 

*Buffalo  Evening  New*  . 

. (E) 

1M.*SS 

JS 

'Buffalo  Evening  Times . 

. (E) 

»S.M« 

.15 

.15 

'Buffalo  Sunday  Times . 

....(E) 

1*2,M» 

.15 

.15 

Corning  Evening  Leader . 

....(E) 

7.2I* 

.M 

.M 

"'Elmira  Star-Gazette  . 

. (E) 

S.754 

A> 

M 

Geneva  Daily  Tiroes . 

. (E) 

5.4J2 

M 

44 

"'Glens  Falls  Post-Star . 

. (M) 

7.41t 

M 

43 

'"Gloversville  Leader  Republican. 

. (E) 

•,247 

M 

43 

Gloversville  Morning  Herald . . . 

....(M) 

5,717 

.•35 

.•35 

'Ithaca  Journal-News  . 

. (E) 

7,454 

.M 

44 

'Jamestown  Mominr  Post . 

. (M) 

>,525 

.•5 

.•3 

'"Middletown  Timss-Press  . 

. (E) 

<,335 

.•3 

43 

***Mount  Vernon  Daily  Argua.  •• 

. (E) 

7.>7I 

.M 

.M 

'"Newburfh  Daily  New* . 

....(E) 

U,2S3 

45 

.•5 

tNew  York  Globe  . 

. (E) 

1M,1M 

J< 

44 

'New  York  Evening  Mail . 

. (E) 

147,7<t 

.41 

.4* 

tThe  New  York  Herald . 

178.«M 

.4> 

45 

Circu-  1I,«M 

Utioa  1  InM  Line. 


tThe  New  York  Herald . 

.(S) 

17S,tM 

.4> 

.45 

The  Sun,  New  York . 

.(E) 

1N,44Z 

.4S 

.45 

New  York  Tiroes  . 

(M) 

)  35<.<71 

45 

.•3*5 

New  York  rimes  . 

.(S) 

.75 

.rm 

'New  York  Tribune  . 

(M) 

1374II 

.4* 

M 

'New  York  Tribune  . 

(S) 

141473 

.4* 

tNew  York  World . 

(M) 

35Z,<12 

4*5 

4< 

tNew  York  World  . 

.<S) 

55S435 

4*5 

4« 

tNew  York  World  . 

.<E) 

2<5.M> 

4K 

4< 

"'Niacara  Falls  Gazette . 

.<E) 

14,<14 

.M 

45 

"'Olean  Times  . 

.(E) 

•.423 

43 

.•3 

"'Pouzhkeepeie  Star  and  Enterprise. 

(E) 

11453 

.•5 

.•5 

tRoebester  Tiroes-Union  . 

.(El 

•544* 

.IS 

Saratoca  Sprints  Saratotian 

.(E) 

•424 

M 

44 

"'Staten  Island  Daily  Advance 

.(E) 

I»,l<8 

.•5 

.•5 

Syracuse  Journal  . 

(E) 

45414 

.1* 

.!• 

tTroy  Record  . 

...(MAE) 

22.4M 

.15 

45 

Government  Statements, 

April 

1,  1 

l>22. 

'A.  B.  C.  Publishers’  Statement,  . 

April  1.  1>Z2. 

tGovemment  Statemoit, 

October  1 

,  1>22. 

•••A.  B.  C.  Publisher*’  Statement,  October  1,  1J2Z. 
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The  Flexideal  Company 


Code* 

Firth  EdlUon 
and  Improved 
WcNtem  Union 
(Univprsel 
and  5  Letter) 
Bentley's 
General 
Telegraph 

Tel.  Broad  4107 


Sole  Uilted  States  end  Canadian  Distributors  ol 
FLEXIDEAL  DRV  MATS  AND 
MAXITVPE  DRV  MATS 


15  William  Street 
New  York 

Dept. — Dry  Mai 


October  31st,  1922.  . 

Mr.  Jason  Rogers 
The  Globe 
73  Dey  Street 
New  York  City 

Dear  Sir: 

Knowing  that  you  are  actively  inter¬ 
ested  in  the  newsprint  situation  and  in 
sympathy  with  the  conservation  move¬ 
ment,  we  take  the  liberty  of  calling  your 
attention  to  the  following: 

Do  you  know  that  a  Ij4%  saving  on 
your  annual  newsprint  bill  is  possible 
without  in  any  way  stinting  your  paper? 

If,  for  example,  a  publisher  uses  a 
70  in.  roll,  he  can  save  one  inch  on  every 
roll,  or  one  roll  out  of  every  seventy  he 
is  now  using.  This  can  be  accomplished 
by  using  Flexideal  Dry  Mats  without 
eliminating  features  or  changing  the  size 
of  forms  in  any  way. 

Write  us  and  we  will  be  pleased  to 
have  our  expert  explain  just  how  these 
things  can  be  accomplished. 

Yours  very  truly, 

THE  FLEXIDEAL  COMPANY, 
A.  B.  Bradie. 

ABB:R 


Two 

Letters 

Which 

Tell 

A 

Story 


If  interested 
in  saving 
print  paper 
and  buying 
dry  mats 
more 

reasonably 

address 

THE 

FLEXIDEAL 

COMPANY 

15  WILLIAM  ST. 
NEW  YORK  CITY 


73-83  DEV  street 
OFFICE  OF  PUBLISHER 


NEW  VORK 


November  8th,  1922. 

The  Flexideal  Co. 

15  William  St. 

New  York  City 

Gentlemen : — 

I  have  watched  the  progress  of  your 
development  of  the  importation  and  sale 
of  foreign  made  dry  mats,  sold  to  pub¬ 
lishers  at  2c  cheaper  than  is  charged  for 
home  production,  with  much  interest. 

The  shrinkage  secured  by  use  of  dry 
mats,  enabling  the  publisher  to  use  rolls 
from  one-half  to  one  inch  shorter,  will 
mean  a  wonderful  conservation  in  print 
paper. 

We  are  using  your  mats  with  complete 
satisfaction  and  you  are  at  liberty  to 
refer  anyone  inquiring  regarding  them 
to  us  in  the  full  confidence  that  we  will 
tell  them  that  they  are  O.  K. 

Yours  very  truly, 

(Signed)  JASON  ROGERS. 

Publisher. 


HOCHI SHIMBUN  INSURES 
SUBSCRIBERS 


Tokyo  Daily  Mark*  50th  Birthday  and 
Occupation  of  New  Home  hy 
Starting  Circulation 
Campaign 


By  John  R.  Morris 

(Far  Eastern  Editor,  Editor  &  Publisher) 

Tokyo,  Oct.  6.  —Marking  the  fiftieth 
anniversary  of  its  establishment,  and 
coincident  with  its  occupation  of  a  hand¬ 
some  and  well-equipped  new  building  in 
the  heart  of  Tokyo’s  business  district, 
the  Hochi  Shimbun  has  been  pushing  a 
vigorous  circulation  campaign  which  has 
taken  the  form  of  free  accident  insur¬ 
ance  distribution.  Every  six  months’ 
subscription  to  the  Hochi  now  carries 
with  it  as  a  prize  an  accident  insurance 
policy  of  the  maximum  value  of  1,000 
yen,  or  a  trifle  less  than  $500,  U.  S. 
currency.  The  insurance  campaign  is 
now  in  its  first  stages  and  not  yet  ar¬ 
rived  at  the  point  where  judgment  of 
its  success  or  failure  may  be  made.  At 
the  end  of  the  first  week,  however,  K. 
Hirose,  business  manager  of  the  Hochi, 
told  Editor  &  Publisher’s  representa¬ 
tive  that  the  early  results  were  as  favor¬ 
able  as  had  been  expected.  A  steady 
gain  in  circulation  had  been  noted,  he 
said,  but  no  figures  were  announced. 

It  is  thought  most  unlikely  that  the 
free  insurance  scheme  will  meet  the  suc¬ 
cess  in  Japan  that  marked  its  introduction 
in  England.  The  average  new.spaper 
reader  here  is  less  confirmed  in  the  in¬ 
surance  habit  than  most  American  or 
Europeans.  A  similar  project  launched 
about  five  years  ago  by  the  Chuo  Shim- 
bun  finally  was  given  up  as  a  complete 
failure,  but  in  the  present  instance  the 
plan  has  from  the  first  infinitely  greater 
chances  of  success.  The  Hochi  already 
has  one  of  the  largest  circulations  in 
Tokyo  (though  official  confirmation  of 
this  or  any  other  circulation  estimate  is 
sadly  lacking  in  Japan)  and  its  prestige 
is  greater  than  that  of  the  Chuo. 

The  Hochi  is  working  in  co-operation 
with  a  well-known  Japanese  insurance 
company,  buying  the  policies  for  its  sub¬ 
scribers  upon  advance  payment  of  6  yen 
($3)  for  a  half-year’s  subscription.^  The 
value  of  the  policy  runs  from  25  yen, 
paid  for  the  loss  of  a  finger,  to  1,000  yen 
for  death  by  accident  while  traveling. 
The  ages  between  which  subscribers  are 
eligible  are  10  and  70  years. 


SERIALS  POPULAR  IN  JAPAN 


Daily  Newspaper*  Bid  High  for  U.  S. 
and  European  War  Memoir* 

(Special  to  Editor  &  Publisher  from  Its  Far 
Eastern  Bureau) 

Tokyo,  Oct.  6. — Japan  as  a  market  for 
fancy-priced  serials  looms  large  these 
days  in  the  horizons  of  newspaper  syn¬ 
dicates.  The  serial  has  for  years  been 
one  of  the  most  popular  departments  of 
most  of  the  country’s  metropolitan  dailies 
and  recently  the  demand  for  foreign  re¬ 
leases  has  been  growing  by  leaps  and 
bounds.  It  is  another  significant  sign  of 
the  increasing  interest  in  this  country  in 
all  things  Western  and,  what  is  even 
more  important,  a  sign  of  the  increasing 
ability  of  the  Japanese  to  pay  the  price 
which  the  West  demands  for  its  literary 
prizes. 

The  Osaka  Mainichi.  parent-publication 
of  the  Tokyo  Nichi-Nichi,  scored  an 
important  beat  a  year  ago  in  capturing 
the  Japanese  rights  to  Lansing’s  book 
on  the  Peace  Conference.  The  Asahi 
Shimbun,  of  Tokyo  and  Osaka,  was  able 
to  obtain  the  rights  of  serial  publication 
on  the  Memoirs  of  the  Crown  Prince, 
which  excited  considerable  comment  here, 
and  now  the  Kaiser’s  memoirs  have  been 
announced  for  early  appearance  in  the 
Osaka  Mainichi.  One  of  the  liveliest 
fights  since  the  foreign  serial  race  'oe- 
gan  has  just  been  won  by  the  Jiji 
Shimpo,  which  purchased  the  newspaper 
and  Japanese  language  book  rights  to 
Lloyd  George’s  memoirs.  The  British 


Prime  Minister's  book  is  not  yet  finished 
and  will  not  be  released  until  spring, 
but  before  the  Jiji  landed  this  prize  it 
found  itself  competing  with  two  de¬ 
termined  rivals  in  its  own  field. 

It  is  a  noteworthy  fact  that  much 
greater  publicity  is  given  in  the  Japanese 
newspapers  to  their  translations  of  for¬ 
eign  serials  than  to  those  they  publish 
from  the  pens  of  native  writers. 


BERRY  PACIHES  NEW  ORLEANS 


Order*  Pre**men  to  Carry  Out  Contract 
They  Made  With  New*paper* 

President  George  L.  Berry  of  the  In¬ 
ternational  Pressmen’s  &  Assistants’ 
Union  has  ordered  the  New  Orleans 
union  to  carry  out  in  all  respects  the  con¬ 
tract  it  signed  late  in  September  with 
the  newspapers.  The  new  contract  car¬ 
ries  the  same  scale  as  the  old  and  runs 
from  October  1,  1922,  to  October  1, 
1924,  but  there  are  a  number  of  changes 
in  working  conditions.  The  president  of 
the  local  union,  when  he  returned  from 
the  I.  P.  P.  &  A.  U.  convention,  refused 
to  sign  the  agreement  that  his  union’s 
committee  had  made,  on  the  understand¬ 
ing  with  the  publishers  that  it  had  full 
power  to  act. 

These  facts  were  called  to  the  atten¬ 
tion  of  President  Berry,  who  gave  the 
contract  his  approval  and  returned  it  to 
the  local  officers  for  enforcement.  It 
provides  the  following  scale  for  a  48- 
hour  week,  day  and  night :  Foremen, 
$45  per  week;  men-in-charge,  $34.50  per 
week ;  journeymen,  $33  per  week,  ap¬ 
prentices,  50  to  90  per  cent  of  the  jour¬ 
neymen’s  scale.  One  apprentice  is  al¬ 
lowed  for  each  quadruple,  two  for  each 
sextuple  and  two  for  each  octuple  press. 


Arbitration  Board  Meet*  Next  Week 

Sessions  of  the  International  Arbitra¬ 
tion  Board  of  the  American  Newspaper 
Publishers  Association  and  the  Interna¬ 
tional  Typographical  Union  will  be  held 
in  Indianapolis  throughout  the  week  of 
November  13.  Several  holdover  cases 
are  scheduled  for  consideration  and 
among  the  new  matters  is  the  appeal  of 
the  Cincinnati  newspapers  from  a  local 
award,  noted  last  week  in  Editor  &  Pub¬ 
lisher.  J.  B.  Pinkham,  field  man  for 
the  special  standing  committee  of  the 
A.  N.  P.  A.,  will  present  the  Cincinnati 
publishers’  case. 


First  Cla**  to  Graduate 

The  Empire  State  School  of  Printing 
will  graduate  its  first  class  November  11. 
This  class  will  consist  of  two  men,  Rob¬ 
ert  J.  Bruce,  Ithaca,  N.  Y.,  and  Loren 
A.  Mann,  Union  Center,  N.  Y.,  both  of 
whom  entered  the  school  when  it  opened 
the  first  of  last  May,  and  are  now  com¬ 
pleting  a  regular  six-month  course.  The 
school  is  now  facing  the  problem  of 
where  to  put  the  students.  On  October 
30  a  class  of  eight  men  was  admitted 
and  from  now  on  there  will  be  monthly 
graduations. 


New  Typographical  Scale  in  Warren,  O. 

Warren  (Ohio)  newspapers  and  the 
typographical  union  have  signed  an 
agreement  effective  from  April  1,  1922, 
to  April  1,  1923,  giving  foremen  and 
machinist  operators  $43  and  journeymen 
$40  per  week  for  a  48-hour  w’eek.  Ap¬ 
prentices  will  receive  $15  to  $30. 


Syracuse  Stereotype  Scale  Higher 

Stereotypers  on  Syracuse  newspapers 
have  been  granted  an  increase  of  ^  a 
week  and  their  weekly  wage  is  now  $40. 
The  increased  pay  dates  from  October 
16,  all  conditions  of  the  contract  being 
renewed  up  to  May  1,  1924. 


Seek  Arbitrator*  in  Two  Citie* 

Newspaper  publishers  and  typograpW- 
cal  unions  in  Louisville,  Ky.,  and  Mil¬ 
waukee  are  now  engaged  in  selection  of 
arbitration  boards  to  adjust  disputes  over 
new  contracts.  The  publishers  in  both 
cities  have  retained  J.  B.  Pinkham. 
A.  N.  P.  A.  field  man.  to  argue  their 
cases  liefore  the  arbitrators. 
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WHAT  OUR  READERS  SAY 


Winnipeg  Tnbune  Hm  Record  of  anything  off  c 

r,  1.  .  »  ...  '*3 

Radiophone  Accomplishments  $1,000,  the  fi 

...  $100,  leaving 

WINNIPEG,  Manitoba,  Nov.  3,  1922.  jO  p^r  c 

To  Editor  &  Publisher:  It  seems  rather  inly  $90.  It 
unfair  that  you  should  have  omitted  mention  tion  upon  a  t 
of  the  Winnipeg  Tribune  in  your  listing,  Sep-  <>*n  books, 
tember  30,  of  the  chain  of  high  power  news- 
raper  radio  stations  spanning  Canada  from 
Montreal  to  Vancouver.  The  Tribune  was 
one  of  the  first  newspapers  in  Canada  to  op¬ 
erate  a  high  power  radio  broadcasting  station. 

The  first  greeting  to  be  heard  by  radio  fans 
in  Prairie  Provinces  of  Canada  from  a  Ca¬ 
nadian  broadcasting  station  over  500  miles 
distant  was  made  possible  by  the  installation 
by  the  Tribune  last  -April  of  a  broadcasting 
station.  Our  station  is  CHNC.  The  tall  white 
irasts  on  the  roof  of  the  Tribune  building  are 
the  most  conspicuous  objects  to  greet  the  vis-  Quebec  Parliament  Takes  Unprece* 
it' r  to  the  city.  TTiese  masts  suimort  a  four-  , 

wire  aerial,  of  the  inverted  “L”  type  at  a  dented  Action  to  Punish  J.  H.  Roberts 
bright  of  157  feet  above  the  ground.  xt  oxt-rr 

Our  studio  consists  of  two  commodious  -MONTREAL,  Quc.,  NoV.  8.— John  H. 

rooms,  one  used  as  the  broadcasting  room  kobertS,  editor  of  a  local  weekly  publica- 
where  all  the  artists  as«mble  and  ^form  in  known  as  the  Axe,  will  shortly  have 

nioasing  surroundings.  The  walls  of  this  room  ,,  •  ,  ,  ,.  r  u  ■  -i 

are  covered  with  pleated  fabric  and  the  floor  unenviable  distinction  of  being  the 

is  covered  with  a  thick  cork  carpet;  the  cdor  only  Citizen  of  Quebec  province  who  has 
scheme  . is  old.rose  and  buff;  palms  and  floral  ever  had  a  bill  passed  through  Parliament 
ST-r4’crof’'th(;r”rc:S;^.nhe  ‘s«o‘S5  f^P^cbUy  for  the  purpose  of  providing 
room  is  the  operating  room  and  office.  Here  is  for  hlS  punishment. 

situated  the  transmitting  apparatus  and  the  He  was  brought  before  the  bar  of  the 

monitor  set  by  which  the  operator  is  enabled  to  Poonslative  Assemblv  cbarffed  with  vio— 
insure  the  best  results  .and  if  necessary,  change  legislative  --\SSemDl>,  cnargea  Wltn  Vl^ 
the  position  of  the  artists  or  the  microphone,  latlllg  the  privileges  Of  the  House  by 
Besides  this  the  room  contains  a  large  work  certain  articles  he  had  published  casting 
table  and  a  filing  caWnet.  Here  is  carried  cm  aspersions  of  a  grave  nature  on  certain 

the  advisory  and  editorial  work  of  the  de-  i i..  — 

pcrtment.  Every  tetter  received  by  this  de-  members  of  the  legislative  body  un- 
partment  is  carefully  filed  away  with  its  reply  named.  On  November  7  he  was  found 
so  that  advice  given  may  be  checked  up  at  guilty  by  the  House  and  was  given  into 
any  lime  and  this  branch  constitutes  a  large  -u  p,,et/wlv  nf  tbi»  Qerixpnnt  at  arme  to 
part  of  the  work  of  this  department.  custofly  ot  tne  scrge^t-at-arms  to 

The  Tribune  station  has  done  some  good  await  the  passage  of  a  bill  through  the 
long  distance  work  having  been  acknowledged  Legislature  providing  for  his  punishment, 
from  Torrato  and  Marlboro,  hlass.,  i^ere  the  Roberts  was  ordered  to  name  the  two 
music  and  speech  was  said  to  have  been  heard  ,  ,  , 

very  clearly  and  from  as  far  west  as  Wain-  members  he  referred  to.  He  refused  to 
wright,  -Alta.;  Bulvea,  Sask.;  Calgary,  Alta.,  do  SO.  Premier  Taschereau  promptly  in- 
and  High  River,  Alta.  Southward  the  station  troduced  a  bill  providing  for  his  imprison- 

Sd  ‘xrtz  r&hTd'sSk  r™.  "  >>■' hou,.,  it  wm 

depending  on  the  information  broadcasting  from  then  have  tO  be  passed  by  the  Upper  chain- 
CJNC  for  its  daily  reports  upon  grain,  stocks  ber,  the  Legislative  Council,  and  sanc- 
th"e1r"ow;'%S3‘’cfnrd?an  tioned  by  the  Lieutenant  Governor  to  be- 

At  the  time  of  the  big  storm  last  July,  every  COme  law.  Roberts  Will  then  to  jail 
mail  brought  letters  of  appreciation  from  for  the  length  of  time  provided  in  the 
people  in  districts  cut  off  from  communication  yil.  What  this  is  has  not  been  disclosed, 
owing  to  floods  and  the  destructicn  of  wires.  ,  ^  •  j  au 

The  recent  provincial  election  alsu  proved  the  b^^  IS  understood  that  the  term  to  be 
urefulness  of  the  broadcasting  station.  CJNC  imposed  is  twelve  months, 
pve  out  the  returns  every  two  minutes  as  The  -Assembly  could  have  detained 

they  came  tn  and  to  keep  up  the  interest  when  .,-.1 _ ..„»:t 

a  lull  occurr^.  gave  musical  selections  for  Roberts  until  the  end  of  the  session  with- 
five  hours  without  a  break,  thus  enabling  those  OUt  passing  a  law,  but  this  would  mean 
in  remote  parts  the  same  opportunity  as  those  only  two  months  or  SO,  and  a  more  stern 
in  the  city  to  have  the  latest  results  from  their 

own  constituency  and  others.  That  this  service  punishment  was  deemed  advisable. 

was  appreciated  was  proved  by  the  number  of  - • 

letters  and  phone  messages  of  appreciation 

which  reached  the  radio  department.  26-Page  Ad  Section  for  Drug  Store 

The  Tribune  radio  department  has  also  an-  . 

other  a«omp1ishment  to  its  credit.  This  is  A  26-page  advertisement  of  the 

the  equipment  and  maintenance  of  ra^o  re-  People’s  Drug  Company,  which  was  re¬ 
ceiving  stations  on  the  two  I-ivestock  Trains,  _ ,i..  _  /tv  r  \ 

which  toured  the  province  last  May  under  the  ^Jltly  run  in  the  Washington  (L).  L.) 
auspices  of  the  Manitoba  (iivernment  and  the  Times,  making  up  a  complete  section,  IS 
Manit/Ai  Livestock  Union.  This  was  the  believed  by  G.  Lxjgan  Payne,  publisher 
first  time  a  tram  had  been  so  equipped  m  j  oonrral  tnanaoer  nf  that  newsnaner 
Western  Canada  an-i  oniy  the  second  time  in  ana  general  manager  oi  tnat  newspaper, 
the  history  of  Canada.  One  was  on  the  Ca-  to  be  the  largest  Single  advertisement 
nadian  Pacific  Railway  and  the  other  on  the  ever  run  by  any  newspaper  in  the  world. 
Canadian  National  Railways.  On  each  was  The  Peonle’s  Dnur  ^mnanv  is  owned 
erected  an  aerial  composed  of  wx  wires  about  J  V,  xV  i  i  V?  ownea 

three  feet  above  the  roof  of  the  car.  supported  by  Dr.  Malcolm  G.  Gibbs  and  operates 
an  iron  brackets,  and  the  grounding  proNem  fourteen  stores.  The  business  Started  .1 
was  overe.-me  Iw  firmly  binding  onto  the  h^t-  years  ago  with  one  Store.  Each 

ing  system  of  the  car  a  copper  trip  connection.  /--uu  .  .  -  i 

TTie  receiver  used  was  a  Marconi  model  "C”  year  Dr.  Gibbs  gets  OUt  a  special  news- 
detector  and  two  stage.  Signals  came  in  with  paper  advertising  section.  Last  year  it 
great  clearness  up  to  a  distance  of  two  hundred  ^35  ]4  pages 
and  fifty  miles  whether  the  train  was  in  mo-  ‘  <s  • 

tion  or  stationary.  The  violent  jerking  oc-  - 

casioned  by  switching  was  found  to  have  no  c  n  .  .  .-1 

effect  upon  the  efficiency  of  the  valves  as  sig-  Mrs.  Swope  Hurt  in  Auto  Crash 
nals  came  through  just  the  same.  These  trains  ■re 

were  objects  of  wemder  wherever  they  stopped,  Mrs.  Herbert  Bayard  Swope.  Wife  of 
many  farmers  taking  advantage  of  the  latest  Herbert  Bavard  Swope,  executive  editor 
market  prices,  etc.,  which  were  posted  upon  a  ^.c  -Up  vtp  '  Vnrlr  WnrlH  was  nainfnllv 
board  daily  for  their  benefit.  ONC  trans-  tne  i\ew  York  VVorlO.  was  painiul  y 
mitted  special  programs  for  these  trains  all  the  injured  November  7  when  an  automobile 
time  they  were  on  tour.  '  ■••••.  ...  ... 

The  Tribune  is  now  using  a  Western  Electric 
half  kilowatt  equipment  with  microphone  and 
speech  input  amplifier  with  which  it  is  possible 
to  rei>roduce  the  faintest  sounds,  making  the 
modulation  of  music  or  voice  a  simple  matter. 

JV'ilh  this  inst. illation  the  Tribune  arranged  to 
broadcast  on  November  12  (Sunday)  the  big¬ 
gest  programme  ever  put  over  in  (Canada,  the 
productirn  of  “The  Spirit  of  England”  by  a 
choir  of  200  voices  .and  an  orchestra  of  65 
pieces. 

D.  GEORGE  DRUN.ARESQ, 

Business  Manager,  Winnipeg  Tribune. 


SPECIAL  LAW  FOR  EDITOR 


Th«  Hochj*,  Magnificcfit  Nvw  BufUing  Juat  Completad  in  tha  Haart  of  Tokyo 


;>an*s  Oldest  Evening  Newspaper 
With  Large  Morning  Edition 


The  Hochi  Shimbun  was  established  in  1872  by  the  late 
Marquis  Okuma,  and  continuously  since  that  early  date 
has  lent  all  its  influence  to  the  support  of  its  great  founder’s 
lofty  ideals. 

In  the  foreign  news  field  the  Hochi  has  built  up  a  service 
which  is  unexcelled,  and 
which  has  earned  for  it 
many  readers  who  are  in¬ 
tensely  interested  in  per¬ 
sons  and  events  abroad. 

This  interest  has  been 
found  to  exert  consider¬ 
able  influence  on  their 

taste  in  the  purchase  of  j  Per  inch _ Y  12.50 

imported  commodities  and  •  „  -vo  nnn  no 

unLbtedly  has  increased  \  Per  page ....  Y2,000.00 

their  consumption  of  prod-  j 

ucts  from  abroad.  I...................... 


Advertising  Rates 


Starts  New  Syndicate  Feature 

The  .\merican  Food  Journal,  cooperat- 
inR  with  the  Republic  Syndicate,  has 
started  Our  Family  Food  as  a  newspaper 
syndicate  feature. 


What  Did  Yewdall  Mean? 

Cottage  Grove,  Ore.,  Nov.  4,  1922. 

To  Editor  &  Publisher:  I  take  a  great 
oeal  of  interest  in  all  infiTmation  concerning 
^e  business  conduct  of  the  publishing  business, 
newspapers,  especially  country  and  small  city 
newspapers,  as  a  rule,  give  too  little  attention 
to  knowing  where  they  are  at. 

I  read  with  interest  the  article  by  Mr.  Yew- 
dall  in  your  issue  of  September  .10.  I  was 
especially  interested  in  his  statement  that  taking 


Princeton  Press  Incorporates 

The  Princeton  Press  PnblishinR  Com¬ 
pany,  Princeton  (W.  Va.,  has  been  Rrant- 
ed  a  charter  with  $25,000  capital.  W.  H. 
Wallingford,  C.  B.  Hedrick,  J.  Sam  Ben¬ 
nett.  Walter  C.  Byrd  and  Mrs.  Nellie 
McIntosh  Noel  are  the  incorporators. 


TOKYO,  JAPAN 
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ILLINOIS 

OFFERS  UNIQUE 
OPPORTUNITIES 

It  is  the  center  of  mighty  railroads,  vast 


CIRCULATION  NEWS  AND  VIEWS 


pLARENCE  EYSTER,  secretary- 
^  treasurer  of  the  I.  C.  M.  A.,  has 
just  sent  out  a  187-page  book  neatly 
bound  to  all  of  the  members  covering  pro¬ 
ceedings  of  the  24th  annual  convention  of 
that  organization,  at  Indianapolis,  June 
13,  14  and  15.  The  book  carries  the  com¬ 
plete  program,  with  papers,  addresses 
and  discussions  published  in  full.  The 
book  also  contains  a  complete  list  of  all 
of  the  members,  their  papers  and  their 
addresses  and  the  constitution  and  by¬ 
laws  of  the  association. 


.\11  members  of  the  Interstate  Circula¬ 
tion  Managers’  Association  have  just  re¬ 
ceived  the  report  of  their  1922  fall  meet¬ 
ing  at  Pittsburgh,  September  12.  The 
Interstate  includes  papers  of  Pennsyl¬ 
vania,  West  Virginia,  Delaware,  New 
Jersey,  Maryland  and  District  of  Col¬ 
umbia. 


ceiving  sets  on  the  following  schedule  of 
points : 

New  Paid  in  Advance  Subscriptions: 


One  Year .  500  Points 

Six  Months .  225  Points 

Three  Months .  100  Points 

Each  New  Subscription .  50  Points 

Payment  of  Bill  Saturday .  100  Points 

Perfect  Delivery  Service .  100  Points 

Renewal  Subscriptions: 

One  Year .  200  Points 

Six  Months .  100  Points 

Three  Months .  50  Points 


50  points  will  be  deducted  for  each  stop. 

Subscriptions  must  be  turned  in  daily. 

No  exchanginf;  of  points  will  be  allowed. 

The  territory  is  open.  Solicit  at  will. 

Subscriptions  must  be  complete.  Get  the  ini¬ 
tials,  name  and  address  right. 

Standing  of  contestants  will  be  posted  daily. 

Mail  subscriptions  and  advance  carrier  sub¬ 
scriptions  must  be  accompanied  by  the  cash. 

There  will  be  no  change  in  the  schedule  of 
points. 

Carriers  not  playing  fair  will  be  eliminated 
from  the  contest. 

Decision  of  the  circulation  manager  shall  lie 
final. 


The  Portland  (Ore.)  Telegram  is  giv¬ 
ing  carriers  and  agents  a  chance  to  earn 
a  Thanksgiving  turkey  by  procuring  a 
certain  number  of  subscribers. 


grain  and  meat  packing  industries,  the  dom¬ 
inating  commercial  core  of  the  progressive 
West  with  vessels  and  barges  crowding  its 
numerous  waterways. 

There  are  over  six  million  successful  people 
in  the  state,  with  four  times  six  million  wants 
every  week,  from  a  tube  of  tooth  paste  to  a 
touring  car. 

Illinois  people  buy  in  Illinois.  They  read 
Illinois  newspapers — their  own  home  town 
newspapers.  They,  just  like  people  every¬ 
where  else,  are  more  vitally  interested  in 
home  news  than  in  anything  else. 

To  reach  the  buying  millions  of  Illinois 
with  certainty,  Illinois  newspapers  are  abso¬ 
lutely  necessary.  The  advertiser  using  these 
Illinois  newspapers  gets  the  first  chance  to 
make  sales. 


Circulation 

Rate  for 
240« 
Line* 

Rate  for 
10,Mt 
Line* 

'Aurora  Beacon-New* . 

. . . . (E) 

15,249 

.055 

.055 

Bloomington  Pantagraph  .  . 

....(M) 

17,841 

.05 

.05 

Chicago  Herald-Examiner 

(M) 

395,861 

.55 

.55 

Chicago  Herald-Examiner  .  . 

. . . . (S) 

729,735 

.85 

.85 

Chicago  Daily  Journal  .  . .  . 

. . . . (E) 

117,483 

.26 

.24 

tChicago  Tribune  . 

. . . .  (M) 

517,184 

.70 

.70 

tChicago  Tribune  . 

. . .  . (S) 

790,552 

1.00 

1.00 

''Moline  Di*patch . 

. . . . (E) 

9,391 

.04 

.04 

fPeoria  Journal-Tran*cript . . . 

.  (M&E) 

33,182 

.10 

.09 

Peoria  Star . 

. . . . (E) 

24,580 

.075 

.06 

''Rock  I*land  Argu* . 

. . . . (E) 

10,704 

.04 

.04 

fSterling  Gazette  . 

. . . . (E) 

5,149 

.03 

.03 

Government  Statements,  April  1,  1922. 

i'Govemment  Statement*,  October  1,  1922. 

**A.  B.  C.  Publisbers’  Statement*,  October  1,  1922. 


The  Cincinnati  Enquirer  is  conducting 
a  word  puzzle  game.  The  plan  is  to  find 
the  objects  represented  in  pictures  pub¬ 
lished  in  the  paper  starting  with  certain 
letters  of  the  alphabet.  Sixty  prizes  in 
all  are  offered,  arranged  in  classes — Class 
A,  the  prizes  range  from  $2,(XX)  to  $10; 
Class  B,  from  $750  to  $5;  Gass  C,  from 
$400  to  $3,  and  Class  D,  from  $50  to  $1. 
Subscription  to  the  Enquirer  for  a  year 
must  accompany  the  guess  in  order  to 
participate  in  the  prize-winning. 


The  Vancouver  (B.  C.)  Province  is 
pushing  a  “4000  Club’’  among  its  carriers. 
If  a  carrier  procures  a  certain  number 
of  news  subscribers  and  maintains  his 
increase  he  receives  a  bonus  and  at  the 
same  time  continues  his  membership  in 
the  “4000  Club.” 


The  Birmingham  News  is  putting  on  a 
prize  contest  drive  among  its  city  and 
out-of-town  -carriers  and  agents,  giving 
$1(X)  in  cash  prizes.  Fifty  dollars  will  be 
given  to  nine  city  carriers  and  $50  to  nine 
out-of-town  carriers  who  show  the  lar¬ 
gest  net  increase  from  September  1  to 
December  15.  The  prizes  range  from  $15 
to  $2.50. 


Twelve  laws  it  is  necessary  for  the 
newslViys  and  carrier  boys  in  Alabama 
to  know  are  given  out  by  the  State  Child 
I^bor  Inspector  as  follows: 

(1)  You  must  be  at  least  12  years  old 
before  you  mav  sell  newspapers,  maga¬ 
zines.  or  anything  else  on  the  street. 

(2)  You  must  be  at  least  10  years  old 
liefore  you  cAn  carry  newspapers  in  the 
residence  sections  of  towns  or  cities. 

(3)  You  must  not  sell  or  carry  papers 
without  a  badge  which  you  may  secure 
from  the  school  officer  who  issues  work 
certificates. 

(4)  You  must  bring  a  school  record 
signed  by  your  teacher  stating  that  you 
go  to  school  regularly  and  do  satisfactory 
work  before  the  officer  will  issue  you  a 
badge. 

(5)  You  must  be  accompanied  by  one 
of  your  parents  when  you  anply  for  your 
first  badge. 

(6)  You  must  exchange  your  badge 
for  a  new  one  at  the  beginning  of  each 
school  year. 

(7)  S'ou  must  deposit  25  cents  for  your 
first  badge  but  you  may  exchange  your 
old  badge  for  a  new  one  each  year  with¬ 
out  extra  deposit. 

(8)  You  must  wear  your  badge  in  plain 
sight  and  must  not  give,  sell,  loan  or 
borrow  a  badge. 

(9)  You  must  not  allow  boys  or  girls 
who  have  no  badges  to  help  you  sell  or 
carry  papers. 

(10)  You  must  not  sell  or  carry  papers 
during  school  hours  unless  you  are  16 
years  old. 

(11)  You  must  not  sell  or  carry  papers 
before  5  o’clock  in  the  morning  or  after 
8  o’clock  at  night. 

(12)  You  must  attend  school  regularly 
or  your  badge  will  be  taken  away  bv  the 
inspectors  or  school  attendance  officers. 


The  Miami  (Fla.)  Metropolis  is  con¬ 
ducting  a  radio  contest  among  its  car¬ 
riers.  giving  3  vacuum  tube  radio  re- 


The  Seattle  Star  has  received  a  car¬ 
load  of  coaster  wagons  to  be  given  away 
to  carriers  and  newsboys.  The  Star  has 
its  carriers  divided  into  teams,  “tribes.” 
they  call  them.  For  instance,  Comanche, 
routes  700  to  800.  .Ypaches.  routes  500 
to  6(X).  Seminoles,  routes  500  to  700,  etc. 
This  advice  is  offered  to  Star  carriers 
to  help  them  in  their  work: 

EDUCATE  ’EM 

You  can  train  your  subscribers  to  pay  you 
regularly  just  like  your  school  teachers  train 
you  to  get  to  school  on  time.  When  you  are 
late  at  school  it  goes  against  your  record. 
When  your  customers  fail  to  pay  you  on  time 
it  goes  against  their  records  on  your  books. 

Explain  to  your  subscribers  why  they  should 
pay  you  on  the  26th  of  each  month.  Be  courte¬ 
ous,  gentlemanly  and  polite.  Teach  them  that 
you  are  a  business-like  fellow  and  that  you  ex¬ 
pect  them  to  be  likewise. 


The  Wichita  (Kan.)  Eagle  is  giving 
away  three  light  Boy  Scout  flashlights  to 
boys  for  3  new  subscribers  each  for  6 
months. 


Charles  Payne,  circulation  manager  of 
the  Indianapolis  Star,  celebrated  his  18th 
year  as  circulation  manager  of  the  Star, 
October  16.  Mr.  Payne  is  a  director  in 
the  I.  C.  M.  A.  and  is  an  enthusiastic 
circulation  manager.  He  always  has 
something  “going.”  Right  now  he  has 
a  big  salesmanship  circulation  campaign 
in  progress  which  will  continue  until  No- 
vemlier  27.  On  his  18th  anniversary  he 
held  open  house  at  the  headquarters  of 
the  salesmansip  campaign. 


The  St.  Paul  Daily  News  offers  a  ^5 
radio  set  to  everybody  who  secures  nine 
subscriptions  for  six  months  or  more. 


Let  Radio  Fan*  on  “the  ln*ide” 

Radio  fans  who  last  Saturday  after¬ 
noon  tuned  in  on  the  South  Bend  (Ind.) 
Tribune’s  broadcasting  station,  had  a 
chance  to  hear  just  how  a  modern  news¬ 
paper  gets  part  of  its  news  and  were  “on 
the  inside”  of  making  up  the  big  extra 
the  Tribune  circulated  immediately  after 
the  game.  .\t  Carter  field,  in  the  press 
box,  Eugene  Kessler,  sporting  editor  of 
the  Tribune,  was  phoning  the  results  of 
the  game  play  by  play  and  dictating  the 
story  that  appeared  in  the  football  extra. 
Not  only  was  this  telephone  connected 
with  a  phone  in  the  news  room  of  the 
Tribune,  but  it  was  also  connected  direct¬ 
ly  with  the  broadcasting  apparatus. 
Therefore,  side  remarks  that  called 
for  repeats  from  Mr.  Wessler’s  re¬ 
ports.  were  plainly  audible  to  those 
who  were  listening  in.  The  Tribune 
believes  it  was  the  first  time  in 
the  hi.story  of  radio  that  a  football  game 
was  broadcasted  directly  from  the  field 
where  it  was  played. 


Florida  Meeting  November  18 

The  quarterly  meeting  of  the  .Asso¬ 
ciated  Dailies  of  Florida  will  be  held  at 
Gainesville,  November  18.  W.  M.  Pep¬ 
per.  of  the  Gainesville  Sun.  is  chairman 
of  the  program  committee. 


Another  8-CoIumn  Recruit 

The  Orlando  (Fla.)  Reporter-Star  has 
adopted  the  8-column,  12%-em  page  size. 
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TIPS  FOR  AD  MANAGERS 


to  farm  papers  for  366  lines,  4  times,  on  Amer¬ 
ican  Stove  Company’s  advertising. 


Stack  Advertising  Company,  29  Eiast  Madi¬ 
son  street,  Chicago.  General  contracts  and 
orders  issuing  on  Santa  Fe  Railway. 


Alfred  Austin,  244  5th  avenue.  New  York. 
Has  Excello  Shirt  Company  account. 


■  N.  W.  Ayer  A  Son,  300  Chestnut  street, 
Philadelphia.  Sending  out  orders  for  4  inches, 
26  times  for  Rand,  McNally  &  Co.  New  maps. 


Sefal  Advertiting  Agency,  139  North  Clark 
street,  Chicago.  Using  a  few  western  papers 
on  one-time  orders,  for  Apex  Electric  Com¬ 
pany. 


Barton,  Durstine  A  Osborn,  25  West  45th 
street.  New  V'ork.  One-year  orders  for  5,000 
lines  being  sent  out  for  American  Radiator 
Company. 


Allen  C.  Smith  Agency,  I>wight  Bldg.,  Kan¬ 
sas  City.  Mo.  Orders  for  162  lines,  6  times, 
for  the  Harrow  Taylor  Butter  Company. 


Storwton  Advertising  Agency,  Hallowell,  Me. 
One-time  orders,  space  varying,  to  newspapers 
for  Dr.  Clearwater. 


George  Batten  Company,  381— 4th  avenue. 
New  York.  One-year  contracts  on  B.  T. 
Babbitt’s  soap  advertising  now  being  placed. 


Swift  Specific  CompMy,  Atlanta,  Ga.  Placing 
one- year  contracts  direct. 


Charles  Blum  Advertising  Company,  6(16 
Chestnut  street,  Philadelohia.  Orders  to  farm 
papers  for  American  Seed  Company,  space  and 
number  of  insertions  varying. 


J.  Walter  Thompst^  14  East  Jackson  boule¬ 
vard,  Chicago.  Adding  new  towns  for  orders 
and  contracts  on  Scholl  Manufacturing  Com¬ 
pany. 


Can^lxll-Ewald  Company,  Marquette  Bldg., 
Detroit.  Opening  a  (  anadian  office  in  Toronto, 
in  charge  of  Milton  I>.  Sergey,  to  handle 
advertising  of  General  Motors  of  Canada,  Ltd.; 
Williams  Piano  Company,  Oshawa,  Ont.,  and 
other  Canadian  accounts. 


Wales  Advertising  Company,  141  West  36th 
street.  New  York.  Has  account  of  Wm.  H. 
Jackson  &  Co.,  New  York,  mantels,  fireplaces 
and  tiles. 


Dillard  Jacobs  Agency,  Candler  Bldg.,  At¬ 
lanta,  Ga.  Contracts  covering  one  year  being 
sent  out  for  the  Aspironal  I.aboratories. 


George  L.  Dyer,  42  Broadway,  New  York. 
Now  has  Elgin  National  Watch  Company  ac¬ 
count. 


Williams  A  Cunnyngham  Company,  6  North 
Michigan  avenue,  Chicago.  Placing  a  few  con¬ 
tracts  on  Northwestern  Yeast  Company,  in 
rotogravure  sections.  Copy  will  not  start  un¬ 
til  after  the  first  of  the  year  and  will  run 
once  a  week  until  April. 


F.  A.  Fnsign  Agency,  Union  Arcade,  Pitts¬ 
burgh,  Pa.  .Sending  out  one-year  contracts 
for  the  Marvel  Products  Company. 


TEX.  DAIUES  CONSIDER  MANAGER 


The  Freeman  Advertising  Agency,  Inc., 

Mutual  Bldg.,  Richmond,  Va.  Has  just  se¬ 
cured  account  of  the  Producers  Peanut  Hlx- 
change,  Suffolk,  Va.  First  insertions  to  be 
made  in  December. 


Charles  H.  Fuller  Company,  629  5>outh  Wa¬ 
bash  avenue.  Chicago.  General  orders  and 
contracts  going  out  on  E.  I.awrence  Company. 


F.  A.  Gray  Advertising  Company,  Gray 
Bldg.,  Kansas  City,  Mo.  Forty-two  line 
orders.  24  times,  being  sent  out  for  the  Re 
Bild  Laboratories. 


Green,  Cunningham,  Fulton  Company,  Inc., 
Steger  Bldg.,  Chicago.  Placing  3,0ll01ine  con¬ 
tracts  to  be  used  during  one  year  for  Nash 
Motors. 


Griffin  A  Johnson,  350  Madison  avenue.  New 
York.  Sending  42-line  10-time  orders  to  farm 
papers  for  the  Chilean  Nitrate  Committee. 


H.  H.  Good  Advertising  Company,  45  Mur¬ 
ray  street.  New  York.  Semling  thousand- 
line  orders  to  newspapers  for  the  Carter 
Medicine  Company,  New  York,  also  l.OOO-line 
orders  for  the  Dr.  Tutt  Manufactiying  Com¬ 
pany. 


Guenther  Bradford  Compsuiy,  7  South  Dear¬ 
born  street,  Chicago.  Contracts  and  orders 
being  issued  in  general  on  Dr.  Newman.  Plac¬ 
ing  one-time  orders  on  Dictograph  Products 
Corporation. 


S.  Roland  Hall,  First  National  Bank  Bldg., 
Easton,  Pa.  Will  make  up  lists  during  No¬ 
vember  for  Keasbey  &  Mattison  Company, 
asbestos  and  magnesia  products. 


Hanff-Metzger,  Inc.,  95  Madison  avenue. 
New  York.  Placing  2,000  lines  to  be  used 
during  one  year  for  Pratt  Food  Company.  . 


Galveston  Selected  for  Annual  Meeting 
and  Honorary  Members  Elected 

Waco,  Tex.,  Nov.  4. — Meeting  here 
today,  the  executive  committee  of  the 
Texas  Daily  Press  League  selected  Gal¬ 
veston  as  the  place  for  the  semi-annual 
meeting,  to  be  held  during  the  Spring. 
The  committee  named  to  arrange  the 
program  is  composed  of  W.  C.  Ed- 
wardls,  Denton;  Bernard  Hanks,  .Abilene; 

D.  VV'.  Campbell,  Hillsboro;  J.  L.  Nunn, 
■Amarillo,  and  Houston  Hart,  San  .Angelo. 
The  question  of  having  a  manager  and 
foreign  representative  for  the  members 
was  referred  to  the  following  committee: 

E.  C.  Palmer,  Texarkana;  Harry  War¬ 
ner,  Paris ;  W.  M.  Hamilton,  Palestine ; 
George  Neu,  Brenham,  and  Bernard 
Hanks,  .Abilene. 

The  following  were  elected  honorary 
members  of  the  league:  S.  D.  Chesnut, 
president  Texas  Press  .Association. 
Kenedy:  Sam  P.  Harbin,  secretary 
Texas  Press  Association,  Richardson; 
Fred  B.  Robinson,  former  president 
Texas  Editorial  .Association,  Waco: 
Hamp  Cook,  secretary  Texas  Editorial 
.Association,  Houston,  and  .A.  L.  Shu¬ 
man  of  Ft.  Worth,  president  of  the  Na¬ 
tional  Association  of  Newspaper  Execu¬ 
tives.  The  e.xecutive  committee  will  hold 
its  next  quarterly  meeting  in  Dallas  in 
February. 


Hawley  Advrrtiaing  Company,  95  Madison 
avenue.  New  York.  Pl-acing  82  lines,  52  times 
for  the  Nucoa  Butter  Company. 


W.  S.  Hill  Company,  .123 — 4th  avenue,  Pitts¬ 
burgh,  Pa.  One- year  contracts  g^>ing  out  for 
Hostetter  Company.  • 

Kastor  A  Son,  14  East  Jackson  Btvd.,  Chi¬ 
cago.  Issuing  contracts  and  orders  to  Okla¬ 
homa  papers  on  Lyko  Medical  Company. 


H.  E.  Leaan  Agency,  440 — fth  avenue.  New 
York.  Contracts  covering  one  year’s  adver¬ 
tising  being  placed  for  Monroe  Clothes. 


Lord  A  Thomaa,  4(X)  North  Michigan  ave¬ 
nue,  Chicago.  Sending  out  contracts  and  or¬ 
ders  generally  on  Pepsodent  Company. 

R.  A.  Mathews  Company,  110  flouth  Dear¬ 
born  street,  Chicago.  Phicing  28-line  copy 
to  run  9  times  on  New  York  Melody  Corpora¬ 
tion,  New  York.  Advertisers  select  the  pa¬ 
pers. 


Eugene  McGuckin  Company,  1211  Chestnut 
street,  Philadelphia.  Has  Henry  Disston  & 
Sons,  Inc.  account,  saws,  tools  and  files. 


Mattesoa-Fogarty-Jordan  Company,  215  North 
Michigan  avenue,  Chicago.  Issuing  JO.CWO-line 
contracts  on  Luizanne  Coffee  to  newspapers 
in  Alabama  and  Louisville.  I’lacing  56-line 
copy,  one-time  on  Billboard  Publishing  Com¬ 
pany. 


C.  F.  W.  Nichols  Company,  20  East  Jackson 
boulevard,  Chicago.  Placing  copy  on  Motor 
Master  Corporation,  scattered  territory. 


TEXAS  AD  CLUBS  IN  HOUSTON 


Presbrey  Company,  4.56 — 4th  avenue.  New 
York.  Yearly  contracts  being  placed  for  the 
Aluminum  Cooking  Utensil  ('omj>any. 


William  H.  Rankin  Company,  104  South 
Michigan  avenue,  Chicago.  Issuing  confirma¬ 
tion  orders  on  Literary  Digest,  Funk  &  Wag- 
nails. 


Redfield,  Fisher  A  Wallace,  Inc.,  105  West 
40th  street.  New  York.  Sending  out  one-year 
orders  for  560  lines  to  newspapers  for  the 
Piso  Company. 


R'chardson-Briggs  Contpany,  Payne  avenue 
anil  21st  street,  Cleveland,  O.  Orders  going 


Program  Starts  Sunday — Royal  Enter¬ 
tainment  Is  Planned 

fBy  Tflegraph  to  Editos  &  Pi'SLisiiEa) 

Houston,  Tcx.,  Nov.  9. — Everything  is 
set  for  the  convention  of  the  Associated 
Advertising  Clubs  of  Texas,  which  opens 
here  Sunday  with  an  inspirational  meet¬ 
ing  at  the  First  Presbyterian  Church. 
Dr.  William  States  Jacobs,  the  pastor, 
has  arranged  a  special  service  for  the  ad 
men.  Sunday  afternoon,  the  advertisers 
will  be  taken  for  a  boat  ride  down  the 
Houston  ship  channel,  with  dinner  on  the 
b<»at.  Business  sessions  will  start  Mon¬ 
day,  the  convention  closing  Tuesday 
night. 

“Comparative  Prices  in  Retail  .Adver¬ 
tising”  is  the  subject  of  an  address  by 
Louis  Blumenstock,  of  St.  Louis,  schetl- 
uled  to  feature  the  Monday  morning  ses¬ 
sion.  Lou  E.  Holland,  president  of  the 
A.  .A.  C.  W.,  will  deliver  his  address  on 
“.Advertising  Tendencies”  at  the  afternoon 
session.  Col.  Frank  P.  Holland,  of  Dal¬ 
las.  will  open  the  Tuesday  program  with 
a  talk  on  “Forty  Years  in  the  Publishing 
Business.”  The  program  of  discussions 
and  other  business  has  been  arranged  so 
as  to  practically  cover  every  branch  in 
the  field  of  advertising.  The  visitors  will 
be  the  guests  of  the  Houston  .Advertis¬ 
ing  .As.sociation.  .A  special  entertainment 
feature  will  be  a  visit  to  the  Houston  Fair 
and  Exposition  which  is  now  being  held 
in  the  city. 
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GAIN 


The  value  of  pjoducts  of  all  mines,  quar¬ 
ries  and  petroleum  and  natural  gas  in  JP  est 
Virginia,  according  to  the  latest  figures  is¬ 
sued  by  the  government,  is  $295,606,620,  or 
a  gain  of  287  per  cent. 


West  Virginia’s  land  area  is  24,022  square 
miles  or  15,374,000  acres.  Of  this  there  is  a 
very  large  amount  still  in  virgin  forests, 
while  the  coal  area  of  the  State  is  estimated 
by  some  to  reach  17,000  square  miles  or 
equal  to  the  combined  coal  area  of  Europe, 
excluding  Russia. 

The  State  ranks  second  in  total  number  of 
persons  engaged  in  the  mining  industry  and 
is  second  in  value  of  mineral  wealth. 


When  you  desire  the  greatest  return  on  an 
advertising  investment  choose  these  daily 
newspapers  listed  here. 
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DISLOYALTY  IN  THE  PRESS  ROOM 

Loyalty  between  the  newspaper  owner  and 
his  employees  of  every  rank  and  craft  has  been 
one  quality  which  has  made  newspaper  work 
a  pleasant,  if  not  always  extremely  gainful  occupa¬ 
tion.  It  is  the  quality  which  has  made  the  will  to 
win,  to  score  a  triumph  over  the  boys  across  the 
street  a  dominant  newspaper  trait  and  one  which 
has  tremendously  increased  the  usefulness  of  daily 
journalism  in  America.  Unless  it  flames  brightly 
in  every  corner  of  the  newspaper  plant  and  in  the 
heart  of  every  newspaper  worker,  from  the  police 
reporter  up  and  down  to  the  publisher  and  to  the 
newsboy,  effective  newspaper  work  cannot  be  done. 

This  quality  disappeared  in  favor  of  j^ttifogging 
legalism  and  sordid  selfish  union  politics  in  the 
New  York  Evening  World  press  room  Tuesday  of 
this  week  and  every  evening  new'spaper  office  in  the 
city  felt  the  chill.  The  public  waited  until  Wednes¬ 
day  morning  for  the  news  of  election  results  that  it 
has  been  accustomed  to  read  in  its  evening  extras  a 
few  moments  after  the  ballots  are  counted.  The 
feverish  energy  of  news  associations  and  reporters 
and  statistical  experts  counted  for  nothing. 

All  because  less  than  a  score  of  men,  the  crews 
of  three  presses,  had  decided  that  they  would  work 
eight  hours  and  no  longer,  pointing  to  their  union’s 
contract  with  the  publishers  as  justification  for  their 
act.  There  was  no  que.stion  of  wages,  no  protest 
against  working  conditions,  no  dissatisfaction  with 
the  conduct  of  the  World’s  management — just  the 
wilful  determination  of  a  little  group  of  subordinates 
to  have  its  way,  to  spite  employers  who  were  carry¬ 
ing  out  in  all  fairness  a  working  contract  written 
by  an  impartial  arbitrator  and  accepted  by  employers 
and  employees  alike  eight  months  ago. 

Streaked  through  these  sordid  motives  is  the  still 
more  discreditable  one  of  intra-union  warfare,  which 
did  not  hesitate  to  flout  the  public  and  to  abuse  the 
patience  of  newspaper  owners  and  fellow  workmen 
in  its  effort  to  injure  the  opposing  faction. 

It  is  disheartening  to  a  newspaper  man  to  witness 
and  chronicle  such  happenings.  It  is  equally  dis¬ 
heartening  to  newspaper  owners  who  are  striving 
to  place  and  keep  their  relations  with  organized  union 
labor  on  an  equitable  plane.  The  full  story  can 
never  be  told  of  the  petty  annoyances  to  which  the 
New  York  City  publishers  have  been  put  since  last 
March,  of  how  they  have  stretched  their  contract 
with  the  union  to  the  breaking  point  to  meet  the 
convenience  of  their  employees. 

The  publishers’  gain  by  the  Manton  award  has 
been  moral  rather  than  financial — and  it  would 
appear  that  the  moral  gain  is  still  uncertain.  Every 
clause  of  the  contract  has  been  nibbled  and  pecked 
at  by  the  union  officials,  whose  attitude  has  been  that  of 
police  court  shysters  rather  than  of  honest  machinery 
experts  seeking  a  day’s  pay  for  a  day’s  work. 

Their  openly  expressed  aim  in  their  frequent 
filibusters  and  incipient  mutinies  has  been  to  prove 
unworkable  the  arbitration  award  they  pledged  their 
solemn  word  to  accept  and  uphold. 

Tuesday  night’s  test  of  strength  was  well-timed 
by  the  union  men  on  the  World.  They  escaped  the 
penalty  of  discharge  that  they  deserved  only  because 
the  newspapers  were  not  willing  to  close  their  plants 
with  the  country’s  election  results  still  unreported. 
The  breach  is  patched,  but  it  leaves  gravely  weakened 
the  bond  between  publishers  and  union. 

The  next  summary  interpretation  of  the  contract 
by  members  of  a  single  chapel  may  find  the  pro¬ 
prietors  ready  for  a  locked-door,  hand-to-hand 
struggle  from  which  the  faction-ridden  and  de¬ 
moralized  New  York  union  cannot  emerge  victorious. 
A  cleansing  has  long  been  needed  in  that  branch  of 
the  printing  trades  and  a  genuine  trouncing  in 
New  York  may  be  the  agency  required.  Certainly 
a  struggle  with  the  pressmen  will  cost  the  newspapers 
many  hundred  thousand  dollars,  but  it  would  be 
worthwhile  if  it  re-established  the  owner  as  the 
chief  of  his  enterprise  from  basement  to  roof.  And 
it  will  be  profitable  to  the  newspaper  business 
generally  if  it  reminds  balkers  and  rabble-rousers 
that  the  newspaper  can’t  harbor  them,  that  a  good 
newspaper  can  reward  loyal  and  faithful  service, 
and  that  it  can  meet  force  with  greater  force  and 
win — always. 
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AN  AMERICAN’S  CREED 

Compiled  by  Ch.xrles  W.  Miller 

Vicksburg  (Miss.)  Herald 

rHE  soul  of  the  sluggard  desireth,  and  hath 
nothing :  but  the  soul  of  the  diligent  shall 
be  made  fat.  A  righteous  man  hateth  lying:  but 
a  wicked  man  is  loathsome,  and  cometh  to 
shame.  Wealth  gotten  by  vanity  shall  be  dimin¬ 
ished  :  but  he  that  gathereth  by  labour  shall  in¬ 
crease. — fProv.  xiii:4, 5,11).  Woe  unto  them 
that  draw  iniquity  with  cords  of  vanity,  and  sin 
as  it  were  with  a  cart  rope.  That  say,  let  Him 
make  speed,  and  hasten  His  work,  that  we  may 
know  it.  *  *  *  Woe  unto  them  that  call  evil 
good,  and  good  evil :  that  put  darkness  for  light, 
and  light  for  darkness;  that  put  bitter  for  sweet, 
and  sweet  for  bitter. — (Isa.  v:i8-20).  Ye  there¬ 
fore,  beloved,  seeing  ye  know  these  things  be¬ 
fore,  beware  lest  ye  also,  being  led  away  with 
the  error  of  the  wicked,  fall  from  your  own 
steadfastness.  But  grow  in  grace,  and  in  the 
ktwwledge  of  our  Lord  and  Saviour  Jesus 
Christ.  To  Him  be  glory  both  now  and  for  ever. 
Amen. — (//.  Pet.  iii:i7,i8). 


TOMORROW 

IT  is  four  years  today  since  the  world  was  shocked 
into  uncertainty  of  itself  by  unexpected  peace 
after  four  years  of  the  most  terrible  carnage  that 
has  ever  been  known.  They  have  been  four  years 
of  faltering,  four  years  of  stumbling  over  little 
obstacles  that  loomed  large  before  the  background 
of  the  previous  four  years  of  horror. 

We  first  tried  to  turn  back  to  the  road  that  we 
left  in  1914  but  the  way  was  blocked.  There  have 
been  times  since  when  we  have  seemed  to  lose  heart 
in  our  job  of  blazing  the  new  highway  for  the  world. 

Today  we  know  more  about  what  the  war  did  to 
us  than  we  did  November  11,  1918.  We  are  through 
the  rough,  and  better  prepared  now  than  then  to 
tackle  a  bigger  job  than  war — the  job  of  establishing 
faith  of  men  in  men — that  has  been  given  the  people 
of  this  century  to  solve. 

Lies  have  been  a  barrier  that  is  being  slowly  torn 
down.  There  is  still  uncertainty,  but  we  are  grasping 
for  the  thing  that  was  promised  when  the  world  was 
still  in  torment. 

This  was  reflected  in  the  political  opinion  of  the 
country  two  years  ago  and  the  change  in  that  opinion 
again  this  week.  We  are  still  searching  and  when 
w’C  find  the  thing  which  was  promised  in  blood  we 
will  accept  it.  The  changes  in  themselves  mean 
nothing. 

This  is  a  good  day  for  the  men  responsible  for 
massing  public  opinion  to  take  stock.  Are  you  play¬ 
ing  honestly  with  that  opinion?  Are  you  spiking  the 
lies,  disclosing  hypocrisy,  spreading  the  truth  and 
building  for  the  victories  of  peace  on  high  principles? 
Are  you  proud  of  your  part  during  the  four  years 
of  floundering? 

The  new  year  in  the  greatest  battle  the  people  of 
the  world  ever  fought  for  their  own  salvation  begins 
tomorrow. 


^HE  day  of  automobile  free  publicity  abuse  is 
rapidly  passing.  There  has  been  no  greater 
imposition  on  newspapers  and  their  readers  in  recent 
years  than  the  personal  vanity  puffs  that  it  has  used, 
wasting  valuable  space.  On  the  whole  these  stories 
have  contained  no  news,  feature  or  sales  merit.  The 
New  York  World  is  to  be  commended  for  giving 
notice  that  such  matter  will  no  longer  find  a  place 
in  its  columns.  For  the  good  ^f  all  concerned,  it’s 
to  be  hoped  that  the  new  order  will  become  general. 


A  GLORIOUS  PROMISE 

PROFESSIONAL  spirit  was  not  known  in  the 
personal  journalism  of  fifty  years  ago;  it  is 
found  with  difficulty  in  the  transition  period  of 
the  90’s  and  first  decade  of  this  century;  but  it  is 
here  today  and  growing  lustily.  Newspapers  have 
been  groping  for  firm  ground  in  their  relations  with 
the  public  in  these  iiost-war  years.  Their  old  stand¬ 
ards,  or  methods  in  default  of  standards,  have  been 
abolished  by  the  stern  hand  of  economics  and  the 
newpaper  which  eked  out  a  living  a  few  years  ago 
with  the  help  of  the  party  treasury,  county  printing, 
and  subservience  to  advertisers,  can’t  find  readers 
today.  Journalism  which  has  not  for  its  creed  the 
public  service  is  bankrupt. 

Editors  have  accepted,  yea  welcomed,  the  new  man¬ 
date.  Their  question  is  “how  may  it  best  be  done?” 
.\nd  that  question  is  as  the  riddle  of  the  Sphinx.  .•Ks 
Caspar  S.  Yost  told  the  University  Press  Club  of 
Michigan  recently,  journalism  is  virtually  bookless. 
The  editor  has  no  Blackstone,  no  Hippocrates,  no  St. 
Augustine  to  tell  him  how  his  forefathers  would  have 
met  a  situation.  There  are  few  books,  even  poor 
ones,  which  touch  upon  the  practice  of  journalism. 
Such  books  that  do  hesitatingly  refer  to  newspaper 
ethics  are  for  the  most  part  written  by  men  who 
have  never  faced  the  editor’s  problems  except  in  their 
dreams.  In  journalism  has  it  been  especially  true 
that  “those  who  can,  do;  those  who  can’t,  tell  others 
how  in  books.” 

There  is  need  for  the  critical  history  of  journalism 
whose  main  headings  Mr.  Yost  so  skilfully  sketched 
for  the  Michigan  editors.  It  will  be  a  work  of  love, 
but  the  man  who  writes  it  will  have  the  gratitude  of 
his  colleagues  and  his  name  will  go  down  the  ages 
with  the  fathers  of  other  professions.  Today  the  only 
approach  to  a  store  of  editorial  knowledge  for  the 
profession  is  through  the  files  and  libraries  of  its 
trade  papers,  and  this  is  of  comparatively  recent 
origin.  The  younger  generation  of  newspaper  men 
have  seen  the  gradual  transition  in  Editor  &  Pub¬ 
lisher  and  other  forward-looking  trade  journals  of 
the  field  from  the  mere  chronicling  of  per.sonal  items 
and  business  changes  to  the  exposition  and  discussion 
of  topics  that  have  a  purely  professional  appeal. 
Scarcely  a  week  passes  that  the  store  of  knowledge 
in  the  files  of  Edik  r  &  Publisher  is  not  tapped  by 
editors  and  managing  editors  in  all  parts  of  the 
country  who  want  to  know  how  others  have  dealt 
with  situations  that  now  confront  them. 

This  betokens  healthy  thought  among  the  men  upon 
whom  the  public  depends  for  vital  information.  It 
augurs  well  for  the  future  usefulness  of  the  American 
Society  of  Newspaper  Editors,  of  which  Mr.  Yost  is 
president.  It  presages  that  someone  yet  unknown  will 
write  his  name  in  letters  of  gold  as  the  newspaper 
Blackstone.  And  it  is  a  source  of  gratification  to 
Editor  &  Publisher  that  it  sensed  the  rising  of  the 
new  journalism  and  is  serving  it  in  its  infancy. 

The  promise  of  journalism  as  a  profession  is  glori¬ 
ous.  With  standards  of  practice  rigidly  written  and 
sternly  enforced,  it  will  continue  to  draw  to  its  ranks 
the  kind  of  men  whose  achievements  and  personal  sac¬ 
rifices  have  dignified  it  in  the  past,  and  it  will  brand 
as  unworthy  those  whose  first  end  is  service  of  selfish 
and  not  public  interest.  It  will  he  a  profession  which 
Editor  &  Publisher  will  strive  with  pleasure  to  serve 
to  the  limit  of  its  ability. 

LIBERTY  OF  THE  PRESS  IN  ITALY 

IBERTY  OF  THE  PRESS  is  not  only  a 
I  .  right,  but  a  duty,”  observed  the  new  Italian 
Premier  Mussolini,  who  owes  his  present 
preferment  to  the  successful  bloodless  revolution 
achieved  in  a  few  days  by  the  great  middle  class 
movement  in  Rome,  .^nd  this  result  was  accom¬ 
plished  without  the  aid  of  the  captains  of  finance  and 
industry  or  the  socialistic  unionists. 

Premier  Mussolini  also  assured  the  representatives 
of  the  press  associations  of  Italy,  whom  he  addressed 
in  person,  that  when  the  present  exceptional  condi¬ 
tions  are  over,  he  will  safeguard  the  liberty  of  the 
press  if  the  press  proves  worthy  of  liberty. 

Thus  has  been  accomplished  a  far  reaching  reform 
through  the  impelling  power  and  influence  of  the 
great  middle  class  population  under  wise,  intelligent 
and  fc-ceful  leadership. 


Editor  &  Publisher  for  November  11,  1922 
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merly  of  the  Bradford  (Pa.)  Era,  sue-  AD  MEN  MASONS  GET  No.  1,000  In.-en  succeedtxf  by  John  Nagel,  chief  edi- 
ceeds  him  on  the  News  Herald.  —  .  -  tt)rial  writer  on  the  paper. 

GiH)ert  Morris,  photographer  on  the  Publicity  Lodge  of  N.  Y.  Begin*  Official 


I  I  Pittsburgh  Dispatch,  has  the  making  of 

an  operatic  tenor  according  to  Titto 

WILLIAM  D.  BOYCE,  publisher  of  RufTo  who  heard  him  sing  while  in 
the  Saturday  Blade,  Chicago,  has  is-  Pittsburgh  recently, 
sued  another  book  on  his  world  travels,  Helen  B.  Beeler,  formerly  special 

entitled  “Illustrated  Australia  ami  New  writer  on  the  Oswego  (N.  Y.)  Palla- 
Zealand.’  He  will  sail  soon  again  for  has  succeeded  Miss  Ruth  lessup 

Africa  to  assemble  material  on  that  society  editor  on  the  Hudson  (X.  Y.) 
continent  as  it  stands  subdivided  on  post-  Republican, 
war  maps.  When  his  book  on  Africa  is  ‘  ...  .  i  c.  .u 

finished  Mr.  Boyce  will  have  written  ^  t  Vt  .  ^  ff 

L  nil  rrn.mtripc  Ivinor  >*CWS  Staff  tO  gU  tO  the  ClllCagO  AlUer- 


Life  with  53  Member* 


The  much-sought  No.  l.fXX)  of  Masonic  Daily  News. 

Lodges  in  New  York  State  has  just  Ix-en  S.  R’.  Moyer,  whi 


-Miss  Frances  C.  Boardman  has  re¬ 
signed  as  dramatic  editor  of  the  St. 


modern  works  on  all  countries  lying 
within  the  equatorial  zone  and  all  coun¬ 
tries  south  of  the  Equator. 

Charles  R.  Long,  one  of  the  owners 
and  publishers  of  the  (Thester  (Pa.) 


John  .\shenhurst  left  the  Chicago 
News  staff  to  go  to  the  Chicago  .\nier- 
ican  during  the  pa.st  week  and  has  also 
become  the  Lather  of  a  daughter,  Nancy 
Jane  .\shenhurst. 

Roy  Alden,  for  three  years  editor  of 


Republican  and  Times,  was  the  guest  I’^citic  Ports,  foreign  trade  rnagazine 
of  honor  at  a  dinner  at  the  Chester  Club  and  formerly  on  the  Seattle  Post-Intelli- 


November  4  to  celebrate  his  50th  birth- 
dav. 


gencer  and  the  Seattle  Times,  has  joined 
the  staff  of  International  Banking  and 


■  ■  ,  p-  ,  ...  f  ..  c  .u  Commerce,  published  in  Los  .\ngeles  as 

„  Boyd  Gurley,  editor  of  the  South  ^^.ruaging  editor.  Deleft  Pacific  Ports 

Bend  (Ind  )  News-Times,  is  enroute  to  aft^r  its  recent  sale. 

Europe  where  he  wil  cover  personally 


Lt)(lj»cs  in  New  \ork  Slate  has  just  Ix'cn  S.  R’.  Moyer,  who  has  been  doing  col- 

_  as.signcd  to  Pub-  onization  work  for  the  Canadian  govern- 

licity  Lodge  of  ment,  has  returned  to  the  St.  Paul  Dis- 
New  \ork  City,  patch- Pioneer  Press  as  copy  reader, 
composed  entire-  ,,  ,,  ,  ,  ,  , 

ly  of  advertising  t'oy  U.  Rosenthal  has  resigned  as  edi- 
men  and  headed  ^le  Seattle  University  District 

by  Herman  G.  Seattle,  and  is  now  editor  of  the 

Halsted.  vice-  ^Lnitesano  Yidette,  succeeding  Dan 

president  of  P.aul  Clous,  retired  because  of  ill  health, 
if  1  o c  k  ,  Inc.,  as  William  Ilallberg,  formerly  on  the 
ni.'ister.  Marion  (Ind.)  Leader-Tribune  and  more 

I.  To  • °  j  ^  recently  on  the  Hoopeston  (Ill.)  Chron- 
1  ublicity  Lodge  icle-llerald,  has  gone  to  Daytona.  F'la., 
in  New  Y  o  r  k  to  be  the  managing  editor  of  one  of  the 
City  was  born  in  papers  there. 

Hfiiman  G.  Halsted  wher^e'^Vhere  ^  -  ^•atthews,  Stockton  (Cal.) 

were  Masons  newspaper  man.  has  joined  the  staff  of 

from  many  states  who  found  themselves  (Cal.)  Sentinel, 

in  New  York  without  active  affiliation  Wilbur  Cogshall  and  Mark  S.  True- 


t  h  e  -Advertising 
Club,  where  there 
were  Masons 


for  his  paper  the  English  electio^ns,  con-  E  Tracy,  editorial  wnter  of  tl^  with  any  lodge.  These  were  joined  by  fil'xxl,  1922  graduates  of  the  Department 

ditions  in  Germany,  Australia  and  Houston  (Tex.)  Post,  has  been  named  Masons  belonging  to  various  NW  York  <>»  Journalism,  Indiana  University,  are 
France.  He  will  also  go  to  Moscow  as  a  member  of  the  city  planning  com-  lodges  who  desired  to  belong  where  there  "f’w  the  copy  desk  of  the  Louisville 


from  which  he  will  forward  personal  mission 


sketches  of  Russian  conditions. 


Harvey  Deuell,  formerly  day  city  edi- 


was  a  community  of  interests. 

Publicity  Lodge  was  organized,  under 


(Ky.)  Courier-journal. 

Ciei.-rge  Huffman  has  been  made  city 


Gurley,  with  Mrs.  Gurley,  sailed  from  tor  for  the  Chicago  Tribune,  has  left  for  a*^»-'»aUon,  a  year  ago,  and  was  formal-  txiitor  of  the  Indianola  (Iowa)  Advo- 
New  York  November  7  and  expects  to  New  York  to  be  associated  with  the  constUuted  under  a  charter  granted  cate-Tribune. 

be  abroad  three  months.  Tribune  interests  there.  The  staff  ,  ^  ^  of  New  \ork  on  io'>'>  _ i......  .i_ 


Glenn  Griswold,  for  some  time  in  honored  him  with  a  farewell  dinner.  [him  Department  of  j 

charge  of  the  financial  department  of  the  Talbott  Patrick,  political  writer  for  ^  f  Masons  in  the  Sta^  of  New  vlrW  '‘■''S'C''.  "•>"'  ri 

Chicago  Journal  of  Commerce,  has  been  the  Chicago  Evening  Post  is  back  at  ^Tth  a  brSu  (Ind.)  Dispatch. 


John  Niblack,  1922  graduate  of  the 
Dtp.ytmcnt  of  Journalism,  Indiana  Uni¬ 
versity,  is  now  reporting  on  the  Kokomo 


appointed  editor  of  the  paper. 

W.  P.  Baker,  editor  of  the  Syracuse 


work  after  lieing  ill  in  a  hospital. 
Eugene  Stinson  is  the  new  music  edi- 


Post-Standard,  is  recovering  from  a  tor  of  the  Chicago  Journal. 


Lodge  officers,  conducted  the  ceremonies.  Dale  Schilling,  legislative  reporter  for 
The_  new  lodge  begins  its  official  life  *he  Dcs  Moines  (Iowa)  Register,  has 
with  53  charter  members,  and  a  long  list  I'fsiKnetl  and  gone  into  the  insurance 


major  operation  which  he  underwent  re-  dark  Rodenback  has  resigned  from  of  applicants.  It  meets  in  the  Grand  ki'siness. 

cently  and  will  return  to  Ws  home  in  a  Chicago  Tribune  to  write  feature  Lodge  m>m  in  Masonic  Hall.  Its  prin-  S.  E.  Gibbs  has  been  made  automobile 


few  days  but  is  not  expected  back  at  his  st„ries  for  the  Chicago  Daily  News. 


desk  for  a  month 


James  Haydon,  Federal  Building  re- 


George  R.  Frysinger,  editor  of  the  for  the  Chicago  Journal,  has  re- 

Lewiston  (Pa.)  Gazette,  celebrated  his  covered  sufficiently  to  leave  his  bed  after 
81st  birthday  November  3.  manv  months  of  illness. 


cipal  officers  are:  Master.  Herman  G.  ixlitor  of  the  Des  Moines  (Iowa)  Sun- 
Hal.Ated,  of  Paul  Block.  Inc. ;  Senior  d.av  Register.  He  is  head  of  the  de- 
Uarden,  John  H.  Baumann  of  Stevens  partmeni  of  automotive  engineering  at 
&  Baumann.  Inc;  Junior  Warden  Louis  the  University  of  Des  Moines. 

\V.  Hleser,  of  Chas.  C.  Green  Advertis-  i,...:„  i,'  u  •  r  ,  , 

ing  Agency.  Inc.:  Treasurer.  Harry  H.  ,  ''“r"  v  ‘‘If f'^^^^rly  ynth  the 


- A.  T.  Packard,  golf  editor  of  the  Chi-  Charles,  of’ H.  Vl.  Charles  Advertising  r  lu  ^ Bee  is  now  ni^t  city 

IN  THE  EDITORIAL  ROOMS  cago  Evening  Post,  won  the  Chatfield-  Service;  Secretary,  George  French.  tclitor  of  the  Sioux  City  (Iowa)  Tribune. 

Taylor  golf  cup  of  the  Chicago  Press  fhe  ceremony  of  constitution  was  at-  Joseph  W.  Gilbert,  formerly  editorial 
OOBERT  W.  JONES,  chief  editorial  Club  during  the  past  week,  defeating  tended  by  many  Masons  from  other  New  writer  on  the  Seattle  Post-Intelligencer 
■O  writer  on  the  Pittsburgh  Chron-  E.  Heitcamp  of  the  Chicago  Evening  York  lodges,  and  visitors  from  abroad,  ni.any  years  city  editor  and  later 

icle-Telegraph.  is  the  author  of  Light  American.  including  the  Past  Grand  Master  of  Ma-  managing  editor  of  that  paper,  became 

Interviews  with  Shades  recently  pub-  W'.  H.  Pearsall,  of  the  Sioux  City  sons  of  Nova  Scotia.  The  Master  of  St.  chief  editorial  writer  on  the  Seattle 
lished  bv  Dorr:ince  &  Co.,  Philadelphia.  (Iowa)  Tribune  staff  and  father  of  G.  Nicholas  Lt^ge,  No  321,  accompanied  Times  November  5  succeeding  Paul  Lov- 
Conger  Reynolds  has  resigned  from  H.  Pearsall,  advertising  manager  of  the  by  a  delegation  of  members,  was  present  cring  who  has  left  newspaper  work, 
the  editorial  department  of  the  New  Tribune,  and  Mrs.  Pearsall  celebrated  and  prcswite^  “Publicity”  with  a  hand-  W  illiam  G.  Bryan,  who  has  lieen  cov- 
York  News  to  enter  the  United  States  their  golden  wedding  anniversary  Ucto-  some  naliot  box.  ering  city  courts  and  special  assign- 

consular  service.  her  30.  .  -  (Continued  on  page  32) 


York  News  to  enter  the  United  States  their  golden  wedding  anniversary  Octo-  some  ballot  box. 


consular  service. 

Guy  W’.  Fowier,  who  for  five  years 


ber  30.  . 

.Miss  Ruth  A.  .\beling,  formerly  wo- 


temporarily  to  the  night  editorship  in 


conducted  the  Melting  Pot  column,  has  man’s  page  editor  for  the  N.  E.  A.  the  .Northwest  News  Bureau  office,  St. 
rejoined  the  staff  of  the  Erie  (Pa.)  Dis-  Service,  Inc.,  has  given  up  regular  news-  Paul,  in  succession  to  Charles  R.  Hub- 


VISITORS  TO  NEW  YORK 


rejoined  the  staff  of  the  Erie  ( ra 
patch-Herald  as  a  feature  writer. 


paper  work  and  is  now  writing  fiction,  bard,  who  has  gone  into  the  manufacture  Journal 


Andrew  .M.  Lawrence,  San  Francisco 


David  A.  Dennison,  formerly  editor  She  is  ^  ^ 

d  nart  owner  of  the  Bradford  (Pa.)  Bell  Syndicate,  Inc.  Ray  £.  Austin,  for  two  and  a  half 


and  part  owner  of  the  Bradford  (Pa.)  tne  ueii  ^ymncaie,  me 
Daily  Era,  has  returned  from  Tulsa,  Miss  Horence  Osborn  has  ^^n  ap- 

Okla.,  where  he  edited  the  Oil  &  Gas  pointed  editor  of  Shadowland,  Brooklyn, 

Journal  and  is  now  editor  of  the  Brad-  N.  \.,  succeeding  _Miss  Elsie_  Seligman, 
ford  Herald,  a  Sunday  paper  recently  who  resigned  to  give  her  entire  time  to 

purchased  by  Rolicrt  P.  Hahgood,  owner  the  editorship  of  Tavern  Topics,  a  news- 

and  editor  of  the  Bradford  Daily  Era.  pai>er  published  by  the  Bloomer  chain  ot 

William  Quinn,  formerly  sports  editor  ,  ,  r-t  •  u  u 

of  the  Glean  (N.  Y.)  Times,  is  now  city  Miss  lone  Faye  of  the  Chicago  Herald 
ejjjQr.  and  Examiner  has  resigned  to  go  on  the 

Mrs.  John  T.  Galbraith,  editor  and  Chicago  Tribune.  .  •  •• 

publisher  of  the  Carbondale  (Ill.)  Free  Fred  Smith  is  the  new  day  ci^-  edi- 
Press  until  she  sold  the  paper  two  years  tor  of  the  Chicago  Herald  and  Exam- 
ago,  is  now  society  editor  of  the  I-os  mer. 


.Miss  F'lorence  Osborn  has  been  ap-  years  managing  editor  of  the  Duluth 
inted  editor  of  Shadowland,  Brooklyn,  News  Tribune,  has  resigned,  and  has 


John  Cowles,  IN;s  Moines  Register  & 
Tribune. 

George  M.  Burbach,  St.  Louis  Post- 
Dispatch. 


Angeles  Herald. 


William  M.  Sweets,  formerly  of  the 


The  following  papers  have  signed  con¬ 
tracts  for  the  Haskin  Service  for  one 


Reginald  Marsh  is  now  doing  cartoons  I^ndon  office  of  the  United  Press  and 
on  New  York  News  now  managing  editor  of  the  .Ashland 

.Anhur  Judd,  ‘formerly  assistant  finan-  ^^y.)  ^ilv  Independent,  is  back  at  his 
cial  editor  of  the  Chicago  Journal  of  desk  after  an  operation.  ^  ^ 

Commerce,  is  now  night  editor.  Ned  M.  Hughes  manager  of  the  Cat- 

\ir  T  A  £  1  1  lettsburg  office  of  the  Ashland  (Ky.) 

rewdom’’M\heThicago  Journal  of  '",^r^™‘cii,TbSta^ 

Commerce,  has  been  made  financial  editor  an  operation  in  a  Cincmnat  h^pital. 

ami  is  succeeded  in  New  York  by  C.  E.  E.  A.  \arnow  of  Settle  is  a 
Richards,  who  was  head  of  the  copy  desk,  member  of  the  advertising  staff  ot  the 

W.  S.  Jenkins  is  assistant  financial  edi-  >  , 

tor  of  the  Chicago  Journal  of  Commerce.  Mayer,  formerly  with  the  San  An- 

r-  T-  X#  A  r  1  •*!.  tonio  (Tex.)  Express,  is  now  on  the 

currotaijr’and  Weekly  Record. 


year: — 


editor  of  the  Kalispcll  (Mont.)  Daily 
Inter  Lake  while  H.  L.  Bouton  is  at  his 
timber  claim  near  Glacier  Park. 

James  A.  Murrin,  for  10  years  tele¬ 
graph  editor  on  the  Franklin  (Pa.) 
News-Herald,  has  resigned  and  is  now 


.A.  C.  Regli  has  resigned  from  the 
Buffalo  Evening  News  city  staff  and  is 
motoring  to  F'lorida,  where  he  will  go 
on  a  Palm  Beach  newspaper. 

Charles  A.  Ballou,  formerly  of  the 
Buffalo  Commercial,  is  now  a  member 


The  Rock  Island  Argus 

The  Davenport  Democrat  and  Leader 

The  Peoria  Star 

The  Burlington  Hawk-Eye 

The  St.  Joseph  Gazette 

The  Fond  du  Lac  Reporter 


on  the  day  city  desk  of  the  Eric  Dis-  of  the  Buffalo  Evening  News  staff. 
patch-Herald.  Henry  J.  Hollister,  for-  W.  W.  Hankins  has  been  assigned 
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mcnts  on  the  Hudson  (X.  Y.)  .Republi¬ 
can  has  been  made  day  city  editor. 

Allen  Merriain,  city  editor  of  the 
Dallas  (Tex.)  Times- Herald,  recently 
defeated  Horace  McCoy,  si>orts  editor 
of  the  Dallas  Journal,  in  the  final  match 
for  the  consolation  cup  in  the  Scribes’ 
Annual  (iolf  Tournament.  The  match 
was  a  thirty-six  hole  affair,  with  Mer- 
riam  winning  2  up. 

Thomas  R.  Hutton,  formerly  of  the 
Utica  f’ress  staff  and  with  the  new  Al¬ 
bany  Evening  News  since  its  establish¬ 
ment  by  the  Knickerbocker  Press,  is  now 
managing  editor  of  the  Knickerbocker 


Abraham  HiKhban  has  resigned  the 
New  York  Eorwards  to  join  the  sales 
staff  of  the  Philadelphia  Jewish  World. 

Chester  Nolan  has  lieen  appointed 
classilied  advertising  manager  of  the 
Omaha  (Neb.)  World- Herald. 


WILL  POWER  ALL-POWERFUL 


NEWS  OF  THE  AD  FOLKS 

UAROLD  S.  McGLTRE,  Milton  Wil- 
son  and  Carlos  A.  Spiess  have  in¬ 
corporated  the  McGuire  Advertising 
Company  in  Chicago,  with  $2,000  capital. 
The  Wallerstein-Sharton  Company, 


Omaha  Ad  Men  Told  How  to  Succeed 
by  W.  E.  Billheimer 

More  than  500  members  of  the  Omaha 
■Advertising-Selling  League  attended  a 
baiuiuet  Monday  night  and  listened  to 
William  E.  Billheimer,  general  manager 
of  the  Franklin  Life  Insurance  Company. 
M.  H.  Hallgren,  formerly  with  the  talk  on  “Plans  Plus  Push,”  as  he  called 


George  W.  HINMAN,  Jr.,  formerly 
with  the  Chicago  Herald  and  Ex¬ 
aminer,  has  gone  to  Washington  as  cor¬ 
respondent  for  Universal  Service. 


Inc.,  have  ojiened  offices  as  an  advertis 
Press  succeeding  Frank  W.  Clark  who  >ng  agency  at  70  West  dOth  street.  New 
has  Ijccome  editor  of  both  papers.  York. 

Thomas  G.  Alvord,  on  the  New  York  The  Friend- Weiner  -Advertising  Com¬ 
il  erald  under  James  Gordon  Bennett  un-  pany,  Inc.,  233  Broadway,  New  A'ork,  has 


til  his  death  and  after  that  with  the  Na¬ 
tional  Retiublican  Committee,  has  come 
back  into  newspaper  work  after  two 
years  of  retirement  and  is  now  drama 
and  literary  editor  of  the  Syracuse  Her¬ 
ald. 

Edgar  Bean,  formerly  on  the  New 
York  Sun,  is  now  a  rewrite  man  and 
copy  reader  on  the  New  A’ork  News. 

William  Carver  has  joined  the  copy 
reading  staff  of  the  New  A'ork  News. 

Ralph  Record,  conductor  of  the  Town 
Clock  column  in  the  Syracuse  Herald, 
has  iK-conic  an  editorial  writer  on  the 
.Albany  Evening  News. 

Homer  Ralston  lias  resigned  as  court 
reiKirter  for  the  Springfield  (Ohio) 
Daily  News. 

Ben  A.  Teeters,  telegraph  editor  of 
the  Springfield  (Ohio)  News,  has  re¬ 
sumed  his  duties  after  being  ill  with  in¬ 
fluenza. 

Lyle  E.  Johnson,  state  editor  of  The 
Sprin.gfield  (Ohio)  News,  is  the  father 
of  a  son,  David  Sidney  Johnson,  born 
November  1. 

Sidney  A.  Coleman,  managing  editor  of 
the  Wichita  (Kan.)  Beacon,  is  now  sec- 


tiled  articles  of  incorporation  with  th. 
office  of  the  Secretary  of  State,  -Albany, 
N.  Y.  The  directors  are  M.  E.  Friend, 
E.  H.  Wiener,  and  L.  S.  Greenbaum. 

Roy  B.  Simpson,  president  of  the 
Simpson  .Advertising  Service  Company, 
St.  Louis,  is  in  charge  of  the  courses  in 
advertising  and  letter  writing  at  the  St. 
Uuis  Y.  -M.  C.  A. 

Miss  Mildred  Low  has  joined  the  staff 
of  H.  R.  Charlton,  chief  of  the  general 
advertising  department  of  the  (jrand 
Trunk  Railway  as  literary  editor.  She 
has  been  previously  on  the  editorial  staffs 
of  the  Ottawa  Free  Press,  Montreal  Star 
and  other  papers. 

A.  M.  Carey,  formerly  of  the  advertis¬ 
ing  staff  of  Town  and  Country,  McCall’s 
Magazine,  and  Hearst’s  International,  has 
iK'en  appointed  advertising  manager  of 
the  International  Studio. 

C.  W  Mangan,  formerly  with  the  S.  S. 
White  Dental  Manufacturing  Company, 
Philadelphia,  has  lieen  appointed  manager 
of  the  Companhia  Nacional  de  .Annuncios, 
Rio  de  Janeiro.  Brazil. 

H.  C.  l^aston,  formerly  in  department 
store  and  advertising  agency  work  in 
New  A’ork  and  Pittsburgh,  has  been  ma<le 


Cincinnati  Times-Star,  is  now  night 
editor  of  the  southwest  wire,  the  Asso¬ 
ciated  Press,  Chicago. 

F.  A  Dye,  .Associated  Press,  Chicago, 
returned  this  week  from  an  extended  trip 
through  the  South. 

M.  B.  CamplH-ll,  night  editor  on  the 
South  wire,  the  Associated  Press,  Chi¬ 
cago,  returned  to  his  desk  this  week  after 
iK'ing  ill  with  an  infection  of  the  throat. 
The  Washington  (Iowa)  Evening 


it.  He  made  his  appeal  to  the  individual 
to  carry  the  lianner  higher. 

“It’s  the  will  power  to  start  from  your 
present  level  that  will  put  you  across.  Sell 
yourself  to  yourself,  make  a  program  of 
your  life  and  start  from  where  you  are 
today.  Do  you  know  that  30,000,000  out 
of  4b.()00,(XK)  men  in  the  United  States 
today  can  be  emploved  at  a  salary  of  less 
than  $1,200  a  year?  There  is  a  ton  of 
championship  stuff  in  every  man,  which 
i>nly  needs  tlie  spark  of  will  to  touch  it 


Journal,  the  Burlingham  (N.  C.)  News  off  in  an  explosion  of  progress.”  Mr. 
and  the  Lodi  (Cal.)  Sentinel  have  recently  Billheimer  scored  the  tendency  to  drift 
been  elected  to  evening  membership  in  away  from  the  old-fashioned  home  life. 


the  -Associated  Press  while  the  Potts ville 
(Pa.)  Morning  Paper,  El  -Aguila  de 
Puerto,  Ponce,  Porto  Rico,  and  the 
Wenatchee  (W'ash.)  World  have  been 
elected  to  -A.  P.  membership  as  morning 
papers. 

C^iarles  S.  Smith,  chief  of  the  Asso 


characterizing  the  present  home  in  most 
instances  as  a  mere  “service  station.” 


Two  Newspaper  Men  Lott 


John  .A.  Mirt.  financial  writer  of  Pitts¬ 
burgh,  aged  26.  disapjieared  from  a  Sum- 
ciated  Press  Berlin  bureau,  sailed  during  mer  camp  at  Oakmont,  Pa.,  in  August, 
the  past  week  for  Hamburg  on  the  Re-  and  after  an  extensive  .search  his  parents 
liance,  after  spending  his  vacation  in  the  have  reported  him  to  the  jHilice  as  miss- 
United  States.  ing.  He  lived  with  his  parents  at  3  Syca- 

Harlan  Miller,  formerly  of  the  Des  n'ore  street. 

Moines  Register,  has  been  transferred  William  A.  Glass,  a  memlx'r  of  the  ad- 
from  the  New  A’ork  office  of  the  United  vertising  staff  of  the  London  (Ont. )  .Ad- 
•N’ews  to  Boston  as  chief  of  the  bureau  vertiser,  has  mysteriously  disappeared  in 


retary  to  Henry  J.  -Allen,  governor  of  manager  of  the  local  service  department 


Kansas  and  owner  of  the  Beacon. 

W.  L.  Thorndyke  has  become  asso¬ 
ciated  with  GeKxle  M.  (iuerry  in  the  edi¬ 
torial  management  of  the  Palatka  (Fla.) 
News.  He  was  formerly  with  the  Palm 
Beach  Post  and  the  Kissimmee  A’alley 
Gazette. 

Ethan  Viall  has  Ixcn  apixiinted  Ohio 
editor  of  the  .American  Alachinist,  with 
head<|uarters  in  Cincinnati. 

Clark  Sepiire,  former  editor  of  the 
Puyallup  (Wash.)  Valley  Tribune,  is 
now  on  the  editorial  staff  of  the  Tacoma 
Times. 

Miss  Emily  Nettleton,  who.se  father, 
Clark  Nettleton,  was  formerly  publisher 
of  the  Seattle  (Wash.)  Post- Intelligen¬ 
cer.  is  a  new  memlxT  of  the  Tacoma 
Times’  staff. 

Stanley  Warburton  is  now  the  Tacoma 
correspondent  for  the  Seattle  (Wash.) 
Post-Intelligencer. 

Kenneth  Chute,  formerly  on  the  Port 
Angeles  (Wash.)  Herald  and  the  Ta- 


of  the  Chambers  -Agency,  New  Orleans, 
succeeding  R.  Lynn  Baker,  who  has 
joined  the  general  staff  of  the  agency. 

Frank  Kay  has  resigned  as  Tampa 
(h'la.)  manager  of  the  'Thomas  -Advertis¬ 
ing  Service  to  Ix-come  connected  with  the 
American  I-'ruit  Growers’  organization, 
with  headtpiarters  in  Orlando,  Fla. 
Wayne  Thomas  succeeds  him. 

The  Cami)bell-Ewald  Company  has 
oitened  a  Canadian  office  in  Toronto,  ir\ 
charge  of  Milton  D.  Sergey,  formerly  ad¬ 
vertising  manager  of  General  Motors  of 
Canada.  Ltd. 

Ralph  S.  Doud,  formerly  with  the 
BliHKlhart  Soat  .Advertising  agency, 
( )maha,  is  now  connected  with  the  United 
States  -Advertising  Corixjration  at  Toledo. 
Ohio. 

Duncan  Cooper  Dead 

Col.  Duncan  B.  Cooper,  agetl  79,  one 
time  editor  ami  publisher  of  the  Nashvdle 
(Tenn. )  .American  and  convicted  slayer 


there. 

Will  Johnson,  of  the  New  A’ork  office 
of  the  United  News,  has  Ixen  shifted  to 
the  New  A’ork  desk,  succeeding  John 
Gleissner,  who  has  left  to  become  man¬ 
aging  editor  of  the  Baltimore  Po.st,  the 
new  Scripps- Howard  papers  which  will 
liegin  publication  shortly. 

Rodney  Dutcher,  of  the  Boston  and 
New  A'ork  staffs  of  the  United  News, 
has  gone  to  Chicago  as  manager  of  the 
Unite<l  News  bureau  there. 


Detroit.  He  arrived  in  the  city  Satur¬ 
day,  with  his  fifteen-year-old  nephew, 
Buren  Glass,  and  started  to  register  at 
the  Fort  Shelby  Hotel  when  he  suddenly 
said  he  must  step  out  for  a  minute. 
Leaving  the  youngster  standing  at  the 
desk  he  disappeared  and  has  not  lieeu 
heard  from  since. 


Get*  New  Pre»s 


The  Carbondale  (Pa.)  Leader  is  in¬ 
stalling  a  new  press. 


coma  Daily  Ledger,  is  now  assistant  city  of  former  U.  S.  Senator  h.dward  \\ . 
txlitor  of  the  Tacoma  News  Tribune.  (.  arniack,  died  in  Nashville  Novemlx'r  4. 

The  shooting  of  Senator  Carmack  oc- 


IN  THE  BUSINESS  OFFICE 

H.  B.  FOWLER,  business  man- 
”  •  ager  of  the  San  Francisco  Chroni¬ 
cle.  with  George  .A.  Fisher,  circulation 
manager  and  Mark  Weyman.  mechanical 
su])erintendent,  reached  New  A’ork  this 
week  after  a  transcontinental  trip  l(X)k- 
ing  over  newspaper  plants  for  ideas  to 
Ix'  used  in  a  new  home  the  Chronicle  has 
in  contemplation. 

J.  C.  Van  Bentham  has  been  promoted 
from  city  circulation  chief  of  the  San 
Francisco  Bulletin  to  circulation  manager. 
He  began  as  a  carrier  on  the  Post  in 
1912. 

James  1).  Eaton,  formerly  on  the  ad¬ 
vertising  staff  of  the  San  Diego  (Cal.) 
Union  and  Tribune,  has  been  appointed 
advertising  director  ami  assistant  general 
sales  manager  of  the  Merchant  Calculat¬ 
ing  Machine  Compiiny,  with  headquarters 
at  Oakland,  Calif. 

George  -A.  Brooks,  formerly  circulation 
manager  of  the  Binghamton  (N.  A’.)  Sun, 
is  now  in  charge  of  circulation  on  the 
New  Ha^en  (Conn.)  Times- l-cader. 


curred  in  the  streets  of  Nashville  in  the 
Fall  of  190S  during  a  heated  political 
campaign.  Col.  Cooper  was  never  a 
candidate  for  office  but  was  an  active 
political  force.  Malcolm  R.  Patterson, 
at  that  time  governor  of  the  state,  par¬ 
doned  Col.  Coojx'r  immediately  after  the 
supreme  court  had  upheld  the  verdict  of 
guilty  coupled  with  a  sentence  of  2(1 
years’  imprisonment  found  by  the  lower 
court  in  which  the  case  was  tried. 

Seattle  American  Not  Yet  Out 

Sk.mti.e,  Wash.,  Nov.  8. — Publication 
date  for  the  Seattle  .American  is  still  in¬ 
definite,  according  to  W.  J.  Davis,  who 
will  lie  its  publisher.  The  paper  is  now 
expected  to  ajipear  alxiut  Decemlx-r  1. 

Georgia  Weekly  Reorganizes 

The  Pembroke  (Ga.)  Bryan  County 
Enterprise  has  recently  been  reorganized 
as  a  weekly  with  the  following  officers ; 
Littleton  Vaughan,  editor ;  Robert 
A’aughan.  Jr.,  advertising  manager,  and 
H.  M.  Sanders,  business  manager. 


IMPORTANT. 

AS  only  a  limited  edition  of  this  book  is 
being  printed,  it  is  important  that 
orders  for  copies  should  be  sent  in  at  once. 

“THE PRESS CONGRESS 
OF  THE  WORLD  IN 
HAWAII" 

— the  official  record  of  the  proceedings  of  this 
historic  Press  Congress — a  book  that  should  be  in 
every  newspaper  library.  Edited  by  Dean  Will¬ 
iams,  University  of  Missouri;  600  pp.,  300,000 
words.  Foreword  by  President  Harding.  Numer¬ 
ous  illustrations.  $5.00.  Post  Free. 

( trdcr.s,  accompanied  by  remittance  for  $5.(X)  (your  personal 
check  or  Postal  Money  (Jrder)  should  be  sent  to 

JAMES  WRIGHT  BROWN,  Secretary-Treasurer, 
THE  PRESS  CONGRESS  OF  THE  WORLD, 

Ills,  World  Bldg.,  63  Park  Row,  New  York  City,  N.  Y. 

If  further  information  is  desired  please  address  th"  Serretary -Treasurer 
of  the  Congress  t  a  above. 
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OH  MIN!  CALL  CHESTER 
—HERE  COMES  OUR  SID 

(Continued  from  /'age  5) 

I.  But  it’s  no  mystery  to  Sid,  be- 


Sid  needed  the  job  and  the  change  was 
ma<le. 

1‘ittsbiirgh.  however,  means  more  in 
his  life  than  any  other  city  during  his 
climb. 

He  had  hit  every  newspaper  l)ut  one 
for  a  job  and  failed  to  land.  He  was 
disgusted  with  life  in  the  Hast — that  is 


cause  it  is  a  well  established  rule  am<mg  as  near  disguste-<l  as  Sid  ever  could  l>e- 
knights  of  the  rail  that  it’s  the  better  part  come.  He  packetl  his  grip  and  decided 
of  valor  to  leave  the  brake-beams  or  *"  move  on.  It  was  that  time  of  the 
blind  baggage  on  the  opposite  side  of  the  year  when  men’s  thoughts  naturally  turn 
train  from  the  crowd  that  is  very  liable  **•  t^ie  big  outd<H)rs  of  the  Far  West  and 
to  include  the  town  constable.  |bat  was  his  gcwl  when  he  left  his  board- 

Sid  gathered  up  a  lot  of  things  on  that  '''K  house. 


tour,  among  them  rocks,  hunks  of  scrap 
iron,  vegetables  and  experience.  The 
former  have  never  been  forgotten  and 
the  last  has  stcxnl  him  in  go<xl  stead. 

At  the  close  of  the  tour  R.  Sidney 
journeyed  to  Indianapolis  where  he  be- 


()n  his  way  to  the  railroad  (not  e.x- 
plained  whether  it  was  the  passenger 
station  or  the  freight  yards)  he  passed 
the  ollice  of  the  Press,  the  only  shop  he 
had  not  tried. 

Reaching  the  corner  beyond  their 


lieved  his  newly  acquired  knowledge  of  building  he  stopiHxl  to  debate  with  him- 


art  would  l)e  the  means  of  a  job 


There  was  merit  on  Uuh  sides  of 


before  asking  for  a  job — having  become  the  (wint  at  issue.  His  grip  was  packed 

and  he  was  already  on  his  way,  but  here 

rwas  a  shop  that  might  hold  the  real 

_ _ _ _ _ ^  chance  he  was  Iot>king  for  and  he  was 

l>assing  it  up  without  a  try.  It  was  only 
a  half-heartwl  Sid  that  made  his  way 
l)ack  to  the  Press  aiul  up  the  stairs  to 

^ - V  the  editorial  department  of  the  Press. 

[  *~t  ^  “Where’s  the  managing  editor?’’ 

I  The  boy  at  the  d<K)r  directed  him  to 
I  a  large  man  standing  on  the  other  side 

_l — 7  of  the  room. 


I  alxuit  it.  Stimetime  ago  .\ndy  cheated  a 

riiMP  rAMPAirM  cxioc  waiter  out  of  a  dollar  and  my  mail 

GUMP  CAMPAIGN  STIRS  swelhxl.  There  was  an  awful  howl  went 

WASHINGTON  np.  I  am  convince*!  that  if  .\ndy  took 

a  little  flier  with  the  chickens  it  would 
BY  SAM  BELL  al)<)ut  ruin  him,  l)ecause  his  entire 

,,,  . .  ,  reputation  has  Iktii  made  by  Ining  a 

Ail!d“Gu^";f  “iJL*  Iw  Smi{rS,“o  c*.mmonplace  clean  living  family  man.’’ 
Tribune  c&rtoon,  u  a  candidate  for  With  each  additional  hard  knock  and 

Concreea,  assumed  the  profx^tioM  of  step  Upward  Si<i  Smith  has  adtle.l  to  a 
a  reaf  news  story  for  several  Washing-  .  .  u.  .  .1,  .  a  *  ■-  i  .  ^ 

ton  correspondents,  whose  papers  I  1*^*^  h*ite  tlia.  flares  white-lu>t  ev'ery  fime 
played  the  feature.  Started  as  a  joke,  some  one  asked  him  to  chart  the  highway 

news,  column  stories  of  the  progress  he  followe*!  in  llis  long  climb  to  SUCCeSS. 

of  Gumps  campaign  attracted  so  much  «if  ,i  •  i  •  ,  ,  , 

attention  that  editors  were  farced  to  .  tlUTe  IS  one  fiird  that  makes  me  . 

detail  reporters  to  see  that  rival  news-  sick,’’  Confided  Sid.  “it’s  the  bird,  who 

de^o  menu**  *****  **"”*  **"  ****  having  arrivwl,  sjkikIs  his  time  laying 

*The‘’‘’^y  before  the  election  the  Others  to  follow  if  they 

Washington  Herald  caused  Gump’s  be-  want  to  reach  the  same  place  he  holds 

rxi^nse  account  to  be  hied  with  in  thc  Spot  light.  Tile  road  to  success 

:3^‘'R“e^Irnutrv*.;*’a^fd**';h:'  *d'::u*;i^  ."’ina-s  aromul  so  much  that  even  the  fel- 

delayed  up  to  the  last  minute  by  the  low  WHO  haS  truvelktl  it  COUkl  not  tind 

failure  of  Min,  Gump's  wife  to  mail  his  way  l>ack  ovcr  it.  Don’t  and  do 

ike*Herid%r.;‘:d1he"^^^^^^  unlc.ss  that  little  thing 

of  the  LdOuisville«Courier  Journal  to  that  Some  people  Call  IiiCk  and  Others 

root  Ulric  Bell,  the  Courier-JoumaTs  fate  is  sticking  around  at  the  right 

Washington  correspondent  from  his  bed  minute 

to  check  up  im  the  report  that  the  , 

statement  of  the  Gump  campaign  ex-  I  ake  my  own  case  as  an  example, 

penditurcs  at  last  reposed  in  ita  offi-  Pittsburgh  was  the  turning  point,  but  it 

rvLuIf*!*'  ^1**  ^  *15"  was  only  blind  luck  that  led  me  past  the 

Courier-Journal  was  saved  from  a  seri-  o-  r  .u  r>  f.  i  c  i  i  •  i  j  .. 

oua  Iwat.  olnce  of  the  Press  after  I  had  decided  to 

pass  up  the  city  and  make  a  try  at  Cali- 
- *  fornia.  It  was  also  luck  that  my  come¬ 
back  to  Alex  M*K)re’s  first  remark  made 
.■\ndy  Gump  is  a  real  character  with  a  hit.  If  it  had  not  lieen  for  that  luck, 
id  Smith  and  he  speaks  of  him  effec-  I  never  would  have  met  Gertrude  Grad- 


“1  am  an  artist  looking  for  a  job,’’  said  he  speaks  of  him  efifec-  i  never  woum  nave  mei  uerinme  uraa- 

addrioicino  thn  man  tiouatcly.  Wily  shouldii  t  he— the  kid  dock  (Mrs.  Smith)  and  I  would  never 

“How  do  I  know  vou’rc  an  artist?’’  has  certainly  |K-en  g*Kxl  to  his  dad.  have  landed  on  the  Pittsburgh  Post  ^and 


has  certainly  been  good  to  his  dad. 


have  landed  on  the  Pittsburgh  Post  and 


“How  do  I  know  you’re  a  managing  . 

editor?”  shot  back  Sid,  who  is  no  mean  to  wat*:h  Andy  remarked  Sid 

hand  at  cav  reoartee  *hc  other  day.  He  has  to  play  the  game 

“How  much  do  want?”  came  back  he  slips  I  hear 

.\lexander  P.  Moore,  now  editor  of  the  "■  '  ■ '  '  '  '  — 


“You  would  be  surprised  how  close  there  might  never  have  licen  a  goat.” 

I  have  to  watch  Andy,”  remarked  Sid  Yes,  there  is  a  Mrs.  Smith,  but  no- 
thc  other  day.  “He  has  to  play  the  game  bo*ly  calls  her  Min.  There  is  also  a 
of  life  honest  and  when  he  slips  I  hear  son.  In  school  they  have  dubbed  him 


find  a  place  to  hang  your  coat  over 
there.” 

Sid  stayed  on  the  Press  some  time  and 
then  he  went  over  to  the  Post.  After 
Andy  Gumpi,  because  of  his  receding  personal-  that  camc  Todelo  and  with  it  the  goat, 


ity  and  a  platform  that  made  him  “stand  for 
anything,”  was  one  of  the  outstanding  can¬ 
didates  in  the  last  congresskmal  elections.  It 


Buck  Nix,  and  Sid’s  first  automobile, 
call  from  the  Chicago  Examiner  was 


is  true  he  was  elected,  but  we  fear  he  wiU  not  lefpoilSIult  f  ir  h-i  I  txt  movc,  wh'cll 
be  seated.  Honest,  doesn’t  he  look  the  part?  ciCCUrrctl  ill  1908.  Tell  years  ago  the 
’  Tribune  beckoned  to  him. 

an  old  hand  at  that-he  first  made  in-  Through  varied  and  colorful  life  he 
quiry  at  the  News  as  to  what  job  was  added  to  the  mirth  of  a  newspaper- 

vacant.  He  found  that  they  wanted  a  reading  public  with  (>ther  comics,  among 
wash  portrait  artist.  lie  spent  the  night  i  '^*1’  •  J 

taking  lessons  in  that  branch  of  news-  Bunk  of  a  Busy  Brain,  _  Self  Made 


paper  art  and  the  next  morning  applied 
for  the  job. 


■Heroes”  and  “Light  (Occupations.” 

Some  years  ago  Sid  decided  that  the 


“What  have  you  been  doing,”  was  the  along  which  he  was  working  was 


first  questkin  propounded. 
“Lecturing,”  he  replied. 
“What  on?” 

“My  nerve.” 


not  sound  liecaiise  its  success  was  de¬ 
pendent  upon  a  daily  joke.  But  we  will 
let  him  tell  that  part  of  the  story: 

“The  grind  of  a  daily  joke,  no  matter 


He  got  the  job  and  every  person’s  how  rotten  some  of  them  were,  was  grt- 
picture  published  during  his  stay  ting  on  my  nerves  and  I  came  to  the 
threatened  to  sue  for  liliel.  conclusion  that  something  new  should  1^ 

R.  Sidney  Smith  did  his  first  comic  My  mind  settled  on  a  comic 

on  the  Indianapolis  Press.  Frank  Payne,  ■‘’t'''P  that  would  tell  a  part  of  a  regular 
(brother-in-law  of  James  Whitcomb  sto^— a  stoiy  that  was  just  human  and 


Riley)  who  was  the  managing  editor,  had  no  special  ending.  What  I  wanted 
gave  him  that  job.  At  the  end  of  two  to  get  away  from  was  trying  to  knock 
weeks,  when  he  was  but  22,  he  was  the  reading  public  off  their  fwt  eye^ 
placed  in  charge  of  the  art  department,  day,,  one  of  the  necessities  with  a  dai  y 
Then  the  Press  died  on  his  hands.  that  has  no  regular  story  to  tell. 

Sid  Smith  did  a  lot  of  wandering  up  9"*.  of.  dl^t  idea  ^ew  Andy  and  his 
and  down  the  highways  of  this  nation,  faniily.  Sid  mulled  the  idea  around  in 
More  than  thirty  newspapers  have  known  Ws  time  wfore  outlining 


his  artful  ways. 


it  to  the  Tribune  people.  Everything  was 


Sid  had  a  habit  in  the  old  days  when  finally  apjwoyed  and  a  conference  was 
changes  of  jobs  were  frequent  that  will  called  to  dmde  on  a  for  the  nw 

not  be  forgotten  until  the  last  of  his  departure  in  comics.  Sid  had  already 
former  managing  editors  have  gone  to  decided  on  a  man--a  regular  sort  oi  a 
their  final  reward.  No  formal  resign-  Ruy  as  the  central  figure, 
ments  marked  his  departures.  It  was  A  number  of  names  were  submitted  by 
not  unusual,  however,  for  an  M.  E.  to  persons  acquainted  with  the  project 
find  his  desk  draped  in  mourning  and  in  Among  them  was  the  name  Gump  sug- 
the  center  a  cartoon  showing  Sid  de-  gested  by  C!apt.  Joseph  Medill  Patterron, 
parting  by  way  of  the  front  door  with  with  Col.  R.  R.  McCormick,  co-editor 


grip  in  one  hand  while  he  waved  fare 
well  with  the  other. 


and  publisher  of  tlic  Tribune. 

When  Captain  Patterson  was  a  very 


It  was  the  hardhoiled  managing  editor  small  boy,  “EVMi’t  be  a  Gump,”  was  a 
on  the  Cleveland  Press  that  knocked  the  frequently  sounded  warning  around  the 
R.  off  his  name.  Sid  had  been  hired  to  do  Patterson  home,  with  a  result  that  it 
a  daily  cartoon.  The  first  went  through  became  associated  in  his  mind  with  those 
and  the  said  managing  editor  came  ru^-  not  too  rare  birds  that  will  stand  for  any- 
ing  baeV  into  the  art  department  with  thi.tg,  so  the  stoiy  goes, 
h  in  his  hand.  “Gump,”  was  selected  from  the  many 

“Hey,  where  do  you  get  this  R.  Sidney  offered  and  the  commonplace  Andy,  Min 
stuff,.”  he  demanded.  “That’s  too  and  Chester  followed  naturally  because 
flossy  a  name  for  a  cartoonist.  You’ll  this  was  to  be  a  comic  of  commonplace 
have  to  can  tfiat  R.”  life. 


The  Cost 
Bothers  Churches 


Reports  from  scores  of  advertising  man¬ 
agers  from  all  parts  of  the  country  show  that 
many  churches  are  not  convinced  of  the 
advisability  of  using  paid  space.  They  have 
no  funds  for  it  and  have  not  faith  to  see  it  as 
•  an  investment. 

To  help  the  churches  to  an  understanding 
of  the  possibilities  of  paid  advertising,  and 
to  assist  the  town,  many  papers  are  using  in 
space  they  donate,  large  size  ads  calling 
people  to  church. 

In  some  towns  a  group  of  laymen  under¬ 
write  the  cost  of  such  space.  This  is  usually 
accomplished  more  easily  than  by  seeking  the 
cooperation  of  all  the  churches  in  town,  un¬ 
less  there  is  an  efficient  church  federation. 

We  have  the  copy  ready,  enough  for  each 
week  of  the  year,  at  a  nominal  cost.  Send 
for  proofs. 

HERBERT  H.  SMITH 
518  Witherspoon  Bldg.,  Philadelphia,  Pa. 

CHURCH  ADVERTISING  DEPARTMENT 

A.  A.  C.  W. 

Tkii  spact  tach  uttk  is  donated  for  the  good  of  the  chnrches  and  the  news- 
papers  by  Editos  &  Publisbco. 
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Editor  &  Publisher  for  November  11,  1922 


Another  Record! 


During  the  month  of  October 
The  Passaic  Daily  News  print¬ 
ed  10,294  want  ads.  or  1,349 
more  than  the  other  Passaic  paper. 

This  is  the  largest  number  of 
want  ads.  ever  published  for  a 
similar  period  by  any  Passaic 
paper. 


Leading  Want  Ad  Medium 

DAILY  NEWS 

Passaic,  New  Jersey 


The  Buffalo  Territory 
Offers  Big  Possibilities 
To  National  Advertisers 

Twelfth  American  City;  second  in  New 
York  State,  Buffalo,  with  over  half  a 
million  people  and  the  surrounding 
trade  area  with  three  hundred  thou¬ 
sand  more,  affords  a  rich  market  to 
national  advertisers.  The  effective 
medium  to  capture  this  desirable  mar¬ 
ket  IS  the  big,  popular,  home  news¬ 
paper — A.  B.  C.  Net  paid  105,958,  80% 
of  Rnglish-Speaking  Homes. 

The  Buffalo  Evening  News 

Edward  H.  Butler,  Editor  A  Publisher 
KELLY-SMITH  COMPANY 
Representatives 

Marbridge  Bldg.  Lytton  Bldg. 

New  York.  N.  Y.  Chicago,  III. 


Advertisers 

ARE 

Keeping  Up 
with 

The  Times 

213 

COLUMNS 

GAIN 

August  1922 
over 

August  1921 

♦ 

TheWashingtonTimes 

The  National  Daily 

3c  Daily,  10c  Sunday 

G.  LOGAN  PAYNE,  Pub. 

National  Advertising  Bepresentattve 
O.  LOQAN  FATNE  CO., 
Ohloago,  Detroit, 
at.  Louis  and  Loa  Angslss, 
FATNX,  BITRNB  A  BIOTE, 

New  York  and  Boston. 


Chester,  but  the  folks  at  home  call  him 
Bob.  And  there’s  a  Gladys,  too. 

Sid  confesses  that  the  most  helpful  ad¬ 
vice  he  ever  received  was  that  first  let¬ 
ter  that  came  from  Charles  Dana  Gibson 
way  back  before  the  dental  parlor  days. 

Being  a  regular  guy,  Sid  has  continued 
very  democratic  in  his  ways  and  still 
comes  to  the  office  to  do  his  work,  which 
is  going  the  limit  in  praise  for  a  piopu- 
lar  cartoonist.  It  is  true  that  he  can 
clean  up  everything  for  the  week  in 
something  less  than  two  days,  but  he’s 
not  docked  on  that  account.  His  work 
room  looks  like  a  mail  order  house  on 
busy  days.  Even  the  walls  are  plastered 
with  late  telegrams  and  letters.  His 
friends  shower  him  with  all  kinds  of 
presents.  It  is  recorded  that  one  sent 
him  a  monkey.  Sid  wanted  to  keep  it 
and  farmed  it  out.  He  changed  his  mind 
and  sent  it  to  the  zoo  when  the  first 
month’s  Ixiard  bill  for  $35  came  in.  For 
a  time,  until  he  could  coax  the  zoo  to 
take  it  off  his  hands,  he  kept  a  live 
Florida  alligator  in  the  bottom  drawer 
of  his  filing  cabinet — filled  with  water, 
and  everything  else  necessary  to  make  it 
feel  at  home. 

Sid  was  born  in  1877,  but  one  morning 
two  weeks  ago  he  ran  five  miles  before 
breakfast ;  the  Chicago  Athletic  Club 
knows  him  as  a  pretty  good  amateur 
boxer ;  he  is  one  of  the  leading  lights 
in  the  Chapel  Hill  Country  Club  and 
swings  a  mean  golf  club;  he  knows  the 
sp<jts  where  the  fish  really  bite,  and  pity 
the  horse  that  tries  to  throw  him. 

It  might  even  he  said  that  Sid  has  a 
hobby.  It’s  kidding  traffic  cops. 

Until  recently  he  had  six  automobiles. 
Then  he  gave  a  friend  in  the  office  his 
Cadillac.  Now  he  has  five.  One  is  a 
Rolls  Royce  and  another  a  Marmon 
roadster  that  has  an  87-mile  record  out  in 
Lincoln  Park. 

Sid  thinks  this  a  pretty  good  old 
world.  About  thirty  million  people  read 
his  stuff  every  day;  he  has  a  salary  of 
more  than  $125.0(X)  a  year,  a  ten  year 
contract  and  a  promise  of  a  new  Rolls 
Royce  every  third  year.  By  making  the 
Gumps  tell  a  continuous  story  he  has  set 
a  new  style  in  comics.  Sid’s  new  place 
out  at  Geneva— that  large  wood  plot — 
faces  450  feet  on  Lake  Michigan  and  the 
house  contains  20  rooms.  It’s  a  great 
place  for  a  picnic,  and  he’s  a  good 
Indian. 

If  yon  would  achieve  all  these  things 
in  art  read  Charles  Dana  Gibson’s  letter. 

LID  ON  FOR  FREE  PUBLICITY 


Auto  Stories  Judged  on  News  Value 
Only,  Warns  N.  Y.  World 

The  automobile  department  of  the 
New  York  World  has  served  notice  on 
the  automobile  industry  that  individual 
publicity  will  be  ebminated  from  the 
columns  of  that  department  in  the  future 
and  all  matter  offered  for  publication  will 
be  judged  entirely  on  its  news  value. 
The  letter  which  went  to  all  automobile 
concerns  and  was  signed  by  L.  P.  Hardy, 
follows ; 

“The  World  believes  that  the  autointhil^ 
industry  has  grown  to  a  point  where,  for  best 
co-mteraticn,  a  newsitaper  must  handle  its  auto¬ 
mobile  news  .-.s  tirzas. 

“The  World  is  convinced  that  the  time  has 
arrived  when  individual  “puff?”  and  free  “pub¬ 
licity”  items  are  of  no  value  to  the  industry 
and  little  interest  to  the  reader.  The  reader 
is  keenly  interested  in  live,  general  news  of 
the  industry —not  in  individual  “publicity” 
items — and  as  a  newspaper,  to  be  of  any  value 
to  its  advertisers,  must  hold  the  interest  of  its 
readers.  The  WVrld  will  handle  automobile 
news  in  this  way  in  the  future.  Individual 
“publicity”  items  will  be  eliminated  and  space 
devoted  to  live  news  cf  the  industry  handled 
in  a  big  way,  and  articles  of  interest  to  mo¬ 
torists. 

“The  World  will  endeavor  to  build  up  a  real 
interest  in  its  automobile  pages  among  its  mo¬ 
torist  readers,  and  to  attract  others  by  ex¬ 
cellence  of  news  printed. 

“The  World  believes  that  the  foregoing  plan 
will  prove  more  satisfactory  to  all  concerned 
and  jt  far  greater  value  to  the  industry.” 


Frank  Caruther*  Sail* 

Frank  D.  Caruthers  of  the  New  York 
World  sailed  Wednesday  for  London, 
accompanied  by  Mrs.  Caruthers.  They 
will  spend  their  vacation  in  England,  in¬ 
stead  of  in  Tennessee,  as  has  been  their 
custom  for  the  past  twenty  years. 


N.  P.  HOUX  HEADS  TEXAS 
ASSOCIATION 


Women  Editors  Admitted  to  Member¬ 
ship  at  Request  of  Col.  F.  P.  Hol¬ 
land — Editors  Hold  Three- 
Day  Session  in  Waco 


(By  Telegraph  to  Editor  &  Publisher) 

Waco,  Tex.,  Nov.  9. — N.  P.  Houx,  of 
the  Mexia  (Te.x.)  Evening  News,  was 
elected  president  of  the  Texas  Editorial 
Association,  composed  of  newspaper 
workers  who  have  been  continuously 
employed  for  30  years  or  more,  at  its 
meeting  held  in  the  Cotton  Palace  here 
November  2.  3  and  4.  Mr.  Houx  suc¬ 
ceeds  Fred  B.  Robinson  of  the  Waco 
Times- Herald.  The  other  officers  elected 
are  Louis  J.  Wortham,  Fort  Worth 
Star-Telegram,  first  vice-president; 
Marcellus  E.  F'oster,  Houston  Chronicle, 
second  vice-president;  Hamp  Cook, 
Houston,  recording  secretary;  Will  H. 
Mayes,  dean  School  of  Journalism,  Uni¬ 
versity  of  Texas,  at  Austin,  correspond¬ 
ing  secretary,  and  Arthur  Lefevre,  Jr., 
Houston,  assistant  to  the  president. 

President  Houx  announced  appoint¬ 
ment  of  the  following  executive  commit¬ 
tee  :  _  O.  P.  Gresham,  Temple ;  E.  T. 
Merriman,  Corpus  Christ! ;  Fred  B.  Rob¬ 
inson,  VV’aco ;  William  G.  Sterett,  Dal¬ 
las;  C.  E.  McLaughlin,  Brenham;  Hugh 
N.  Fitzgerald,  Wichita  Falls,  and  Miss 
Fannie  Armstrong,  Fort  Worth.  The 
committee  on  program  announced  by 
President  Houx  is;  J.  P.  Miller,  Hous¬ 
ton;  Tom  Finty,  Jr.,  Dallas;  Lee  J. 
Rountree,  Bryan ;  G.  L.  Tufts,  Ana- 
huac;  C.  F.  Lehman,  San  Antonio;  N. 
T.  Blackwell,  Dallas ;  W.  R.  Sinclair, 
San  .'Xntonio,  and  Arthur  Lefevre,  Jr., 
Houston. 

The  meeting  place  for  the  next  conven¬ 
tion  was  not  chosen,  but  was  left  to  the 
executive  committee.  Galveston  and 
Corpus  Christ!  are  both  candidates  for 
the  meeting. 

At  the  request  of  Col.  Frank  P.  Hol¬ 
land,  founder  and  first  president  of  the 
association,  the  constitution  was  amended 
to  admit  women  editors  to  the  association. 

The  program  was  informal  and  talks 
were  reminiscent  of  early  newspaper  work 
in  Texbs,  and  the  old-timers  vied  with 
each  other  to  see  which  could  show  the 
longest  record  in  the  harness.  Col. 
Charles  L.  Martin  of  the  Dallas  News, 
84  years  old  and  one  of  the  most  active 
memlK'rs  of  the  association,  took  an  active 
part  in  all  the  proceedings,  but  very 
feelingly  told  the  association  that  he  felt 
this  would  be  the  last  convention  he 
would  attend.  ' 

The  visiting  newspaper  men  were  ten¬ 
dered  three  luncheons.  On  the  opening 
day  they  were  guests  of  the  Waco  Times- 
Hcrald.  On  the  second  day  the  Waco 
News-Tribune,  with  Frank  Baldwin,  its 
associate  editor,  as  toastmaster,  enter¬ 
tained  the  editors,  while  for  the  third  day 
they  were  guests  of  the  Raleigh  Hotel. 


Muir  Ownership  Announced 

Toronto,  Ont.,  Nov.  9. — Formal  an¬ 
nouncement  of  the  purchase  of  the  Lon¬ 
don  (Ont.)  .\dvertiser  by'  H.  B.  Muir, 
its  managing  director,  was  made  this 
week.  J.  E.  Atkinson  of  the  Toronto 
Star  is  lielieved  to  be  associated  with  Mr. 
Muir.  Both  the  Advertiser  and  Star 
have  announced  simultaneously  plans  to 
publish  the  Lloyd-George  Memoirs.  Mr. 
.■\tkinson  has  spent  the  past  week  in  Lon¬ 
don.  Mr.  Muir  continues  as  publisher. 


Fails  for  $22,093 

The  Gilbert-O’Farrell  Printing  Com¬ 
pany  filed  a  petition  in  bankruptcy  Octo¬ 
ber  31  with  liabilities  of  $22,093  and 
assets  of  $8,572.  The  principal  creditors 
listed  are  the  Babcock  Printing  Press 
Company  $5,000,  secured;  the  Miller 
Saw-Trimmer  Company,  $2,000,  secured; 
the  Miller  &  Wright  Paper  Company, 
$1,862 ;  Arnold  Rothstein,  $4,50Q,  secured ; 
and  Paul  E.  Vernon,  $1,7W, 


New  Paper  Buyinft  Equipment 

The  Baltimore  Times  has  bought  a 
Ludlow  machine. 


The  Mount  Vernon,  N.  Y. 

DAILY  ARGUS 

carrieB  more  diBplay  ad¬ 
vertising  than  any  other 
newspaper  in  Westchester 
County. 

This  is  an  acknowledge¬ 
ment  of  its  power  that  the 
advertiser  should  heed,  if 
desirous  of  reaching  the 
people  of  Mount  Vernon. 

GEO.  B.  DAVID  &  CO. 

Foraign  RaproMBtatlv* 

171  Madiion  Ave..  NEW  YORK 


NEW  ORLEANS 
STATES 

ADVERTISING  RATES 
AFTER  OCT.  1 

12c  DAILY  FLAT 
15c  SUNDAY  FLAT 

Daily  over  51,000 
Sunday  over  63,000 

PRESENT  RATE 

10c  D.  &  S.  on  2,000  Lines 

Rapreaented  bjr 

S.  C.  Beckwith,  Special  Agency 
New  York 

John  M.  Branham  Co.,  Chicago 


26,000  last 
October — Now 

150,000 


DETROIT 

Evening 

TIMES 


An  Accounting 
and 

Federal  T ax  Service 
for  Publishers 

References  on 
Application 


CLIFFORD  YEWDALL 

33  Waat  42ad  Street 
Near  Yorii  City 


CIRCULATION 
,-»BUILDING( — ■ 
^  SUPREMACY 

Recently  finished  our  third  cam¬ 
paign  on  the  World’s  Largest 
Newspaper — The  Los  Angeles 
Times.  Now  busy  on  the  In¬ 
dianapolis  News  and  Baltimore 
American  —  ASK  ANY  OF 
THEM! 

I  Employed  and  endorsed  by  the  leading 
I  newspapers  of  the  U.  S.  A. 

;  moluster's  ORcui^fliox ' 

ORGANIZATION 

I  h^rgmUmlhtUKiltdSUtm 

'  iHPy  300  MEMtnT  Bldo.,  Los  ANaeLes,CM_ 


MaBar^i 


New  Talk 
feed  MU 


Editor  &  Publisher  for  November  11,  1922 

pOLLAR  pullers 

Advertising  and  circulation  managers  are  always  on  the  lookout  for  new 
ideas  that  will  increase  advertising  receipts  and  win  new  circulation.  Your 
idea  for  increasing  advertising  or  circulation  may  not  appeal  to  your  manager, 
but  it  mov  be  just  the  thing  that  some  other  manager  wants.  Editor  &  Pub¬ 
lisher  will  pay  $1  for  each  idea  printed  under  this  head.  The  fact  that 
the  idea  is  n«te  being  used  in  your  city  does  not  bar  it  from  the  department. 

Address  your  communication  to  the  Dollar  Puller  Editor.  When  they 
appear  clip  them  and  mail  them  in  and  receive  payment.  Unavailable  ideas 
will  not  be  returned. 

Arrangements  are  being  made  to  linlc  '"8  around  to  see  who  is  at  the  counter,  fre- 
up  newspapers  with  the  $1,000  prize  con-  nufUly.  as  well  as  permitting  quicker  service 


n.  up  newspapers  with  the  $1,000  prize  con-  nufitly,  as  well  as  permitting  quu 
test  just  announced  by  the  Save  the  Surface  ^  '  ffered  to  patrtns.  B.  .A,  T, 

Campaign,  the  co-operative  organizatiton  ivf  the 

paint  and  varnish  industry.  In  addition  to  the  strikes  me  that  a  very  good  circulation 


*  chandising  de¬ 
partment  has  accurate 
data  on  every  success¬ 
ful  selling  campaign 
in  this  territory  in  the 
past  5  years.  Ask  for 
it. 


The  Indianapolis 

NEWS 


Do  You  Want  Your  Mail 
List  Handled  by  Your  Cir¬ 
culation  Dept.  Alone 

Your  wish  would  be  realized  If  you  In¬ 
stalled  the  MULTI-MAILER  SYSTEM, 
which  completely  handles  every  address¬ 
ing,  listing,  checking,  and  mailing  opera¬ 
tion  connected  with  subscription  mail 
routine. 

It  lifts  the  mail  list  out  of  the  Com¬ 
posing  Room  and  Oalley  Room — puts  the 
mail  list  under  the  sole  control  of  the 
circulation  manager — eqifips  him  so  that 
all  changes,  starts,  and  kills  can  be  ban¬ 
died  by  bis  department. 

Let  us  tell  you  more  about  the.  MDL- 
Tl-MAILER  SYSTEM— who  it  is  serving 
— what  it  can  do  for  you.  Writs  us  to¬ 
day  for  full  particulars. 

jSpeedmjnafic 

^  Catnpant/ 

MAMurACTuniNe 

THE  MULTI -MAILER  SYSTEM 

•  17-025  WASHINOTON  BLVD. 


EfUT  in  rvBUC  anmncM 


The  World  snd  The  Eve¬ 
ning  World  have  a  com¬ 
bined  circulation,  daily,  of 
650,000  for  $1.20  per  agate  line 

Jross,  subject  to  contract 
iscounts.  They  carry  more 
high  class  dry  goods  adver¬ 
tising;  are  read  by  more 
jobbers,  department  snd 
chain  store  buyers,  and  by 
more  retailers;  offer  more 
circulation  per  dollar  and  a 
more  concentrated  circula¬ 
tion;  a  reader  and  a  dealer 
influence  more  localized  than 
any  other  moining  and 
evening  combintaion. 
Advertise  in  Newspapers 
by  the  Year 


prizes  offered  in  the  natunal  contest  for  the  <-‘‘tnpaign  could  be  worked  by  publishers  of 
best  stories  and  pictures  of  not.Tble  American  Papers  in  towns  of  around  2,000  or  3,000 
landmarks  which  have  been  preserved  by  means  PP'dation  with  a  “Know  Your  Neighbor”  edi- 
of  paint  and  varnish  or  which  have  been  ruined  feature.  Each  day,  or  each  week,  run 

for  lack  of  paint  and  varnish  protection,  pro-  f"*"  sketches  of  residents  of 

vision  is  being  made  for  local  contests,  to  be  •*’'  f''" 

conducted  by  new-spapers  in  various  cities,  for  there,  wheic  they  came  from,  what  they  are 
prizes  to  be  provided  by  the  local  paint  and  whether  they  have  any  ideas  as  to  how 

varnish  interests.  Contestants  in  the  local  con-  further  its  development,  etc. 

tests  will  be  eligible  for  the  national  awanfe,  ®  feature  need  not  be  restricted  in  any 

as  well  as  for  the  local  prizes.  Plans  are  manner.  Reach  out  and  incliKle  these  of  all 
being  worked  out  by  Arthur  M.  East,  business  ''f'  “Know  Your  Neighbor" 

manager  of  the  Save  the  Surface  Campaign,  to  eolumn.  R.  A. 
make  these  local  contests  nuclei  for  adver-  - 


tising  drives  by  the  newspapers  sponsoring 
them,  in  the  bdief  that  local  paint  and  varnish 
interests  wil  be  readily  induced  to  take  adver¬ 
tising  space  on  pages  devoted  to  news  of  the 


Rave  the  cigar  stores  and  wholesalers  in 
your  town  unite  in  a  page  advising  the  giving 
ef  tobacco  as  gifts  for  Christmas.  Here's  an 


contest.  In  the  national  contest,  the  prizes  opportunity  to  get  siime  space  fresn  firms  which 


range  from  $250.00  to  $5.00.  Locally. '  it  is  generally  do  not  contribute  very  much  to  news- 
propfsed  to  offer  awards  of  $50.00.  All  en-  P*"'*’'”.  K.  M  L. 
tries  in  local  contests  are  to  be  forwarded  to  — _ 

the  natif^nal  committee,  after  they  have  been  Banks  have  taken  care  of  the  through  the 
judged  locally.  The  contest  closes  on  February  year  Christmas  Savings  Funds,  but  they  have 
1,  1923,  with  national  awards  to  be  announced  sadly  neglected  the  Vacation  Fund  Clubs.  Why 
June  16,  1923.  The  judges  of  the  national  not  suggest  to  your  local  banks  that  they  start 
Cffitest  arc  Professor  Herbert  W.  Hess,  head  a  “Vacation  Savings  Club**  to  run  until  June 
of  the  Merchandising  Department  of  the  Whar*  I.  They  would  of  course  announce  the  plan 
ton  Schf*ol  of  Finance  and  Commerce,  Uni-  through  the  advertising  columns  of  the  news- 
versity  of  Pennsylvania;  T.  Russell  Doubman  paper. — M.  IT. 

and  Franklin  R.  Cawl,  Assistant  Professors  of  _ _ 

advertising  at  that  school,  in  cfvoperation  with 

their  advertising  classes. — A.  J,  R.  mrtst  cities  of  50,000  to  75,000  there  are 

seveml  conventions  held  during  the  year.  Few 
- -  of  these  conventions  will  warrant  a  section, 

„  _ _ *•  -au  —  1  1  A  suggested  in  your  last  issue,  but  there  is 

r.ach  day,  co-operating  with  some  local  store,  i  ai  n  a 

^  '  a  If  J  .•  A  •  always  enough  interest  in  even  the  smallest 

one  ncwajiapcr  prints  a  small  advertisement  in  a-  *  n  •  i  ^ 

-Ca-j  —  u*  1.  1.  I  convention  to  sell  a  special  page  fur  everv 

Its  classined  columns  in  which  such  a  bargain  »  r  .u  *•  mt.’  ^  ^ 

a _ ,  .1  ^  , ,  •  A  -A  T-  ■  day  of  the  convention.  This  page  can  be 

IS  offered  that  none  could  resist  it.  For  in-  e  i  •  a  a  *  ai.  •  ‘a  e  i 

_  1  •  j  A  made  of  real  interest  to  the  visitor  if  the 

stance,  on  one  occasion,  galvanized  water  it  .  •  j  •  u  •  .i 

Vitseuirmbw  nwA‘  «  *1  1  I  #  u  ”^7  *  progmm  is  earned  in  a  box  in  the 


Banks  have  taken  care  of  the  through  the 


buckets,  ordinarily  sold  for  thirty  cents  each. 


A-^  •.  center  of  the  page.  When  other  news  stories 

w’ere  to  be  had  for  three  cents  if  accompanied  •  j  •  au  a  •  ai. 

R  1*  •  ^  At-  1  A-  A  X  ^  arc  earned  concerning  the  crnvention  in  the 

bv  a  rlinnintr  of  thE*  TKp  nou^c.  .  .  .  *^ 


by  a  clipping  of  the  advertisement.  The  news* 


_  ,  II  1.  J  t-  1  a  ,  same  issue  it  is  always  well  to  have  a  mte 

paper  and  store  equally  shared  the  loss,  both  •  *  j  al  a  u  ^  i  i 

.  .  e  *u  '  ur  -A  u  .  inserted  that  program  may  be  found  number 


gaining  from  the  publicity — the  one  to  its 
classihed  department,  the  other  by  getting  people 
in  the  store  who  would  likely  buy  other  things. 
-  B.  A.  T. 


Take  the  biggest  office  building  in  your  city, 


page. — -R.  G.  M. 


Kvery  city  has  a  large  number  of  small 
gr‘'cery  stores  in  the  residence  and  suburban 
sections.  They  cater  only  to  their  immefliate 
vicinity  and  therefore  do  not  advertise  because 


,  ^  viciiiuy  iiT'ci  ineiciore  uo  ntn  auveriisc  oecausc 

lay  out  a  page,  with  a  photo  of  the  building  j 

m  the  center,  and  sfRicen  to  and  let  your  -  Prepare  a  s.iecial  page  with  the 


special  page  men  go  to  it.  The  Boston  Sunday  u  i-  liet*  j  Ur-Ai.  *  \r  *  ^ 
ti  II  ^Ai  u  J  f  11  f  ^  heading,  “Trade  With  Your  Nearest  Grocer, 

Herald  recently  had  a  full  page  from  occupants  r  n  ^  •  u  a  *  a  a  al  a  au  a 

of  the  Little  Building,  one  of  the  Hub’s  im-  “  statement  to  the  effect  that 

mense  buildings.-J.  M.  M.  '*  y"""  convenience 

and  deserves  your  full  patronage.  Beneath 

-  this  “lead”  block  off  small  spaces  and  sell  to 

,  run  on  Fridays  for  a  minth,  three  months  or 

A  Buick  dealer  in  a  western  town  created  ^  _ p  W  R  * 

an  unusual  amount  of  interest  in  Buick  auto-  .  .  .  .  • 

mrhiles  through  a  small  consistent  advertising  - 

campaign  such  as  this:  “Out  of  twenty-seven  -i-l  .  «  •  . 

cars  parked  on  Main  street  between  Third  A*""'”" 

and  Fourth  at  three  o’clock  yesterday  afternoon.  =>dvcrt.^nt  ^der  blank  on  the  want 

eighteen  were  Buicks.  When  shall  we  deliver  =“>  This  is  to  be  filled  out  by  the  reader 

yours  ?-Buick  Sales  Co.”  Size  of  copy  two  7'’''”  .V"] 

column,  five  inches  every  day.-R.  G.  M.  7°  *'’5  American.  Space  is  ^ov.ded 

for  earn  word,  name  and  address,  classification, 
number  ef  days  to  run  and  amount  enclosed. 
g  .  g  I.^se  of  this  blank  is  found  to  produce  unusually 

Observe  the  anniversary  of  the  appearance  of  .j.  same.- A. 

some  popular  comic  in  your  paper  by  getting  the 

merchants  of  your  city  to  take  ads  on  the  page  - 

in  which  the  comic  appears  congratulating  the  , 

paper  on  the  comic  and  using  cut.  from  the  °"„=‘  Away  the  Chill  These  Cool 

comic  to  illustrate  their  ads.  A  new  story  ^'ornings  page;  you  II  find  that  the  electric 

telling  about  the  anniversary  and  telling  about  '"7' 

wh.Tt  a  success  the  comic  has  been  would  add  K-”  heaters,  etc.,  fir^Iace  houses,  w.^ 

to  the  interest  of  the  page.  A  distribution  of  come  in.  It  s  a  gix^  y^r  for 

prizes  to  folk,  who  would  tell  most  cleverly  »  P«>P'* 

why  they  liked  the  comic  would  also  add  to  the  *•“^‘'"1'  !«”'"*•  furnaces  and  other  cmI  burn- 

interest  of  the  page  and  help  to  get  ads.-  '"1  Seating  ^-sterns  until  the  very  last  min- 

L'  rr  wr  nte. — K.  M.  L. 


The  Boston  American  is  printing  daily  a 
ant  advertisement  order  blank  on  the  want 


Put  on  a  "Take  Away  the  Chill  These  Cool 
Mornings”  page;  you’ll  find  that  the  electric 


interest  of  the  page  and  help  to  get  ads. — 
F.  H.  W. 


It  took  a  quarter  page  advertisement  for  a 
Colorado  Springs  phonograph  shop  to  explain 
a  voting  contest  for  a  free  Victrola  which  was 
given  to  a  grammar  school.  Students  of  each 
school  secured  votes  from  their  parents,  rela¬ 
tives  and  friends.  The  school  securing  the 
most  votes  was  presented  with  the  free  ma¬ 
chine.  The  first  voting  contest  was  so  suc¬ 
cessful  from  all  standiK>ints  that  the  contest 
has  been  made  an  annual  one. — M.  H. 


Considerable  time  is  saved  to  employes  in  the 
business  office  of  one  newspaper  by  arranging 
the  desks  so  that  the  workers  all  face  the 
counter.  This  eliminates  the  necessity  of  turn- 


LEADS  ALL  LOS  ANGELES 
DAILY  NEWSPAPERS  IN 
TOTAL  PAID  CIRCULATION 

Government  statement  for  si* 
months  ended  March  31,  1932 


Mew  York 
H.  W.  MOLOMET 
604  Timas  Bldg. 


145,953 


Ohioage 

Q.  LOOAM  PATVS  OO. 
Bnlte  401.  Tower  Bldg. 
6  Mo.  lUohigaD  Ave 


NEW  YORK 
EVENING 

JOURNAL 

has  the  largest 
circulation  of 
emy  daily  news¬ 
paper  in  Amer- 


In 

nevi  Orleans 

it’s 

THE 
ITEM 


Christmas  is  coming.  Everybody  is  looking 
for  gifts.  Why  not  have  your  classified  ail 
department  run  a  special  gift  column.  Prac¬ 
tically  every  business  man  will  list  at  least 
one  article  for  a  week  rr  ten  days.  The  idea 
will  prove  beneficial  not  only  to  the  merchant 
hut  also  to  the  buyer  w^ho  usu.-illy  is  at  a 
loss  to  think  of  a  suitable  gift  for  a  friend. — 
R.  W.  S. 


Men  as  a  whole  have  been  influenced  by  ad¬ 
vertising  to  accept  the  idea  of  purchasing  ready¬ 
made  clothes.  Why  not  launch  an  advertising 
page  to  appear  at  certain  intervals  backed  by  all 
your  local  custom  tailors,  selling  the  custom- 
made  cl.  thes  idea. — J.  M.  M. 


FIRST 

In  ten  months  of  this  year  The 
New  York  Times  published 
19,945,668  agate  lines  of  adver¬ 
tising,  a  gain  over  the  corre¬ 
sponding  period  of  last  year  of 
2,152,581  lines  and  an  excess 
over  the  second  New  York 
newspaper  of  6,689,516  lines. 


The  great 

TRI-STATE  DISTRICT 

embracing  Western  Pennsylvania, 
Eastern  Ohio  and  West  Virginia,  offers 
the  advertiser  a  rich  market  for  hit 
wares. 

C^c 

l^tttjsbutg^  ^t0patc]^ 

is  unquestionably  the  best  medium 
through  which  to  reach  this  market 
most  advantageously. 

Wallace  G.  Brooke 
Brunswick  Bldg.,  New  York 
The  Ford-Paraona  Co. 
Marquette  Bldg.,  Chicago 


“The  African  World” 

AND 

“Cape-to-Cairo  Express” 


Ptibliabod  mwmrj  Satarday  ia 
Loadoa. 
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N.  P.  A.  REORGANIZATION 
COMPLETED 

(Continued  from  page  7) 


Kol)ert  E.  as  part  of  the  Washington  and  Mew  Control  for  Enni*  New* 

I.ee  University. 

•‘SouTHEKN  Advertising  PROMoxioN.-With  The  Ennis  (Tex.)  Daily  News  \o- 
the  approval  of  the  directors  the  president  has  VCrnber  1.  passed  lllto  tne  control  of  the 
appointed  this  committee  to  make  an  effort  to  Ijnitcd  States  Pu!)lishinj^  Cornpauy 
put  the  assfciation  in  more  intimate  contact  which  was  recently  organized  with  a 


1  .  ..  ■  I  with  the  manufacturers  who  are  present  and  capital  of  $35,000,  together  with  the  Elinis 

eeneral  chairman  in  the  general  work  of  the  P*-^>M>^ctivc  users  of  space  in  newsi^^^^  This  Weekly  Local,  the  Rice  Hustler,  the 
general  cnairrnan  n  tne  gen  a  committee  will  endeavor  through  the  memt>crs  Polmpr  Pii«tler  and  the  Rardwfdl 

o^mittee  and  to  handle  directly  with  the  the  association  to  make  a  survey  of  the  field 

meniU-rs  in  his  state  matters  ot  state  concern  ^  ascertaining  the  potenti.al  ad-  TvifVP 

“.MI  traftc  matters  wd  l>e  handled  by  John  ^.rtisers  of  the  south.  This  committee  has  C.  A.  Nowlin  and  W  LI.  Whitley  be- 
Erire  of  ihe  Atlanta  Journal.  because  cf  the  c.  ntact  of  its  mem-  Comc  active  m  the  COllduct  of  the  papers, 

“Dave  Attaway  of  Shre\’eport  has  been  dcsig-  .  .  -  - 


nated  to  take  the  place  of  the  old  newsprint  demonstrated  ability  in  the 

committee.  ...  develooment  of  new  business.  The  oflicers  and 

“J.  L.  Mapes  has  been  appointed  to  give  directors  ask  the  co-ilK:ration  of  the  mem- 

si^ria!  consideration  to  problems  of  mechanical  committee. 


witn  a  view  to  ascertaining  tne  potential  aa-  /-»  *  i  wt  tt  xtn  i_ 

verlisers  of  the  south.  This  committee  has  '  j 

been  chosen  because  of  the  ci  ntact  of  its  mcm-  COHIC  active  in  the  COllduct  01  the  papers, 
liers  with  southern  manufacturing  centers  and  together  with  \.  Dunkerley  and  John 


W’eekley.  The  Ennis  Tag  &  Printing 
Company  has  sold  part  of  its  holdings  in 
the  papers  to  the  new  company.  Both 
will  continue  to  be  located  in  the  same- 
building. 

A.  N.  A.  Chooses  Atlantic  City 

The  Association  of  National  Adver¬ 
tisers  has  changed  the  meeting  place  of 
its  annual  convention,  to  be  held  Novem¬ 
ber  23-25,  from  Lakewood.  N.  J.,  to  the 
Hotel  Ambassador,  Atlantic  City. 


operation  other  than  labor. 

“F.  T.  Honham  is  to  perform  the  same  duties 
with  resjiect  to  circulation. 


“Chairman  of  the  Hoard. — While  the  plan 
of  organizatii.-n  assigns  to  the  chairman  of  the 


“It  is  the  desire  of  the  officers  and  the  °''>y  ‘he  duty  ot  acting  m  the  place  of  || _ ^ 

directms  to  make  the  association  more  service-  the  president  in  the  event  or  his  disability  — - 

able  in  all  of  these  matters,  and  any  matters  -'“htir  G.  Aewmyer  has  undertaken  special  gale 

pertaining  to  these  particular  subjects  may  be  ami  has  already  rendered  great  service  to  of  our  two  dry  mat-rolling  machines.  Jour- 

the  ass<x:iation  .  — 


SUPPLIES  &  EQUIPMENT 

For  Newspaper  Making 


taken  up  directly  with  these  gentlemen. 

“I,ABOR  Cmmittee. — All  labor  problems,  par¬ 
ticularly  problems  relating  to  employment  in 
the  mechanical  departments  are  to  be  handled 
by  this  committee.  The  vice-chairman  of  this 
committee  is  G.  J.  Palmer,  labor  commissioner 
for  the  daily  papers  of  Texas,  and  he  will 
assist  the  general  chairman  in  directing  the 
committee’s  work.  It  is  Mr.  Palmer’s  idea  to 
build  a  state  organization  for  handling  all 
local  labor  matters  around  the  sub-chairman 


HAIR  NET  FIRM  REBATES  FOR 
LOCAL  ADS 

j _ (Continued  from  page  20)  | 

that  in  the  letter  in  which  the  appropria- 


for  each  state,  and  the  officers  and  directors  ask  tion  was  made  the  necessity  of  forwarding 
the  CO  operation  of  the  varitnis  sub-chairmen  checking  copies  was  definitely  indicated.” 
and  members  in  this  work.  The  Kabo  Company  has  worked  out  a 

Advertising  Committee. — The  function  of  series  of  special  letters  Covering  almost 
this  committee  is  to  plan  an  advertising  cam-  any  circumstance  which  might  arise 
paign  designed  to  encourage  the  volume  of  na-  apropos  of  this  problem.  Liberal  adver- 
tional  advertising  in  the  southern  newspafiers.  tising  in  local  papers  is  urged  upon  its 
Each  state  sub-chairman  has  been  asked  to  J^alers  as  the  deciding  facto  between 

confer  with  slack  business  and  good  business, 

report  as  promptly  as  pc^siblc  on  tne  attitude  .  *^1  •  i  .1  rr  1 

of  such  memliers  with  suggestii.ns  as  to  the  The  lines  along  which  the  Kal)o  com- 
plan  to  be  pursued.  It  is  hoped  that  an  early  pany  has  worked  successfully  m  handling 
start  of  the  advertising  campaign  will  be  the  subject  of  rebating  dealers  for  local 
made  practicable.  advertising  done  should  prove  suggestive 

Special  Committee*  ‘o  manufacturers  of  many  other  com- 

“Membebship.— The  plan  of  organization  modifies  who  have  a  Similar  problem, 
provides  no  special  memliership  committee. 

With  the  ajiproval  of  the  directors  the  presi-  De,  Moines  Saves  Money 

dent  has  appointed  each  state  director  a  mcm- 

liership  committee  fi;r  his  state.  It  is  the  duty.  The  Dcs  Xfoines  (lowa)  city  COUncil 


nal.  Flushing,  N.  Y. 


USED  NEWSPAPER  PRESSES 

SCOTT  QUADRUPLE  FOUR  DECK  PRESS 

Prints  four  to  thirty-two  pages.  Can  be 
seen  in  r<peration  every  afternoon  in  the 
week  at  Hoboken. 

HOE  CONDENSED  SEXTUPLE  PRESS 
with  color  cylinder,  two  tallest  folders  and 
in  excellent  condition.  Prints  from  4  to 
24  pages. 

HOE  DOUBLE  SEXTUPU  PRESS 

available  in  the  near  future.  Can  be 
operated  as  two  single  Sextuple  Presses  if 
desired.  Can  show  press  in  operation. 


With  the  ajiproval  of  the  directors  the  presi-  De,  Moines  Saves  Money 

dent  has  appointed  each  state  director  a  mcm- 

liership  committee  fi;r  his  state.  It  is  the  duty,  Thc  Dcs  Xfoincs  (lowa)  city  COUncil 
therefore,  of  each  director  to  exert  himself  to  has  awarded  the  contract  for  printing  the 
the  utmost  to  increase  the  membership  within  city’s  annual  report  to  the  Marshalltown 
the  borders  of  his  own  state.  Times-Republican  Publishing  Company. 

“Convention  Program.— The  organization  When  the  city  first  advertised  for  bids  no 
jilan  makes  no  special  jirovision  for  a  program  local  printer  submitted  ally.  The  finance 
committee.  The  president  wuth  ffie  approval  committee  then  Solicited  bids  from  out  of 
of  the  directors  has  namcl  the  officers  of  the  ^ 

association  as  the  nroRram  committee  rielieving  .  i  •  i  r  ti  i_i* 

that  their  contact  with  the  year’s  work  should  Time^Repubbcan 

make  them  the  projier  jiersons  to  prejiare  the  was  $650,  atm  the  lowest  Des  MoinCS 
jirogram  for  the  next  convention.  This  com-  bidder  was  $/94. 
mittee  invites  suggestions  from  every  member.  - - - 

“W’ashington  and  I-ee  School  of  Journal-  Represents  Pittsburgh  Lesider 

ISM. — This  committee  was  definitely  authorized  -i-.  -n-  v  i  t  i  i  i 

by  thc  convention  and  it  is  charged  with  the  The  Pittsburgh  Leader  has  appointed 

duty  of  raising  a  fund  for  the  endowment  of  Story,  Brooks  &  Finley  its  special  rep- 
the  school  of  journalism  planned  by  General  resentativcs  in  the  national  field. 


EDITOR  &  PUBUSHER 


NEW  YORK,  N.  Y. 
ADVERTISING  RATES 
in  effect  March  11,  1K2 


Ante 

Line* 

Full  psge  .  672 

Hatf  psge  .  336 

■Quarter  page  .  168 

Eighth  page  .  M 

Sixteenth  page  ...  42 


within  year  within  year 


DISPLAY  ADVERTISING 

6  insertions  12  insertion*  26  insertion*  52  insertion* 
1  insertion  within  year  within  year  within  year  within  year 
$20a0O  $188.00  $175.00  $150.00  $125.00 

113.00  100.00  94.00  88.00  75.00 

60.00  56.00*  50.00*  47.00*  44.00 

35.00  30.00*  28.00*  25.00*  23.00 

20.00  18.00*  15.00*  14.00*  13.00 


Oasaffiad  Advertishig 


Reading  Notfoea — (None.) 


a.  Hdp  Wanted  .  4K  a  word  - _ .. _ 

For  Saie  . 06  a  word 

Situationt  Wsnt^  . 03  a  wool  other  than 

Business  Opportunities  .  .06  a  word 

b.  All  advertiiewients  inserted  on  a  strictly  Pt*f«'ed  Poaitlaas 

cash  basis,  except  on  order*  from  contract  Front  and  hack 
advertiser*.  {^ont  and 

«.  No  discount  for  freqoencT  at  insertion.  AH  other  potitii 


Main  Office,  lllS  Woiid  Bldg.,  New  York-TeL  Baelonan  OM 
□iieago  Office,  514-38  N.  Dearborn  St.— Tel.  S4ZZ  Dearborn 
San  Frandaco  Office,  Hearst  Buflding 
London  Office  18  Raddiffo  Road,  Winehmore  HU 
Tobjra,  J^wei,  Tbs  Jepan  Advertiser 


Sixteenth  page  ...  42  20.00  18.00-  15.00-  14.«r  13.00 

Lees  than  sixteenth  psge  transient  rate  50  cents  per  agate  line  (minimum  space  14  lines 
-1  Inch). 

AU  52  conseentive-insertion  contract*  (see  last  column  above)  are  based  on  consecutive 
insertions  within  the  year.  Extra  space  it  charged  at  the  52- insertion  rate,  but  contract  is 
credited  for  one  insertion  only. 

Half  pages  and  full  page*  on  6,  12  and  26-time  contract*  may  be  used  at  the  option  of 
the  advertiser  within  the  twelve-month  iieriod. 

*Qnarter,  eighth  and  sixteenth  pages  must  be  on  definite  copy  schedule. 

b.  Contract  advertisers  are  accord^  the  privilege  of  same  inser^n  rate  for  larger  space. 
-For  example:  an  advertiser  under  contract  for  twenty-six  (26)  quarter-pages  at  $47  per  inser- 
■tion  is  accorded  the  privilege  of  half  pages  at  $n  and  full  pages  at  $150,  but  such  adver- 
-tisetnent  it  to  be  credited  on  contract  as  hut  one  insertion  of  contract  space. 

c.  Rate  maker  card— 52  consecutive  insertions— minimum  space  28  agate  lines— net  rats 
28c.  per  agate  line.  Extra  space  pro  rsta. 

d.  All  rebates  earned  by  advertiaert  tuing  more  than  contracted  space  within  life  of 
-contract  are  paid  in  advertiaing  space  to  be  used  within  one  month  after  expiration  of  contract. 


WALTER  SCOTT  &  CO. 

Plainfield,  New  Jersey 
NEW  YORK  CHICACK) 

1457  Broadway  1441  Monadnock  Block 


FOR  SALE 

COMPLETE  PLANT 

Suitable  for  publication  of  paper  in  towrn 
of  10,000—15,000. 

Duplex  flat-bed  press.  Model  C  Inter- 
type,  No.  5  Merganthaler,  twro  job 
presses,  plenty  of  type,  cabinets,  and 
other  equipment. 

Plant  has  been  used  in  publishing  daily 
paper  which  has  suspended. 

Might  sell  Duplex  press  and  Model  C 
separately. 

A-583 

Care  EDITOR  &  PUBLISHER 


Take  It  To 

POWERS 

Open  24  Hours  out  of  24 
The  Fastest  Engravers  on 
the  Earth 

Powers  Photo  EnfrsTinf  Co. 
1B4  NaaMtK  St.,  TriboiM  Blda. 
Naar  Task  Qty 


nanbalnwa.  Allowed  to  recognized  agenciaa 
on  other  than  pnblUhers’  advertiaing. 


For  Sale 

Twelve-page  Hoe  “Unique’’  web  newspaper 
press,  printing  7-column  papers  of  4,  6,  8,  10 
or  IJ  jnges,  with  stereotyjie  equipment.  Fine 
i»rcss  at  a  low  price.  Baker  Sales  Company, 
200  Fifth  Avenue,  New  York  City. 

Printera'  Outfitters 

Printing  Plants  and  Business  bought  and 
sold,  American  Typefounders’  products,  print¬ 
ers’  and  bookbinders’  machinery  of  every  de¬ 
scription.  Conner,  Fendler  &  C^.,  96  Beckman 
St.,  New  York  City. 


I  Newspaper  Plant  Ettuipownte  I 

Establishad  fai  1812 

PEGKHAM  SaCHINERY  CO. 


Front  and  back  cover  rates  on  application. 
Inside  front  and  back  covers  10%  extra. 
AH  other  positions  25%  extra. 


Huber’s 

ROTOGRAVURE 

INKS 

Are  now  made  in  our 
new  Rotgravuri  fac¬ 
tory.  A  better  Ink 
at  the  same  price. 

HUBER'S  Colors  In 


0:^’Hube\' 

Main  Otnss 

SB  W.  HOUSTON  ST.,  NEW  YORK 

dflt 


MARBRIDQE  SLDQ,  Mth  S  Swny 
NEW  YORK  CITY 

Bargain  in  24-page  Scott  Straight- 
line.  Immediate  delivery. 

14  presses  from  large  advertis¬ 
ing  plant.  Big  multi-color  web,  2 
smaller  webs.  No.  1  Miehle,  with 
2-color,  perfecters,  and  2-revola- 
tion  presses.  44  in.  cutter  for 
$300. 

Get  onr  List  No.  27 — 16  pages. 


NEWSPAPER 
PRESSES 
For  Sale 

Four  Scott  32-page  presses  now 
printing  the  Kansas  City  Jour¬ 
nal-Post. 

Two  32-page  4-plate-wide  Du¬ 
plex  “Tubular"  Presses.  Now 
printing  the  Richmond  News- 
Leader. 

Also  two  Duplex  Sextuples  now 
printing  the  New  York  Tribune. 

For  particulars  apply  to 

R.  HOE  &  CO. 

504-520  Grand  Street 
New  York,  N.  Y. 


7  Water  St. 
Bosttm,  Mass. 


827  Tribune  Bldg. 
Chicago,  lU. 


A  Dependable,  Uniform 

DRYMAT 

Better  in  performance  than  any 
other,  and  at  a  LOWER  price. 
A  trial  will  convince  you. 
Unlimited  Stock  on 
Hand  at  all  Times 

The  Flexideal  Company 

15  William  Street 
NEW  YORK  CITY 
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Introduction  to  Employer  and  Employee 


SITUATIONS  WANTED 

O—  A  WORD  (or  oJvrtfaoofpto  imdar  tlila 
duoificaitioo.  Caab  with  ordor.  For 
thoM  iMMOiplojrod  ooo  inaorthm  (adw.  Dot  to 
exceed  SO  words)  FREE. 

AdvertisinK  Manager 

A  real  producer  desires  connection;^  IS  years’ 
successful  advertising  experience.  No  preposi¬ 
tion  too  difficult.  Would  accept  position  as  as¬ 
sistant,  if  hard  work  and  results  will  be  re¬ 
warded.  Must  be  permanent.  Highest  en- 
dorsen'.enl s.  Wire  or  write  Box  .V573,  Editor 
it  Publisher. 

Advertising  Manager 

An  efficient,  energetic,  tactful  executive  with 
a  thorough  training  in  the  fundamentals  of 
advertising  plus  fifteen  years’  practical  experi¬ 
ence  in  every  department  of  newspaper  making. 
Can  get  maximum  results  from  department. 
Not  a  swivel  chair  artist  but  used  to  going  out 
after  business.  Want  permanent  job  in  town 
from  30,000  to  60,000;  ^  a  week  and  worth 
it.  Thirty  years  old  with  family.  Best  refer¬ 
ences.  Address  A-S43,  Editor  &  Publisher. 

Advertising  Manager 

Thoroughly  experienced  working  executive  avail¬ 
able  for  newspai>er  in  city  not  less  than  40,000 
population.  Demonstrated  ability  and  left  a 
record  as  advertising  manager  on  probably  the 
l.nrgest  and  best  newspaper  in  city  of  35,000 
serving  an  ur.tisually  large  territory.  Resigned 
to  accept  present  ix  sifion  a«_  business  manager 
of  m^ium  size.  Gaining  this  valuable  angle, 
am  now  ready  for  newspaper  opportunity  where 
initiative  and  developing  ability  can  be  applied. 
.■\ge  30,  married,  services  available  Decemlier 
15th.  Prefer  midwest  city.  Box  A-58d,  Editor 
&  Publisher. 

Advertising  Manager,  Salesman,  Writer 

a  builder  of  good  will,  confidence  and  patron¬ 
age,  with  unbroken  record  of  success  covering 
many  years  on  large  Puget  Sound  dailies  and 
Chicago  trade  journal,  offers  these  services  to 
live  evening  newspai>er  in  city  of  10.000  to 
70,000.  American,  42,  family.  Gilt-edge  ref¬ 
erences.  Address  A-577,  care  Editor  &  Pub¬ 
lisher. 

Cartoonist 

Young,  wide-awake,  with  real  ideas  and  drafts¬ 
manship,  recommended  by  an  editor  of  national 
prominence.  Freot  page  experience  on  one  of 
Chicago’s  papers.  Familiar  with  all  branches 
of  newspaper  cartooning.  Salary  reasonable. 
.\ddress  A-562,  Editor  &  Publisher.- 

Classified  Advertising  Manager 

Young  man,  now  connected  with  medjum  sized 
paper  desires  to  broaden  his  opportunity.  Well- 
experienced  in  all  phases  of  developing  class’ 
fie<l,  efficient,  energetic,  hard  worker.  Good 
references  from  previous  employers.  Details  in 
full  on  request.  Address  Box  A-574,  Editor 
&  Publisher. 

Editor, 

experienced  city,  Sunday,  news  and  managing 
editor,  now  employed  on  copy  desk  of  New 
York  State  daily,  wants  similar  position  in 
middle  west  or  Rocky  Mountain  States  ne.arer 
home.  Available  November  20.  A- 57 5,  Editor 
&  Publisher. 

General  Manager 

of  strong  Western  daily  wants  similar  position 
with  better  prospects.  Is  organizer  and  builder. 
Is  Southern  man  prefers  Southern  wer  but 
does  not  insist  on  it.  A-561,  Editor  &  Publisher, 

High  Class  Advertising  Man 
IS  open  for  connection  with  new^aper  as  ad¬ 
vertising  manager  or  salesman.  Good  pri  duc- 
ing  record  and  good  on  all  retail  copy.  Hon¬ 
est,  efficient,  energetic,  tactful.  A-576,  Editor 
&  Publisher. 


THESE  FEATURES 
DRAW  READERS 

Signed  news  articles  by 

Cornelius  Vanderbilty  Jr. 

Handwriting  Portraits  of 
Famous  Men  and  Women 
by 

William  Leslie  French 

The  Young-Old  Philosopher 
by 

Charles  Hanson  Towne 

C-V  Newspaper  Service 

3SS  Madison  Avenuo,  Nasr  Yorii  Oty 
WasUngtoa.  D.  C.  Saattla^  Wash. 


— Sales — 
Appraisals 


SITUATIONS  WANTED 

High  Class  Advertising  Salesman 
Copywriter  seeks  connection  in  far  west,  pref¬ 
erably  Southern  California.  Especially  good 
on  all  classes  retail  store  copy.  Unquestion¬ 
able  referrace,  strictly  make  good  basis.  Sal¬ 
ary  no  object.  Address  A-531,  Editor  &  Pub¬ 
lisher. 

Job  Wanted 

Newspaperman,  12  years’  experience,  feature 
writer,  can  fit  any  position.  Give  details.  Ad¬ 
dress  A-584,  care  Editor  &  I’uhlisher. 


Manager, 

Thoroughly  experienced  in  towns  up  to  50,000, 
open  for  engag^cment  January  1.  Earlier  if 
urgent.  References.  Address  A-589,  care 
Editor  &  Publisher. 

N  e  wspapemum, 

with  all  round  experience  in  news  departments 
of  large  and  small  papers,  open  for  position 
January  1.  Earlier  if  urgent.  Address  A-588, 
care  Editor  &  Publisher. 

Newspaper  Advertising  Man 

Fifteen  years’  experience,  desires  to  make 
chanTc.  Reliable,  hard  worker.  Have  pro- 
duce-d  results  where  others  failed.  Can  handle 
special  feature  work.  Age  31,  utunarried  but 
s<xm  to  be.  References.  Address  A-580,  care 
Editf.r  !c  Publisher. 

Situation  Wanted 

A  thoroughly  trained  newspaper  man  with 
ten  years  of  experience  from  the  bottom  up, 
now  succeeding  with  a  metropolitan  paper, 
w.ants  a  job  as  managing,  city  or  telegraph 
editor  with  paper  in  city  of  100,000,  more  or 
less.  Address  Box  A-582,  Editor  &  Publisher. 

Situation  Wanted 

Young  Englishman  of  twenty  years  seeks 
editorial  work  as  reporter  upwards  on  daily 
newspaper.  He  has  a  rather  exception^ 
equipment,  being  a  graduate  of  the  London 
University  School  of  Journalism,  where  he 
became  a  fully  qualified  journalist,  stenog¬ 
rapher  and  typist.  Since  graduating  he  has 
obtained  experience  on  London  and  provincial 
newspapers  and  traveled  through  many  Euro¬ 
pean  countries.  He  comes  well  recommended 
with  letters  from  such  well  known  men  as  G. 
Bernard  Shaw,  Sidney  Webb  and  Valentine 
Knapp.  Any  editor  who  is  desirous  of  giving 
a  hard  working,  ambitious  man  a  chance  to 
make  good  will  not  regret  applying  to  Box 
A -590,  Editor  &  Publisher. 

Wanted 

Position  with  metropclitan  daily,  morning  or 
evening,  by  reporter  who  has  had  both  desk 
and  street  eiyierience,  and  can  furnish  best  of 
references.  Graduate  of  School  of  Journalism. 
Prefer  position  offering  opportunity  for  advance¬ 
ment.  A-547,  Editor  &  Publisher. 

Western  Newspaper  Man 

of  experience  available,  preferably  for  south¬ 
west.  Address  A-535,  Editor  &  Publisher. 

Young  Man, 

with  five  years’  experience  in  advertising  and 
soliciting,  desires  making  connection  with 
agency  or  newspaper.  Can  write  copy,  make 
lav’-ufs,  know  type,  ctits,  paper  and  printing, 
('oliimbia  University  trained.  A-585.  Editor 
Sr  Publisher. 


WHISTON  GETS  2  TO  5  YEARS 

Former  Buffalo  Newspaper  Man  Pleaded 
Guilty  in  Fraud  Cate 

Frank  Whiston,  Buffalo  newspaper¬ 
man,  is  now  in  Auburn  prison  serving  a 
term  of  two  to  five  years  for  his  com¬ 
plicity  in  graft  through  which  the  City 
of  Buffalo  is  said  to  have  been  defrauded 
of  $150,000  to  $250,000.  Mr.  Whiston. 
who  was  secretary  to  former  Park  Com¬ 
missioner  John  F.  Malone,  entered  a  plea 
of  guilty  to  charges  which  were  brought 
against  him.  He  was  one  of  three  per¬ 
sons  given  this  sentence,  second  in  sever¬ 
ity  only  to  that  given  Mr.  Malone,  who 
will  serve  to  7  years. 

The  newspaperman,  who  had  been  with 
one  of  the  Buffalo  papers  until  he  became 
secretary  to  the  Commissioner,  was  sen¬ 
tenced  on  November  3,  and  reached  Au¬ 
burn  the  following  day.  It  was  shown 
that  the  city  was  defrauded  througdi  the 
issuing  of  false  vouchers. 

Mr.  DooI«y  Back 

Finley  Peter  Dunne,  who  originated 
Mr.  Dooley  while  he  was  editor-in-chief 
of  the  Chicago  Journal,  returns  to  news¬ 
paper  work  with  his  feature  on  Novem¬ 
ber  12  when  a  new  scries  of  the  Dooley 
articles  will  commence  in  the  New  York 
Sunday  World. 


HELP  WANTED 

4^  A  WORD  far  advartiaamanta  imdar  thia 
claaaification.  Caah  with  ordar. 

Advertising  Salesman 

First  paper  in  city  of  more  than  75,000  wants 
experienced  display  advertising  salesman. 
Start  $55  per  week,  with  ample  opportunity 
for  advancement.  Give  age,  experience  in  de¬ 
tail  and  such  other  information  as  you  con¬ 
sider  helpful.  A-570,  care  Editor  &  Pubilsher. 

Wanted 

Reporter.  Young  man  who  has  more  ambition 
than  experience.  Steady  positi’  n.  State  salary 
desired.  The  Herald,  La  Porte.  Indiana. 

Wanted,  Circulation  Manager 
A  man  of  experience  with  daily  and  Sunday 

faper,  able  to  develop  circulation,  preferred. 

’lease  give  experience  and  personal  informa¬ 
tion.  Address  A-587,  BMitor  &  Publisher. 

Wanted  Country  Circulation  Manager 
1  am  looking  for  an  experienced  Country  Cir- 
c'jlaticn  Manager,  one  who  is  now  employed 
and  who  is  desirous  of  making  a  change. 

I  would  like  to  wure  a  young  man.  age  from 
35  to  35,  who  is  a  live  wire  and  knows  the 
Country  Circulatun  game.  The  applicant  must 
he  capable  of  handling  agents  and  news  dealers, 
handle  direct  by  mail  promotion,  and  be  pos- 
se.ssed  with  original  ideas  and  be  able  to  use 
them,  ’"hereby  results  will  follow. 

This  man  must  be  qualified  to  handle  a  large 
road  organization,  alert  to  grasp  opportunities, 
eager  to  meet  competition  in  his  own  back 

fard. 

want  a  man  who  has  something  to  show  for 
his  past  work  and  unless  the  amlicant  can 
show  results  from  his  present  or  former  posi¬ 
tion,  I  would  not  be  interested. 

To  this  man  there  is  an  elegant  opporiunity 
for  ^vancement  with  added  responsibility, 
with  increased  salary. 

State  whether  married  or  single,  give  age,  pres¬ 
ent  and  former  positions  held,  furnish  a  com¬ 
plete  list  of  references  and  salary  expected. 
Address  A-578.  care  Editor  S  Publisher. 


WANTED 
By  Large 
New  Syndicate 

Starting  large  business,  first-class 
salesman  to  sell  biggest  features.  Good 
salary  to  the  right  man.  Experience 
in  selling  features  not  absolutely  neces¬ 
sary,  Good  advertising  salesman  pre¬ 
ferred.  Address  Box  A-592,  care 
Editor  &  Publisher. 
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IWE  CONNECT  THE  WIRES  I 


UAVE  YOU  A  NOSE  for  news) 
AA  Can  you  write  straightaway 
English  graphically  t  Or  can  you 
lick  news  into  shape  for  the 
printer  1  If  yes,  do  you  want  a 
newspaper  job,  east  or  west,  at 
around  $1500  to  $2000)  Convinoo 
us  by  letter,  giving  age,  training, 
positions,  references.  Our  regis¬ 
tration  offer  calls  for  no  advance 
fee. 


Fernald's  Exchange.  Inc 

Third  NatX  BltiXi..  Sprinofielo,  Mass. 


EXPECT  MORE  ARRESTS  OF 
PAPER  THIEVES 

(Continued  from  page  10) 

week,  and  others  who  have  not  yet  been 
taken  into  custofly. 

Following  these  events,  Mr.  Ball’s 
statement  of  which  is  confirmed  by  the 
Hearst  executives,  he  was  called  on  the 
telephone  by  a  Hearst  official  on  Septem¬ 
ber  16  and  asked  to  take  over  completely 
the  handling  of  the  American  and  Jour¬ 
nal  waste  paper,  a  large  part  of  which 
had  been  handled  by  a  firm  which  went 
out  of  business  about  that  time.  Mr. 
Ball’s  firm  was  requested  to  take  over  the 
work  immediately — within  three  hours — 
and  agreed  to  do  so  on  condition  that  the 
paper  weighing  and  checking  methods  of 
the  newspapers  be  strengthened.  Mr.  Ball 
stated  that  previous  attempts  by  his  com¬ 
pany  to  secure  a  part  or  all  of  the  large 
contract  for  handling  the  waste  had  been 
unsuccessful,  but  that  under  the  present 
arrangement  he  and  the  Hearst  officials 
were  in  complete  accord  as  to  the  elimi¬ 
nation  of  dishonesty  and  inefficiency  in 
the  disposal  of  the  waste.  A  representa¬ 
tive  of  the  Hearst  financial  management 
informed  Editor  &  Publisher  that,  so 
far  as  he  knew,  the  reputation  of  the 
.\malgamated  Paper  (Company  was  ex¬ 
cellent  and  that  its  relations  with  the 
.American  and  Eveiing  Journal  were  en¬ 
tirely  satisfactory. 

Private  detectives  and  the  city  police 
are  still  working  on  the  paper  thefts,  it 
is  stated,  and  further  arrests  are  ex- 


Talented,  experienced,  and  highly 
cient  men,  each  a  apecialiat  in  hia  own 
line,  ready  to  soIto  yonr  problenu. 
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pected.  Editor  &  Publisher  was  told  by 
one  man  closely  associated  with  the  case 
that  “developments  have  hardly  begun 
yet.” 

Offer*  Reader  Insurance 

The  New  York  Globe,  commencing 
November  6,  is  provwling  those  who  sub¬ 
scribe  for  the  paper  for  one  year  and  pay 
75  cents  in  addition,  with  a  $1,000  travel 
accident  insurance  policy  for  a  year.  This 
insurance  is  placed  with  the  North  Amer¬ 
ican  Insurance  Company  and  covers  loss 
of  life,  injury,  or  disability  while  travel¬ 
ing  and  also  certain  injuries  received  as  a 
pedestrian  on  a  public  highway  is  pro¬ 
vided  for  in  the  policy. 

L.  F.  Barry  Dead 

L.  Frank  Barry,  market  editor  of  the 
New  York  Journal  of  Commerce,  died 
November  9.  - 
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HUNCHES 

Managing  editors  and  city  editors  are  always  on  the  lookout  for  news;  and 
feature  ideas  that  can  be  used  locally.  Editor  &  Publisher  will  pay  $1  for 
each  hunch  published  under  this  head.  The  fact  that  the  hunch  is  not  being 
worked  successfully  in  your  city  does  not  bar  if  from  this  department.  Address 
your  contributions  to  the  Hunch  Editor.  When  they  appear,  clip  them  and 
mail  them  in  and  receive  payment.  Unavailable  hunches  will  not  be  returned. 

HEN  does  the  “outdoor  seasi-n”  for  craps.  In  the  reci  rds  in  the  country  court  houses 
^  also  known  as  “African  golf,”  close  in  many  feature  stories  are  buried.  Once  a  week 
your  city?  A  reporter  wrote  a  humorous  yarn  a  good  lead  story  could  be  secured  by  getting 
on  this  subject.  Crap  shooters  seem  to  be  a  the  assistance  of  your  county  officials  in  digging 
necessary  nuisance  in  every  city,  especially  the  out  something  just  a  bit  out  of  the  ordinary, 
larger  towns.  With  the  coming  of  the  cold  Odd  news  always  attracts  attention  in  any  paper 
weather,  “inside  sessions”  have  to  be  held,  and  a  story  of  the  olden  days  is  of  intense  in- 
Interview  police. — F.  C.  D.  terest  at  this  time,  if  truthful  and  played  up 

_  with  the  right  touch  of  pathos,  humor  or  trag- 

,  _  ,  .  ,  edy.  Dig  deep  into  the  files  in  the  court  house 

A  St.  I>ouis  paper  ''ecently  ran  an  interest-  newspaper  man  will  find  the  work 


ing  feature  story,  telling  how  the  local  re-  reward.— A.  K.  C. 

cruitmg  sergeant  sells  the  army  to  pros¬ 
pects.**  The  middle  western  harvest  season  is 

the  dullest  for  the  army,  while  the  periods  of  “How  Department  Stores  Run  Schools  of 
employment  are  the  harvest  periods  for  recruit-  Instruction  for  Their  Employes”  would  make  a 
ing  sergeants.  He  stated  that  he  found  the  good  feature  story  for  ytur  newspaper.  Inter- 
best  argument  was  a  good  ^mple  in  himself,  view  the  advertising  manager  of  the  department 
\\  hy  do  men  join  the  army  in  times  of  peace?  stores  in  your  city,  and  get  some  pictures  of 

the  salesmen  in  school.  The  material  will  sur- 

-  prise  you,  if  your  writer  has  any  vision  of 

How  are  the  night  school  teachers  spending  business  whatsoever. — J.  T. 

their  days?  Although  many  of  them  are  teach-  _ 

ers  during  the  day  time  also,  a  number  of  them 

are  in  the  trades  which  they  teach  in  the  night  Henry  Ford  is  reputed  to  have  the  largest 
vocational  classes  to  be  found  in  most  large  income  of  any  man  in  the  world,  according  to 
cities.  One  paper  secured  a  good  story  from  In-  recently-published  statistics.  “If  you  had 
terviewing  some  of  them.  An  expert  machinest  Henry  Ford’s  millions,  what  would  you  do 
in  the  day  time  in  an  industrial  plant  was  with  them?”  Is  a  feature  question  that  can  be 
found  teaching  higher  mathematics  at  night,  used  to  get  your  readers  expressing  their  re- 
This  is  only  tne  of  many  cases  whiih  may  be  spective  views  on  this  interesting  query.  Ques- 
uncovered  in  your  night  school  faculty. — D.  R.  ticn  has  already  been  used  editorially:  no  rea- 

_ _  son  why  it  cannot  be  featured  in  news  columns. 

,  — F.  C.  D. 

Get  interviews  with  members  of  the  old  _ 

volunteer  fire  companies  and  elder  members  of 

paid  departments  concerning  outstanding  fires  Pigs  is  pigs,  and  always  will  be.  Do  you 
of  the  past.  Prepare  a  series  of  articles  with  know  how  many  people  in  your  town  keep  pigs 
suitable  captions,  for  example,  “Memorable  in  their  back  yards?  A  trip  around  the  village 
Fires  of  Yesterday.”  These  stories  will  make  or  small  town  will  be  more  than  worth  while 

interesting  reading,  as  they  revive  landmarks  and  perhaps  a  story  or  two  will  not  only  make 

destroyed  by  fire,  and  bring  back  memories  of  good  reading,  but  will  tend  to  make  less  the 

old-time  fire  fighters  and  other  persons  of  number  of  piggeries  in  the  village  and  there- 


Pigs  is  pigs,  and  always  will  be.  Do  you 


a  past  period. — H.  J.  P.  fore  make  the  paper  stand  higher  in  the  com- 

_  munity  in  addition  to  making  plenty  of  first 

„  .  _  ,  ,  page  news  of  general  interest. — A.  K.  C. 

Get  the  staff  digger  to  gather  data  concern¬ 

ing  the  first  in  your  towu  or  city.  For  instance, 

sketches  may  be  written  about  the  first  police-  Who  are  the  greatest  patrons  of  your  Public 
man,  first  fireman,  first  letter  carrier,  first  Library — men,  women,  boys  or  girls?  How 
city  officials  of  the  various  city  departments,  many  borrowers  of  books  are  there  in  these 

first  postmaster,  first  factory  or  mill,  first  trrl-  four  classifications?  How  do  the  patrons  of 

ley  car,  first  auto  owner,  first  toy  shop,  etc.  reading  rooms  and  reference  rooms  stack 

H.  J.  P.  up  in  these  classifications?  Do  more  girls  than 

-  women  or  men  read  fiction?  An  analysis  of 

Do  you  believe  thirteen  is  an  unlucky  the  patronaee  of  your  local  public  library  along 
number?  Ask  the  city  fireman,  policeman,  let-  would  prove  interesting  to  every  reader 

ler  carrier,  white  wing,  etc.,  who  are  so  desig-  your  paper.  F,  H.  W. 

nated  by  that  number,  what  they  think  of  it.  - 

A  good  introduction  to  this  article  may  be  writ-  .  .  fertile 


Who  are  the  greatest  patrons  of  your  Public 


Ri  C  »  C  •  I  A  good  introduction  to  this  article  may  De  writ-  » 
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of  history  that  have  occurred  on  the  thirteenth.  me  inop.rmg  reporter,  w.icu 

_ ,  p  sent  out  to  collect  bills  their  representatives  for- 

'  get  the  “business  only”  element  of  their  duties 

and  use  little  sympathy  and  diplomacy.  Inter- 
Fire  stations,  especially  in  the  smaller  cities  view  a  few  on  their  experiences. — J.  R.  C.,  Jr. 

and  towns,  are  a  source  of  news  that  the  aver-  - 

age  newspaper  overlooks.  This  is  especially  true  homes,  .  on  the  average,  are 

in  places  where  the  department  consists  of  f^^  rent  in  your  town  each  month? 

volunteers.  Personal  and  s^ial  notes  of  the  ,„3„y  families,  on  the  average,  are  trying 

company  and  individual  members  are  read  with  month?  You  could  obtain 

interest.  Reminiscences  of  past  fires  offer  ma-  answers  to  these  questions  by  inquiries 

terial  for  good  yarns.  A  reporter  who  is  a  offices  of  your  local  real  estate  men  and 

good  “mixer”  and  an  interesting  writer  should  contractors,  and  these  answers  would  give  a 
be  assigned  to  visit  the  various  fire  stations  graphic  and  interesting  slant  on  the  housing 
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daily. — F.  C.  D. 

The  St.  I.<)uis  Star  recently  ran  a  feature 
story  under  the  headline  “Look  at  Woman’s 
Feet  If  you  Would  Size  up  Her  Character, 
Veteran  Shoe  Salesman  Says.”  An  interview 
brought  out  the  fact  that  many  women  show 
what  is  in  their  mind  by  the  kind  of  shoes 
they  buy.  Some  are  vain  and  endure  torture 
in  order  to  have  a  smaller  shoe,  while  others 
pride  themselves  on  the  healthy  appearance  of 
their  feet  and  legs,  the  short  skirts  having  de¬ 
stroyed  any  hesitancy  in  shoving  out  a  well 
filled  stocking  toward  a  male  shoe  salesman. — 
D.  R. 


W'ith  the  increased  use  of  trucks  and  autos, 
a  good  feature  story  could  easily  be  obtained 
from  the  old  one-horse  transfer  driver  who  still 
survives  in  the  majority  of  small  country  towns. 
There’s  a  romance  of  the  days  of  old  with 
much  heart  interest  for  a  newspaperman  with 
plenty  of  enterprise. — A.  K.  C. 

Students  in  a  high  school  in  a  New  York 
State  city  are  preparing  to  launch  a  campaign 
in  which  everyone  of  the  2,500  students  in  the 
school  will  be  urged  to  earn  a  dollar  to  buy 
books  for  the  school  library.  This  idea  can 
be  worked  up  by  any  newspaper  and  be  made 
into  an  interesting  worth-while  feature,  besides 
helping  the  students.  Try  it. — F.  C.  D. 


conditions  in  your  city. — F.  H.  W. 

The  St.  I.ouis  Times  is  paying  boys  and 
girls  $5  each  week  for  the  best  short  stories 
based  on  Bible  incidents.  They  are  published 
each  Saturday  on  the  page  of  Church  News. 
The  rules  are  as  follows:  All  boys  or  girls  of 
sixteen  or  under  may  enter  the  contest;  stories 
must  not  exceed  ISO  words;  all  stories  must  be 
approved  by  teacher,  pastor,  priest  or  rabbi; 
attacks  on  denominations  will  not  be  printed; 
stories  may  be  based  on  standard  versions  of 
the  Bible  as  used  by  Catholics,  Protestants  and 
Jews;  stories  based  on  current  religious  hap¬ 
penings,  or  on  narratives  of  a  historically  re¬ 
ligious  nature  are  also  welcome.  W.  I.  C. 

What’s  become  of  the  old  well-sweep?  A 
great  chance  for  an  interesting  historical 
feature  story,  plus  beautiful  pictures  of  old- 
fashioned  homes  with  their  wells  and  well- 
sweeps. — ^J.  M.  M. 

A  Clarksburg,  W.  Va.,  hotel  has  a  horse 
which  is  trained  to  park  himself  after  the 
porter  has  unloaded  the  baggage.  Do  any  ho¬ 
tels  in  your  city  prefer  a  dappled  grey  to  an 
automobile  for  night  baggage  service?  Are 
there  any  horses  in  “public  service”  who  have 
unique  habits  or  records  of  service?  There 
may  be  a  hidden  “clover”  in  the  stables  of 
your  city. — H.  G.  R. 
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WANTED 

A  Job  As  Your  Science 
Reporter 

Every  day  we  find,  digest  and 
interpret  the  important,  inter¬ 
esting,  and  novel  things  that 
scientists  and  engineers  are 
thinking  and  doing.  We  are 
watching  the  maneuvers  of  all 
nature  from  electrons  to  suns, 
ants  to  elephants,  radium  to 
ashes,  and  telling  you  about 
them  in  readable  news  stories. 
Pay  desired  is  unreasonably 
small. 

Wire  for  a  trial  week  of  our  Daily 
Science  News  Bulletin. 

SCIENCE  SERVICE 

Ills  Conn.  Ave. 
Washington,  D.  C. 


Two  New  Features 

EASY  TRICKS 

and 

Science  and  Invention 

Both  will  please  your 
readers. 
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AS 

A  Food  Medium 

A  recent  reader  eurvey  indicates  that 
amoog  the  hoosewivei  of  the  city  our 
Thursday  Food  Feature  Department— 
uptrard  of  four  pages  devoted  to  food 
recipes  and  news  and  food  advertising 
— ia  the  best  feature  carried  by  the 
'nmes 
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I 

Reaching  the  People  of 

THE  SOUTH 


The  South  offers  more  to  the 
National  advertiser  than  ever 
before.  It  is  established  upon 
a  secure  basis  of  diversified  pro¬ 
duction  and  trade. 

It  is  rich  with  uncounted  re¬ 
sources  beneath  its  surface, 
water  power  to  turn  the  wheels 
of  an  empire,  ports  to  dock  the 
shipping  of  all  oceans,  a  climate 
that  permits  three  crops  a  year 
and  a  soil  to  grow  an  unlimited 
variety  of  crops. 

The  South  with  a  coal  reserve 
of  one-quarter  of  the  total  coun¬ 
try  is  mining  over  150,000,000 
tons  per  year. 

Four-sevenths  of  the  lumber 
cut  of  the  United  States  comes 
from  the  South. 

The  national  advertiser  or 
manufacturer  who  overlooks  the 
Southern  market  is  losing  a 
wonderful  opportunity. 

Commodities  adequately  ad¬ 
vertised  in  this  list  of  Southern 
newspapers  reach  the  right  peo¬ 
ple — the  buying  people — every 
day  in  a  responsive,  persistent 
way. 
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"Florida  Times-Union,  Jacksonville  (MAS) 

3«,172 

.•8(9cS)  .88(905) 

’Pensacola  News  . 

. (E) 

4,79$ 

.83 

.83  , 

’Pensacola  News  . 

. (S) 

5,2*1 

.83 

.U 

tSt.  Petersburg  Independent . 

. (E) 

4,*31 

.82$ 

.8228 

GEORGIA. 

"Augusta  Chronicle  . . 

. (M) 

U,M1 

.84$ 

J4$ 

"Augusta  Chronicle  . 

. (S) 

11,*7S 

.84$ 

J4$ 

’Augusta  Herald  . 

. (E) 

1248« 

.8$ 

.8$ 

’Augusta  Herald  . 

. (S) 

i2,8n 

.8$ 

.8$ 

’Columbus  Ledger  . 

...(EAS) 

8,78* 

.84 

.84 

"Macon  Telegraph  . 

. (M) 

23,*17 

.88 

M 

"Macon  Telegraph  . 

. (S) 

243$ 

.H 

.88 

’Savannah  Morning  News  . 

...(MAS) 

2*47$ 

.ISS 

.8$ 

KENTUCKY. 

*  I.ezkigton  Leader  . 

. (E) 

1(,7(« 

.8$ 

.8$ 

’Lexington  Leader  . 

. (S) 

1(,(83 

.85 

.85 

f  Louisville  Herald  . . 

. (M) 

443$ 

J9 

.89 

’Louisville  Herald  . 

. (S) 

$4,15* 

M 

.n 

NORTH  CAROLINA. 

’Asheville  Times  . 

. (E) 

•.883 

.84 

.84 

"Asheville  Citizen  . 

. (M) 

12,893 

.845 

.84$ 

"Asheville  Citizen  . . . 

. (S) 

11. 885 

.845 

.84$. 

"Durham  Herald  . 

. (M) 

7,883 

.84 

M  ‘ 

Greensboro  Daily  News . 

. (M) 

18,843 

.8$ 

.8$ 

Greensboro  Daily  Newt . 

. (S) 

28,1U 

.08 

J6 

••Raleigh  News  and  Observer... 

. (M) 

24493 

.88 

.86 

"Raleigh  News  and  Observer.... 

. (S) 

29,338 

J8 

48 

"Raleigh  Times  . 

. (E) 

8,275 

.84 

.83 

SOUTH  CAROLINA. 


’Columbia  State  . . 

. (M) 

2838 

.M 

.M 

’Colinnbia  State  . 

. (S) 

21,7(8 

.88 

M 

"Greenville  News  . 

. (M) 

13,938 

.855 

.8$ 

Greenwood  Index  Journal . 

...(EAS) 

4,18$ 

.82$ 

.82$ 

•Spartanburg  Journal  . 

. (E) 

4,18$ 

.84 

44 

•Spartanburg  Herald  . 

..(MAS) 

5,511 

.84 

.84 

TENNESSEE. 

••Chattanooga  News  . . 

. (E) 

22,814 

.M 

48 

’Chattanooga  Times  . 

. (M) 

21,289 

.87 

.87 

•Chattanooga  Times  . 

. (S) 

23,853 

.87 

47 

tMemphis  Commercial  Appeal... 

. (M) 

84,882 

.18 

.1$ 

tMemphis  Commercial  Appeal.. 

. (S) 

111,178 

.19 

.18 

’Nashville  Banner  . 

. (E) 

41,788 

J7 

47 

’NashviUe  Banner  . 

. (S) 

42,931 

.88 

.88 

VIRGINIA. 


tBristol  Herald  Courier . 

...(MAS) 

8,582 

.84 

44 

tDanville 

Register  and  Bee  .... 

..(MAE) 

12,832 

.845 

.845 

Newport 

Newt  Times-Herald.s, 

. (E) 

9,841 

45 

45 

Newport 

News  Daily  Press.... 

...(SAM) 

8,851 

.85 

45 

’Roanoke 

Times  A  World-News.  (MAE) 

21,428 

.87 

48 

’Roanoke 

Times  . 

. (S) 

14,588 

47 

48 

Government  Statement,  April  1,  US. 

*A.  B.  C.  Publiihcrs'  Statement,  April  1,  UZL 
**A.  B.  C.  Publishers’  Statement,  Oct.  1,  US. 
tincludas  Bristol,  Tenn. 
tGovemment  Statement,  October  1,  US. 


Editor  &  Publisher  for  November  lit  1922 


INTELLIGENT 

COMPARISON 


THOMPSON 


Special 

Representatives 


Many  advertising  dollars  are  spent  by  advertisers  without  intelligent  comparison  of 
the  merits  of  competing  mediums. 

A  newspaper  which  a  few  years  ago  held  a  dominant  position  may  by  reason  of  some 
new  development  have  lost  its  grip,  but  there  are  those  who  buy  through  habit  and  will 
continue  giving  it  their  preference.  Likewise  some  advertising  is  placed  by  those 
_ _ vvho  merely  figure  with  pad  and  pencil — so  much  circu- 

T  irvTViTX’  lation  for  so  much  per  line  per  thousand,  regardless  of 
L/wKLiSIZrrLiN  quality  or  how  obtained. 

^  In  the  light  of  present  day  available  data  there  is  no  excuse 
A  HUM  r  o  U  IN  for  such  obvious  carelessness  except  laziness  or  ignorance. 

A  casual  study  of  any  issue  of  any  newspaper  will  clearly 
Special  indicate  the  class  of  people  who  read  it. 

Representatives  ^  g  ^  report  will  tell  the  story  regarding  the  price 

NEW  YORK  at  which  the  paper  is  sold  and  whether  gift  enterprise 

CHICAGO  schemes  are  employed  to  secure  inflated  sales.  Likewise 

SAN  FRANCISCO  \  3  (];  report  will  indicate  where  the  paper  is  sold — 

LOS  ANGELES  whether  in  the  town  or  city  or  at  far  outlying  points  beyond 

the  trading  zone. 

These  facts  are  offered  merely  for  the  consideration  of  those  who  seek  most  satisfac¬ 
tory  results  from  newspapers  like  The  New  York  Globe,  with  94  per  cent,  of  its  sale 
in  New  York  and  immediate  suburbs.  A  glance  at  any  issue  of  The  Globe  or  any 
other  paper  in  its  class  will  show  that  it  is  made  to  interest  readers  of  the  class  with 
money  to  spend. 

A  newspaper  of  this  type  with  over  160,000  daily  circulation  at  three  cents  a  copy  was 
an  impossibility  before  the  war  and  to-day  represents  the  most  productive  advertis¬ 
ing  medium. 


NEW  YORK 
CHICAGO 
SAN  FRANCISCO 
LOS  ANGELES 
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